WHEN A MAN LOVES
A WOMAN

TELL IT TO MY HEART
Taylor Dayne

SHE’S LIKE THE WIND
Patrick Swayze

JUST LIKE PARADISE.
David Lee Roth

FATHER FIGURE
George Michael

MAN IN THE MIRROR
Michael Jackson

MOONBEAM
Men Without Hats

WISHING WELL
Terence Trent D’Arby

HYSTERIA
Def Leppard

HERE WE GO AGAIN
Johansen

DREAMING
OomMD

DEVIL INSIDE
INXS

CHECK IT OUT
John Mellencamp

GET OUT OF MY DREAMS
Billy Ocean

NEVER GIVE UP
Boulevard
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PUMP UP THE VOLUME
M.A.R.R.S.
Vertigo - SOV-2400-H
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Get Rhythm

JAMES TAYLOR
Never Die Young

RICK ASTLEY
Whenever You Need
Somebody

GOOD MORNING
VIETNAM
Soundtrack

GEORGE THOROGOOD
Born To Be Bad

STRANGE ADVANCE
The Distance Between

MIDNIGHT OIL
Diesel And Dust

handed them by the media.
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DIRTY DANCING
Soundtrack
RCA - 6408-1-R-N

In the very same manner that a lot of ‘hard rock’ bands
today despise the tag ‘heavy metal,” Stryper has had as
much trouble dealing with their ‘Christian’ moniker
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THREE BROKEN HEARTS
Bruce Golden

YOU WERE MINE
Cole Younger Band

SINGLE PICK

ARE YOU SURE

SO
Manhattan - B50109-F

OUT OF THE BLUE
Debbie Gibson

HEAVEN KNOWS
Robert Plant

BREAKFAST AT THE
CIRCUS
David Wilcox

BIG BIG WORLD
Parachute Club

AC/DC
Blow Up Your Video

RICK SPRINGFIELD
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THE GODFATHERS
Birth, School, Work, Death

ELISA FIORILLO
Elisa Fiorillo

C ALBUN PICK

AN
© OTHE DEAD HEABL
b AHEPIE ¢
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A&A apologizes to CBS for attacking prices

A&A Records & Tapes, a major Canadian
retailer, has admitted to making “‘several er-
roneous’’ statements regarding CBS Records
in relation to both its recent price increases
and its export policies.”” A&A had attacked
CBS Records in a press release dated Nov. 24,
1987 (RPM - Dec. 19, 1987).

The tersely worded statement, issued
from the corporate offices of A&A, sug-
gested that the recent decision by CBS to raise
wholesale prices of their new and best selling
product by an average of 12 percent, which
equates to a $2.00 retail price increase, is a
‘‘seemingly flagrant abuse of the public
trust.”” The communique also pointed out
that “We (A&A) feel that the CBS price in-
crease represents an unjustified rip-off of the
Canadian consumer. It is apparent to us that
in this circumstance a multi-national corpora-
tion has created sufficient internal pressure
such as to radically diminish the commercial
opportunities for a Canadian-owned retail
company to provide fairly priced goods to its
customers.”’

Further to the above and in a press
release dated Jan. 26, 1988, the retailer ex-
plains that ‘‘Having reviewed the matter with
CBS senior management, A&A apologizes
for any misunderstanding, in particular, any
implication by A&A that CBS does not act in
the best interests of Canadian consumers or
distributors of its product.’’ The press release

Jeff Healey Band
to Arista - worldwide

Toronto’s Jeff Healey Band has been signed,
worldwide, to Arista Records, with a separate
deal through BMG Music, for Canada.

In celebration of the signing, the band
performed at Toronto’s Diamond (Feb. 18).

The band comprises Jeff Healey
(guitars, vocals), Joe Rockman (bass,
vocals), and Tom Stephen (drums). Negotia-
tions are apparently underway with a well-
known producer for an album’session to
begin sometime in March. Arista and BMG
expect to release the Healey debut during the
summer months.

Sting hasn’t lost his bite, and he had more than 16,000
fans at Toronto’s Maple Leaf Gardens (Feb. 15) to
show he was still capable of packing them in. Also on
hand was the A&M crew, Gerry Lacoursiere, Bill Ott,
J.P. Guilbert, Randy Wells and Geoff Kulawick, who
presented him with triple platinum for his LP, Nothing
Like The Sun, No. 13 this week on the RPM 100.

also explains that ‘‘A&A is satisfied’’ that
CBS’ export policy is ‘‘reasonable and in the
best interest of the Canadian public. This ex-
port policy ensures that distributors receive
the advantage of lower domestic prices due to
trade discounts etc. which can be passed on to
the Canadian consumer.”’

A&A went on to admit that they were
‘“‘incorrect when it stated that CBS’ recent
price increase had been installed specifically
to deter the exportation of these Canadian
manufactured CBS products to foreign
markets,’” pointing out that the CBS price in-
crease ‘‘is the first’’ by the major record com-
pany in three years, representing a rate of in-
crease ‘‘significantly less than the rate of in-
flation for the same period. Also, the ag-

CBS Masterworks bows
unique budget promotion

Norman Miller, Director of CBS Master-
works, has launched a unique ‘‘incentive pro-
gram’’ featuring CBS budget classical casset-
tes. The campaign is designed to bring atten-
tion to the Odyssey, Greatest Hits, Great Per-
formances and Classical 90’s labels.

As Miller points out, with every promo-
tional order of CBS budget classical cassettes
a dealer buys in 1988, they will receive a
special Royal Flush playing card. At the end
of the year, the dealer has the opportunity to
send in the best poker hand, using any of the
five Royal Flush cards. Three dealers who
submit the best hands will win a trip for two
to Las Vegas, including air-fare, three or four
nights accommodation, and $300 spending
money. Five runners-up will receive a Sony
portable compact disc player.

Miller, launched the program initially in
Montreal (Feb. 10), where it went over ‘‘ex-
tremely well,”” says Miller. “‘They like to
gamble in Montreal.” As well Gary
McLeish, Director of the CBS Western
Region (Calgary), reports that reaction to his
launch of the program was ‘‘tremendous’’.

As Miller explains, ‘““Our objective is to
make the retailers conscious of the CBS labels
as they stack up against the competition.”

He continues with, ‘‘Of course, what we
would like to see is our labels being rotated
through the dealer’s dump bins, throughout
the year. There are a lot of budget cassette
labels out there, and this is my way of attrac-
ting attention to the CBS labels.”’

As the year goes by, Miller will be in-
troducing monthly Royal Flush Specials,
“We’ll be doing fun things like that during
the duration of the program,’’ he concludes.

Midnight Oil to play
Toronto’s Concert Hall

Midnight Oil, one of Australia’s most con-
troversial rock bands, will play the Concert
Hall in Toronto (Mar. 21). The band was
booked by Concert Productions Interna-
tional.

Midnight Oil have just made an impact
on Canadian CHR and AOR programmers
with their Columbia debut, Diesel And Dust,
which moved into the No. 80 slot on the RPM
100 this week. A single, Beds Are Burning,
has been shipped to radio.

gregate price increase by CBS is only 6 per-
cent, as opposed to 12 percent, which had
been stated in the A&A press release.”’

It was further pointed out that ‘‘even
with this price increase, the retail price of
CBS products in Canada remains lower than
the equivalent retail price of similar product
in comparable foreign markets.”’

It was also explained that ‘‘The reference
to a $2.00 incredse at retail level was not in-
tended to imply that CBS has increased its
price by $2.00. The increase at retail level in-
cludes retail mark-up over and above the cost
increase,”” concluding with “The $2.00 price
increase at retail would consist of no more
than $0.75 wholesale increase and the balance
of $1.25 would represent retail mark-up.”’

CIRPA firms Mar. 10
for General Meeting

Mary Vrantsidis, CIRPA Program Coor-
dinator, reports that the organization’s next
General Meeting will be held Wednesday,
Mar. 10 at Toronto’s Hilton International
Hotel, in the Governor General Room.

The meeting will commence at 3:30 pm
and run through to 5 pm. This portion of the
meeting will be open to CIRPA members on-
ly. The meeting will open to the music in-
dustry, from 5 pm through 7 pm. Keynote
speaker will be Syd Kessler, President of the
newly formed Supercorp (Labbat’s). A panel
on retail will follow.

Simon Chase to Axe (see story last week). The band’s
Sil Simon and Anthony Michaels are seen here with
lawyer/manager Ross Munro, Axe President Greg
Hambleton and Triumph’s Rik Emmett.

31 year old Diane Hodson
loses fight to cancer ‘

Diane Hodson has lost her battle with cancer.
The popular young singer, songwriter,
bandleader and stand-up comic, passed away
in Toronto Feb. 15, at the age of 31.

In 1985 the Toronto-born performer
made her national recording debut with
Lonely In Love, a song she co-wrote and
which enjoyed several weeks on RPM’s na-
tional A/C chart, reaching the No. 5 position
on the Top Ten Cancon listing. Her latest
single, Leave Your Name, was released short-
ly before her death.

Ms Hodson is survived by her husband,
Kevin Droughan, mother, Margaret, father
Keith and brother Michael. Funeral services
were held in Toronto, Feb. 18.




REFLECTING AND PROJECTING THE EIGHTIES

Distributors, syndicators and labels work together

Continuing with our ongoing series
of messages from the leaders in their
respective fields of the entertain-
ment industry, over the next few

weeks, touch on packagers, clubs,
special products, promoters,
bookers, managers, broadcasters,
and marketers of entertainment.

A significant year for syndication in Canada

Randy Timmins
Director of Marketing & Station Clearance,
Westwood One Canada

1987 was a significant year for the Canadian
Syndication Industry and one of great
growth for 3
Westwood One
Canada. We began
the year with many
structural and
organizational
changes that helped
resolve some past
deficiencies. The end
result was the crea-
tion of a lean,
aggressive marketing
company. At the
April CRTC hearings into Networking and
Radio Syndication, Westwood Canada took
the first steps in becoming a leader in the
Canadian Syndication Industry.

Along with other major players and in-
dependent producers, we attempted to help
the CRTC understand the realities of syndica-
tion in this country; namely, the need for ma-
jor market placement.

Now, like last April, the importance of
major market placement (read Toronto) can-

Randy Timmins

Quality over quantity
should be major priority

Jason Sniderman
Vice President, Roblan Distributors

As the Western Hemisphere becomes more
sophisticated culturally, as well as economi-
cally, the onus will T
be on the entertain- 2
ment industry to
provide quality over
quantity. The need
for diversity, the
need for the choice
of options will grow
disproportionate to
the growth of
populations or cer-
tain demographics.
We, as not only
the recording industry, but as important
members of our society’s cultural future,
must always bear in mind that for 1988, we
are serving an entire populace, whose tastes
and desires lie beyond what the immediate ur-
ban centres and the Top 40 charts have to of-
fer.

Jason Sniderman

The diverse myriad of the entire enter-
tainment spectrum, which, if we so choose,
to offer, will come back to not only our
generation, but to future generations for
years to come.

not be overlooked. In order for program
distributors to prosper, and to enable small
market operators (those that need the most
help) to access quality programs, the major
market players must support the industry.

In Toronto, there are only thirteen com-
mercial frequencies serving a population of
over three million people, or 230,000 people
per frequency. Regina, on the other hand,
has six frequencies for 168,000 or 28,000 per
frequency. This comparison offers a very
basic look at why marketers spend the largest
percentage of their radio ad dollars in Toron-
to. Toronto represents 35-55 percent of the
value of any given radio property. It also ex-
plains why Toronto operators are reluctant to
give up air time for radio shows.

Without this ‘‘barter’’ being available,
syndicators cannot compete in the sponsor-
ship market. The goal then, is to find ways to
gain program placement in the major
markets, so the smaller markets can also reap
the benefits.

Steps have already been taken by syn-
dicators as an industry, and individually.

The Canadian Association of Radio Syn-
dicators has been formed as a forum to ex-
change ideas with each other and broad-
casters, and as a lobby group for the enhance-
ment of syndication, and the betterment of
the Canadian Broadcasting System. (For
more information, call John Kares at
416-977-2400). As well, Selkirk Broadcasting
has announced the desire to arrange an
awards luncheon to recognize the Canadian
Syndication Industry.

As just one player, Westwood Canada
has produced a Canada Day special, The
Canadian Rock & Roll Radio Tour, and will
update the show for 1988. As well, Radio
Graffiti has been placed on CHUM-FM
Toronto and will be launched nationally by
early April. As well, at any given time, we
have up to five projects in development. Suc-
cess or failure depends on the show and
Toronto placement. In addition to these
Canadian endeavours, Westwood continues
to deliver the very best programs available
from Westwood One, Mutual and NBC.

Programs such as The Lost Lennon
Tapes and Timothy White’s Rock Stars, are
new additions to the Westwood roster. These
shows, and existing programs like Off The
Record and Superstar Concerts, are equally
vital to a viable Canadian Syndication in-
dustry. These programs have been extremely
successful in Canada through the support of
Q107 and AOR Radio across the country.
The revenues generated go a long way toward
the cost of continuing to develop Canadian
properties. So, in meeting the needs of these
stations with these shows, we are, in fact,
contributing to the overall good health of
syndication in Canada.
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The syndication industry in Canada is
delicate, to say the least. With major players
and independents working with stations and
advertisers in delivering great programs and
excellent marketing values, the prospects for
this industry segment look better for 1988.
However, for Canadian syndication to have a
future, it is imperative there be continued
dialogue with, and support from Toronto
radio.

A year of great music
from Island artists

Lee Silversides
President, Island Records, Canada

|Please indulge me while I reflect briefly upon

1987: for the record industry in general
and Island Records -
in particular, 1987
was a banner year. It
was a year in which
U2 came of age with
their musical master-
piece, The Joshua
Tree; still a Top Ten
title almost a year
after release. It was a
year for celebration
as Island Records
had its 25th birthday
party. It was a year of great music from
Island Artists, the likes of Tom Waits,
Marianne Faithfull, Amazulu, Bourgeois
Tagg to name but a few.

As the new year commences, Island
Records is particularly enthused at the oppor-
tunity to introduce our first domestic artist to
join the label; his name is Andrew Cash and
his debut release, Time And Place, will be
released early in April. Remember that name,
Andrew Cash.

The appetite for U2 continues unabated
and the good news is that there will be new
U2 music in 1988. As well, new music from
new Island signings, The Christians (from
Engand), The Triffids (from Australia),
Melissa Ethridge (from America), the Pogues
(from Ireland) and Salif Keita (from Africa)
keeps the roster international in its scope.
Watch for Shreikback to take a giant musical
step in the right direction this year.

Island Records looks forward to the
challenge of continuing to introduce and pro-
mote music based on its own merit regardless
of radio’s everchanging moods. After all, you
gotta believe.

Lee Silversides

Women In Music
launches seminar series

Women In Music will present a series of six
seminars commencing Feb. 23 at Toronto’s
Rivoli Theatre from 6 to 8 pm. The first in
the series will panel a group of experts
discussing How To Approach The Industry
with a Demo Tape.

Panelists firmed are Bob Roper (WEA
Music A&R), Brian Allen (Attic Records
A&R), Michael Greggs (The Agency), Tinti
Moffat (Canadian Talent International),
John Redmond (Irving/Almo Publishing
-A&M), and Vickie Walters (Thompson
Music Publishing). Linda Dawe, President of
The Music Brokers, will moderate.
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LWALT SAYS

Efficiency experts on the prowl . ..?
There were a couple of people in Toronto
recently, disguised as ‘‘your average
shopper’’ . . . asking questions about (EC: Be
careful . thousands are holding their
breath!!) the record industry. Someone said
they were wired, but another saw them con-
ferring outside one of the stores, and compar-
ing notes. (EC: It’s too late for 1984!)

When in doubt . . call Gord Atkinson
CFMO Ottawa personality, Gord Atkinson,
who keeps tabs on this column . . . tells me he
agrees with my piece on Peter Pringle’s Noel
Coward, and corrects me on Let’s Do It,
Let’s Fall In Love, which I thought Coward
had done (EC: He did a spoof on the song
during one of his TV appearances!). ‘‘Peter
would have had to change characters for that
song,”’ says Gord, ‘‘Switching from Noel
Coward to Cole Porter. It was Porter who
wrote Let’s Do It, in 1928, and it was used i’
Paris, a Broadway musical.”” (EC: We stand
corrected, but wasn’t Peter brilliant??)

A clash of the Titans . .. ??
There’s a storm brewing, where spring has
sprung already, and we probably won’t hear

“. ... the prophets of doom, the messengers of
mediocrity, will be overwhelmed by the new
generation of competent, creative, confident
artisans and by all those of preceding generations
who have already demonstrated their freshness of
mind, their talent and their capacity for inspired
Jeadership.”’ - Pierre Juneau
A |
A
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too much about it, unless the local scribes get
wind of it. (EC: Not if they’re like our “‘local
scribes”. 1t all has to do with management,
recording and touring . . . and the big loser
will be one of the ‘“‘nice guys’’ in the business.
(EC: Do you mean, nice guys really finish,
out of the money . . . ?)

All’s quiet on the radio front . .. ??

Is Toronto ready for Country FM? I think so,
and it could be just around the corner. Radio
licensees in the Toronto area haven’t had too
much to worry about over the years, but com-
petition and the everchanging popularity of
music, has created more than a few problems
in some camps. If the most important age
group is now 25 to 49, and I got that from
good authority . . . than country, with it’s
pop crossover action (EC: What does the
CRTC say about that?) should be able to take
a large chunk out of the market. To quote
Randy Timmins at Westwood One Canada,
‘“There are only thirteen commercial frequen-
cies in Toronto, serving a population of over
three million people, or 230,000 people per
frequency.’”’ But let’s face it . . . radio in
Toronto is dull . . . and boring. Too much
sameness. Where have all the personalities
gone?? Which brings me back to country.
Now wouldn’t that stir things up!

Has it been another year. .. ??

Well . . . Toronto radio wasn’t dull for me,
the morning of Feb. 18. I had just finished
my morning run, and was on my way to the
gym for a workout . . . and right there, com-
ing over the speakers, was CHUM-FM’s
Roger Ashby . . . wishing me a happy birth-
day. It made me feel . . . kinda like having a
‘“‘great day’’, which I did. Thanks Roger.
(EC: I heard him say something about 59
RPM’s . . . is that true?). What’s really satis-
fying to me, for this month is that RPM
celebrates its 24th year on Feb. 24th. Now,
that’s an accomplishment, and there are still
a lot of people in the industry, who were there
when it all began. (EC: Happy birthday,
RPM!!)

Is Cancon GREAT or what . .. ??

I’ve had a good feeling from the beginning of
the year . . . I think the domestic recording in-
dustry is going to go through the roof. Last
year was good . . . but watching the en-
thusiasm of the independent label people and
listening to the ‘‘positives’” from the movers
and shakers with the majors, is a good indica-
tion that this could be the year of Cancon. I
talked with a programmer the other day . . .

Warner-Chappell signing
for Whynot and company

Warner-Chappell Music of Canada has an-
nounced the signing of pro-
ducer/songwriter/musician John Whynot
and his company, Digital Dog Music.

Whynot’s most recent work includes
production of Colin Linden’s soon-to-be-
released LP on A&M, and Malcolm Burn’s
Anthem LP. His past production credits in-
clude Canadian independent artist,
Whitenoise.

Whynot is also a member of Carole
Pope’s touring band, Micah Barne’s band,
and is an original member of the Pukka Or-
chestra, a popular Canadian band.

A O )
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PERSONAL MANAGEMENT SERVICES
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M4Y 2P9  977-1153

and he said ‘It wasn’t too long ago, when
programmers were saying ‘when in doubt . . .
don’t’ . . . with regard to Carcon. Now . . .
we even surprise ourselves when we slot an
unknown Canadian single, and get immediate
listener response.”” (EC: If I were only
twenty-fours years younger!!)

They’re looking for a benefactor!!

I hear that a major, major entertainment
organization is looking for a new head hon-
cho, but one who will work for just an
honorarium. To begin with . . . the job is a
thankless one. I wouldn’t be interested, even
if they paid me (EC: I don’t believe your
name is on the list . . . you had your chance!)
I can offer one solution to their problems.
Get back to basics . . . and stop thinking that
‘bigger is better’ because it’s not . . . and this
organization is fast becoming the No. 1 killer
in the industry. (EC: At least we won’t have
to worry about T&A . . . next year!!)

A

The California Raisins receive their first platinum for
their debut LP. Members of A&M’s Vancouver Branch
did the honours (I to r) Susan Campbell, Allan Reid,
David Brian, Eva Toth, and Tom Jones. The LP is No.
19 on the RPM 100 this week.

WORLD
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‘ARE YOU SURE?”’
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CAPITOL RECORDS - EMI OF CANADA LIMITED
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PUMP UP THE VOLUME
M.AR.R.S. - Vertigo - SOV-2400-Q
(LP) NIA

CRYING
Roy Orbison/K.D. Lang - Virgin - VS1413.W
(LP) Hiding Out/Soundtrack - VL-3019-W

COULD’VE BEEN
Tiffany - MCA - 53231-J

(LP) Tiffany - MCA-5793-J

NEED YOU TONIGHT
INXS - Atlantic - 78-91887-P
(LP) Kick - 78-17961-P

HAZY SHADE OF WINTER
The Bangles - Def Jam - 38-07630-H
(LP) Less Than Zero - SC-44042-H

WHEN A MAN LOVES A WOMAN
Luba - Capitol - 73043-F
(LP) Over 60 Minutes With Luba - CDP-48553-F

CANDLE IN THE WIND
Elton John - MCA - 53196-J
(LP) Live In Australia - MCA-8022-J

THE WAY YOU MAKE ME FEEL

Michael Jackson - Epic - 34-07645-H
(LP) Bad - OE-40600-H

TELL IT TO MY HEART

Taylor Dayne - Arista - AS1-9612-N

(LP) Tell It To My Heart - AL-8529-N
SHE’S LIKE THE WIND

Patrick Swayze - RCA - 5363-7.

(LP) Dirty Danrlnngoundlrack 54081 R-N

HUNGRY EYES

Eric Carmen - RCA - 5315.7-R-N
(LP) Dirty Dancing - 6408-1-R-N

HANDS UP (Give Me Your Heart)
Sway - Virgin - VS1418-W
(LP) NIA

SEASONS CHANGE
Expose - Arista - AS1-9640-N
(LP) Exposure - AL-8441-N

CATCH ME ('m Falling)

Pretty Poison - Virgin - VS-1395.
(LP) Hiding Out - VL-3019-W

| FOUND SOMEONE

Cher - Geffen - 92.81917-P

(LP) Cher - XGHS-24164-P

WHAT HAVE | DONE TO DESERVE
Pet Shop Boys - EMI America - PB-50107-F

(LP) Actually - ELJ-46972-F

| NEED A MAN

The Eurythmics - RCA - 5361-7-R-N
(LP) Savage - 6694-1-R-N

SAY YOU WILL
Foreigner - Atlantic - 78-91697-P
(LP) Inside Information - 78-18081-P

POP GOES THE WORLD
Men Without Hats - Mercury - MS76260-Q
(LP) Pop Goes The World - 832 730-1-Q

JUST LIKE PARADISE
David Lee Roth - Warner Bros - 92-81197-P
(LP) Skyscraper - 92:56711-P

GOT MY MIND SET ON YOU
George Harrison - Dark Horse - 92-81787-P
(LP) loud Nine - 92-56431-P

FATHER FIGURE
George Michael - Columbia - 38-07682-H
(LP) Faith - OC-40867-H)

FAITH

Gsolge Michael - Columbin 38-07623-H
(LP) Faith - 0C-40867-|

NEVER GONNA GIryE YOU uP

Rick Astley - RCA - 5347.
(LP) Whenever You Need Somebody - 6822-1-R-N

CHERRY BOMB
John Mellencamp - Mercury - MS-76261-Q
(LP) The Lonesome Jubllee 832 465-1-Q

NEVER THOUGHT (I Could Love)
Dan Hill - Columbia - 38-07681-H

(LP) Dan Hill - FC-40456-H

| GET WEAK

Belinda Carlisle - MCA - 53242-,

(LP) Heaven On Earth - MCA 42080 J

TUNNEL OF LOVE
Bruce Springsteen - Columbia 38-7663-H
(LP) Tunnel Of Love - 0C-40999-H

EVERYWHERE
Fleetwood Mac - Warner Bros - 92-81437-P
(LP) Tango In The Night 92-54711-P

THE MAN IN THE MIRROR
Michael Jackson - Epic - 34.7668-H
(LP) Bad - OE-40600-

BE STILL MY BEATING HEART
Stin, g‘ A&M -
(LP) Nothing lee The Sun SP-6402-W

DUDE (Looks lee A Lady)
Aerosmith - Geffen -
(LP) Permanent Vacmun XGHS 24162-P

| THINK WE’'RE ALONE NOW
Tiffany - MCA - MCA-53167-J
(LP) Titfany - MCA-5793-J

| COULD NEVER TAKE THE PLACE
Prince - Paisley Park - 92-82887-P
(LP) Sign O’ The Times - 92.55771.p
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IS THIS LOVE
Whitesnake - Geffen - 92-82337-P
(LP) Whitesnake - XGHS-24009-P

ENDLESS SUMMER NIGHTS

Richard Marx - Manhattan - 50113.F
(LP) Richard Marx - ST-53049.F

CAN’T STAY AWAY FROM YOU
Gloria Estefan & MSM - Epic 34-07641-P
(LP) Let It Loose - OE-40769-H

SHAKE YOUR LOVE
Debbie Gibson - Atlantic - 78-91877-P
(LP) Out Of The Blue - 78-17801-P

DON’T YOU WANT ME
Jody Watley - MCA - 53162-J
(LP) Jody Watley - MCA-5898-J

| WANT TO BE YOUR MAN
Roger - Reprise - 92-82297.p
(LP) Unlimited - 92-54961-P

BLACK AND BLUE
Haywire - Attic - AT-365-W
(LP) Don't Just Stand There - LAT-1239-W

CHINA IN YOUR HAND
T'Pau - Siren - SRN-6
(LP) T'Pau - VL-2414. W

CRAZY
Icehouse - Chrysalis - 43156-J
(LP) Man Of Colours - CHS-41592-J

TRY

Blue Rodeo - Risque Disque - 25-82917-P
(LP) Outskirts - 25-47181.|

HONESTLY
Stryper - Enigma - 75009-F
(LP) To Hell With The Devil - PJAS-73237-F

MOONBEAM

Men Without Hats - Mercury - MS-76264-Q
(LP) Pop Goes The World - 832:730-1-Q
HOT HOT HOT

Buster Poindexter - RCA - 5357. 7 R N

(LP) Buster Poindaxtar - 6633-1-R

CRYING OUT LOUD FOR LOVE
The Box - Alert - BDS-524-Q

(LP) Closer Together - BD-1005-Q

I’'ve Had) THE TIME OF MY LIFE
ill Medley/Jennifer Warnes - RCA - 5224.7-R-N
(LP) Dirty Dancing - 6408-1-R-N

853-5937

Squeeze - A&M - AM-2994-W

(LP) Babylon And On - SP-5161-W
WISHING WELL

Terence Trent D'Arby - Columbia - 1C4-3024-H
(LP) Introducing The Hardline - FC-40964-H

| LIVE FOR YOUR LOVE
Natalie Cole - EMI America - 50094-F
(LP) Everlasting - ST-53051 F

RAIN IN THE SUMMERTIME

The Alarm - I.R.S. - 5321
(LP) Tango In The nghl 92 54711-P

SHOWDOWN AT BIG SKY
Robbie Robertson - Geffen - 92-81757-P
(LP) Robbie Robertson - XGHS-24160-P

IN GOD’S COUNTRY

U2 - Island - 97064-J

(LP) The Joshua Tree - ISX-1127-J
LOVE BECOMES ELECTRIC

Strange Advance - Current - 73041-F
(LP) The Distance Between - CLT-48550-F

MAGIC gln Your E}les)
FM - Duke Street - 91042-
(LP) Tonight - DSR-31012-J

HEAVEN IS A PLACE ON EARTH
Belinda Carlisle - MCA -

(LP) Heaven On Earth - MCA 42080 J
HYSTERIA

Def Leppard - Vertigo - SOV 2402-Q

(LP) Hysteria - 830 675-

BELIEVE IN ME

Paul Janz - A&M - AM-738-W

(LP) Electricity - SP-5156-W

SO EMOTIONAL

Whitney Houston - Arista - AS1-9642-N
(LP) Whitney - AL-8405-N

DON’T SHED A TEAR

Paul Carrack - Chrysalis - 43164-J
(LP) One Good Reason - CHS-41578-J

HOT IN THE CITY
Billy Idol - Chrysalis - 43203-J
(LP) Vital Idol - CHX-41620-J

ALL OUR TOMORROWS
Joe Cocker - Capitol - 73049-F
(LP) Unchain My Heart - CLT-45285.F

JULIAN

Alta Moda - Current/Epic - E4-3015-H
(LP) Alta Moda - PEC-80126-H)
HERE WE GO AGAIN

Johansen - Coach House - CH-8|
(LP) Walkin’ A Fine Line fozs

DR EAMING
MD - Virgin - VS-1421.
(LP) The Best Of OMD - VL 2454-W
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Record distributor code A&M -W

BMG -N
CBS -H
CAPITOL -F
ELECTRIC -E
MCA -J
POLYGRAM - Q
WEA -P

THERE’S THE GIRL

Heart - Capitol -

(LP) Bad Anlmals PJ 125‘6 {7

CONNECT ME

Platinum Blonde - Epic - E4-3025-H
(LP) Contact - FE-40949-H

MOTORTOWN
The Kane Gang - London LDs-239-Q
(LP) Miracle - 828-057-1-Q

DEVIL INSIDE
INXS - Atlantic - 78-91447.p
(LP) Kick - 78-17961-P

VALERIE
Steve Winwood - Island - 92~83217-P
(LP) Chronicles - 92-56601-

THAT’S WHAT LOVE IS ALL ABOUT
Michael Bolton - Columbia - 38-073:
(LP) The Hunger - FC-40473-H

TRUE LOVE WILL FIND A WAY

. Patrick Norman - Star - STR-3024

(LP) Only Love Sets You Free - STR-8001

HOURGLASS
ueeze - A&M - AM-2967-W
(L%) Babylon And On - SP-5161-W
WE'LL BE TOG ETHER
Sting - A&M - AM-2983.
(LP) Nothing Like The Sun SP-6402-W

I’VE BEEN IN LOVE BEFORE
Cutting Crew - Virgin -
(LP) Broadcast - VL-: 2363-W

DAY AFTER DAY
Blue Rodeo - Risque Disque - 25-80807-P
(LP) Outskirts - 25.47181 %

| DON’T MIND AT ALL
Bou eois Tagg - Island - 97063-J
(LP) oyo - IS 1144

CHECK IT OUT

John Cougar Mellencamp - Mercury - MS-76265-Q
(LP) The Lonesome Jubilee - 832 465-1-Q
SHOULD’VE KNOWN BETTER
Richard Marx - Manhattan - 50083-F

(LP) Richard Marx - ST-53049-F

GET OUT OF MY DREAMS

Billy Ocean - Jive - JS1-9678-N

(LP) N/A

CLOSER EVERY DAY

The Jitters - Capitol - 73405-F

(LP) The Jitters - CLT-48126-F

GONNA STAY IN LOVE

Louisa Florio - Tembo - TS-8710-N

(LP) Louisa Florio - TMT-4332-N

MONY MONY
Billy Idol - Chrysalis - 43161-J
(LP) Vital idol - CHX-41620-J

CASANOVA
Levert - Atlantic - 78-92177-P
(LP) The Big Throwdown - 78-17731-P

RUN WITH US
Lisa Loughead - Run - RN0O1
(LP) Evergreen Nights - RN-002

NEVER GIVE UP
Boulevard - MCA -53297-J
(LP) Boulevard - MCA-42111-J

ANIMAL
Def Leppard - Vertigo - SOV-2399.Q
(LP) Hysteria - 830 675-1-Q

OUT OF THE BLUE
Debbie Gibson - Atlantic - 78-91297-P
(LPYOut Of The Blue - 78-17801-P

THE ONE | LOVE
- LR.S. - IRS-53171-, J
(LP) Documen! IRS-420

C’'MON LET’S GO
Los Lobos - Warner Bros - 92-81867-P
(LP) La Bamba/Soundtrack - 92-56052-1-P

HEAVEN KNOWS
Robert Plant - Esparanza - 79-93737-P
(LP) Now And Zen - 79-08631/4-P

IT’S A SIN
Pet Shop Boys - EMI America - 73038-F
(LP) Actually - ELJ-46972-F

YUM BAI YA
Frozen Ghost - WEA - 25-80927-P
(LP) Frozen Ghost - 25-45651-P

TRUTH FAITH

New Order - Factory - FAC-27-Q
(LP) Substance 1987 - 832 616-1-Q

BREAKFAST AT THE CIRCUS
David Wilcox - Capitol - B-73050-F
(LP) Breakfast At The Circus - CLT-48551-F

BIG BIG WORLD
Par)achule Club - BMG/Current - PB-50978-N

(LP) NIA
STAY WITH ME

Tu - RCA - PB-50945-N

(LP) Tu - KKL1-0585-N

ONCE UPON A LONG AGO

Paul McCartney - MPL -
(LP) All The Best - CLW-48507 F
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Compiled weekly from record store, radio station and record company reports.



COVER STORY - by Graeme Boyce

Stryper - just another rock ‘n’ roll band

Although Karl Marx, the inspiration of
modern communism, said that religion is the
opiate of the masses, he could never have
possibly imagined a stadium full of people,
clapping and cheering, being led by a man
who had actually declared his band to be
more popular than Jesus. Whether right or
wrong, religion is obviously subject to inter-
pretation.

Although it was all said in the name of
rock ‘n’ roll, publicity or for whatever
reason, comments such as these are just not
appreciated by the band Stryper, forerunners
of the ‘“‘Christian’’ rock scene. Neither are
Led Zeppelin records, when played
backwards, nor is that certain member of
Metallica who recently stated he was God!

The media have given the music industry
acid rock, folk rock, punk rock, hard rock,
light rock, and now Christian rock is entren-
ched at CHR, with Stryper’s single, Honest-
ly, running up the charts.

““I think the best thing that applies to
Stryper,’’ says drummer Robert Sweet, “‘is
that we’re a rock ‘n’ roll band and we sing
about Christ. I know that sounds kind of
weird, but we’ve been boxed into the gospel
section, the heavy metal section and even into
the money-hungry fake section, but we’re
just a simple rock ‘n’ roll band.”

The band started out penniless, but now
are beginning to reap the financial rewards of
a rock ‘n’ roll life (‘‘There’s nothing wrong
with money . . . it’s the love of money that’s
the root of all evil,”” cautions Sweet), and
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their message is subsequently being spread.
“I try my best to steer clear of something that
has a religious or denominational name tag
on it, because that infers that only that in-
stitution is right and everyone else is wrong,
and everybody’s wrong to begin with. That’s
why we all need Christ.”’

Not worrying these days about musical
titles or genres, or about whether their
records are released and marketed to fill a
void in the ever-growing, right wing, conser-
vative and predominantly Christian enclaves
in today’s western world, Sweet insists their
music and message will appeal to a larger
overall rock ‘n’ roll audience.

‘“We stand for having a good time, nice
and loud . . . getting out there and really hav-
ing some fun, but also with a good message
that goes with the music.”” Sweet then
reveals, ‘“You know . . . I also see the
evanglist behind the pulpit pull out money on
television and say ‘This is what Stryper’s
about, right here.” And while that evangelist
has a $2 million home in Palm Springs, I
don’t even have a car.

““I’ve said that in rock ‘n’ roll, there are
a lot of negative messages . . . there are a lot
of violent . . . and even if they’re not violent,
there’s a lot of sex . . . let’s just put it this
way: there’s a lot of anti-God attitude and I
don’t think anyone will deny that, within
rock ‘n’ roll. That’s primarily what we’re
hoping to shed a little light on.””

This attitude, he suggests, is actually
rampant within the industry, not just the
Satanic bands or their evil fans, but among
the personnel who make the decisions. ‘‘It’s
reality, it’s there,”” Sweet adds. ‘‘But
Stryper’s whole thing is that we want to help
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‘people believe in Christ . . . not push it, not

shove it on them, not embarrass them. Just
help them and try to convince them that He’s
not such a bad thing after all.”

Throughout their careers, Stryper has
been as bold and as upfront with their
message as any band could be, yet sales of
their albums continually increase: they are
developing quite a fan base for themselves.
However, even Sweet is doubtful all of their
followers are converted. After all, their
Honestly single is just another song.

¢ feel the reason radio is beginning to
play our single is because they’ve realized that
for a while, they’ve had this idea in their
heads that because of the message, the music
was going to be hokey or something, and
their listening audience wasn’t going to like
it. Well, after a lot of requests, after a lot of;
people calling in, it was not from a Christian
audience, but from a normal, everyday au-
dience, who said ‘Hey, I like this music.” So,
it’s not us, who are doing it, it’s the people
asking for it.

‘““We’re real happy to see it on big time
radio,’”” concludes Sweet, ‘‘and you know
what? I’m one who believes if there’s a band
out there who doesn’t sing about God, if their
music’s good then play it. Don’t
discriminate against people for what they
believe in. If they’re atheist and their music’s
good they should play it, not discriminate.
But, I see that attitude against us, and it’s not
right.”’

RPMFAX
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Lost Lennon Tapes grabbing listeners

The Lost Lennon tapes, a radio series being
aired on over 200 North American stations,
and in more than 50 countries worldwide, has
already caused a stir among listeners. The
series is being presented. in Canada by
Westwood One Canada and Labatt
Breweries. At press time there are twenty
Canadian radio stations subscribing to the
series.

Toronto’s CHUM-FM kicked off the
series, in the Toronto market, with a three-
hour premiere (Feb. 7), followed by the first
hourly segment. The series will continue each
Sunday from 9 pm to 10 pm.

‘“Reaction to the tapes has been very
favourable,”” says Ross Davies, Program
Manager of the Toronto FM giant. ‘‘These
callers were quite vocal about their support,”’
he continues ‘“We’re getting it from the real
Lennon . . . and Beatles fans.””

Davies explains that he took the show in-
itially, for CHUM-FM, for only 13 weeks,
with an option to renew, ‘‘because I had my
doubts, about how it would hold up over 52
weeks,’’ he stresses, ‘‘but so far, so good. I’m
glad I made the decision, and I have no
regrets at this point.”’

Davies admits he was attracted to the
series, ‘‘first <ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>