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Dr. Music back to discbiz

Several industry reps were recently
invited to see Dr. Music, the commercial
jazz band, back together for the first time in
two years. Led by keyboard genius Doug
Riley, all the members are well-known
Toronto sessionmen: saxmen Steve Ken-
nedy and Keith Jollimore; Barrie Tallman,
trombone; Doug Mallory, guitar and vocals,
Tom Szczesniak bass; and Bob McLaren,
drums.

In two two-hour sets, the band blows
through accessable jazz, including pieces by
Moe Koffman and others, to more progres-
sive material, where Riley and Kennedy
show off their composing talents.

The premiere of the new band was at
the Basin Street tavern, where even at mid-
week, many were kept waiting at the door
for lack of seats. Only the music stands
onstage indicated that this was the band’s
third night of public performance in two
years. Most of the current members were

Cal’s Refinery showcasing

Canadian Int'l acts

There’s one location in U.S. occupied
Calgary where the Canadian flag is proudly
displayed and where you can actually see a
Canadian act in action. The place is known
as The Refinery and its popularity can only

The Refinery’s Lou Blair (the big one)
and Neil Sedaka.

be judged by the capacity houses it experi-
ences six nights a week.

The big push behind the Refinery is
Lou Blair, a one time manager of groups,
and Don Boas, a former promotion rep for
WEA on the west coast. The latter is cur-
rently managing Fosterchild, recently signed
ta Columbia.

Some of the acts being booked into The
Refinery include: Shooter, Brutus, Liver-
pool, Sweet Blindness, Crack Of Dawn,
Ronnie Hawkins. The club is also known for
its industry receptions and cocktail parties
for most international acts that hit town.

not in the original band.

No definite plans have been made yet
for further dates, although independent
promoter Tomas Fiore reports that the
Basin Street management has expressed an
interest in seeing the band return because
of good crowd reaction. Members of the
band have previous commitments for the
summer. :

Shortly, though, they should be in the
Toronto Sound studios, for themselves
this time, to tape a session for a possible
single. Although they haven’t been signed
to a label yet, they have a production
company to do the actual recording. Assum-
ing their label shopping goes well, we might
see a single released in August.

When last together, Dr. Music had three
LPs released on GRT, and 2 single called
Sun Goes By. At that time, there were
16 in the band.

Music Shoppe reopens
Bigland's PR company

Music Shoppe’s Ron Scribner has hired
Vince Alexander to reactivate Bigland
Public Relations, a firm associated with
Music Shoppe, a booking agency which
booked more than $4.5 million worth of
performances last year.

Alexander, plans initially to promote the
acts booked exclusively by Music Shoppe,
and the booking firm itself. He will also
publish a quarterly newsflyer, Music
Shoppetalk, to publicize activities of Music
Shoppe acts.

Alexander doesn’t intend to get directly
into record promotion except for a TeeVee
Records package of hits by Music Shoppe
Acts (to be released this fall), though he

‘told RPM he is planning to work very

closely with labels.

Alexander has a&eady begun his duties,
working toward the big push when the
schools open (and book dance acts) in the
fall.

Elton John and Kiki Dee
enjoy one part Cancon

It doesn’t count but MCA were so’proud
of the fact that Elton John and Kiki Dee cut
a session in Toronto, they designed their
own Cancon flag which is displayed on the
label of the Rocket (MCA) single, Don’t
Go Breaking My Heart. Unfortunately some
programmers took the Cancon flag as mean-
ing the single qualified as a Cancon single.
MCA’s Scott Richards told RPM that they
didn’t mean to cause confusion but that
they wanted to show that the record was
Canadian in some way.

The MCA-adopted Cancon flag is also
displayed on the label of the new Trooper
single. However, this single qualifies as being
100% Canadian in content.

Ochterlony’'s Carol Cantata
produced by RCA's Feeney

The acoustically-sound Timothy Eaton
Memorial Church (Toronto) was the setting
for a custom production by RCA’s Jack
Feeney for an album to be used to raise funds
for the church. The work recorded was Dr.
David Ochterlony’s Carol Cantata, with
Ochterlony at the church organ. Both senior
and junior choirs were used for the session.

Feeney had first expected to record the
session on 4 track but because of the ex-
ceptional acoustics of the church he was
able to achieve a balance within a short
space of time and only had to use a 2 track
system.

Dr. Ochterlony is well known to Toron-
to radio listeners as host of CFRB’s Starlight
Serenade (Friday evenings). He is also the
Principle of the Royal Conservatory of
Music.

Attic publishing acquires

Robbie Robertson's songs

Al Mair of Attic Publishing Group has
announced the signing of a contract which
will authorize them to represent Medicine
Hat Music in Canada. Medicine Hat Music

Attic’s Al Mair

handles the composing catalogue of Robbie
Robertson, Canadian-born leader of Capitol
artists The Band.

Medicine Hat was formed by Robertson
several months ago, and covers material
from the Band’s last LP, Northern Lights
and Southern Cross, and future composi-
tions. Material composed before that LP
is not covered by Medicine Hat.

Writing time cuts into
Fullerton Dam dates

Rumours have been spreading that
Condor’s Fullerton Dam had split. Not true,
says group leader Grant Fullerton. The
group apparently lost their drummer to
Fludd and decided to use the spare time
in finding a replacement, to write new
material for their next session.

Fullerton has auditioned several drum-
mers but is finding it difficult to come up
with one that would complement the
sound of the group.

The Dam experienced good chart action
with their single, My Lady, which had a
fair run up the RPM 100.



International news

Tokuma launches Bourbon

The major factor in the Japanese being
able to retain their musical culture has been
the language barrier. Many internationally-
known groups have found Japan to be an
excellent market for the sale of records and
for concerts in the major cities but the
local talent has never really been accepted,
using English as their method of commun-
ication.

Change could be developing toward this
end however, with the introduction of the
Bourbon label by the highly respected
Tokuma Musical Industries. In making the
announcement, Tokuma’s Chief Director of
the International Division, Daniel Nenish-
kis, told RPM: “The Bourban label has a
team of directors and producers who have
set their hearts with the firm belief that a
limited, selected number of talent could be
brought to that ultimate competitive level
~on an international basis”. He went on to
explain that with their many hours of
searching they came up with a roster of

seven recording acts. One of these acts, the
West Road Blues Band has experienced un-
usual - acceptance in Japan and have been
released to the rest of the world on a 2-
record set on Island’s Antilles label. This
marks the first time in the history of the
music industry in Japan that such a break-
through has occurred and Nenishkis is
hopeful of ‘“continuing similar type deals
with other record companies for major
artists on our Bourbon label.”

Nenishkis is currently working on a
possible tour of Canada and the U.S. for
West Road. - The album was showcased in
the June 19/76 issue of RPM and drew
the following comment: “A fine collection
of classic blues and boogie tunes, treated
as good as any blues band you’d care to
name. You've heard the songs before, but
there’s something unique about this band,
especially since they’re Japanese. With
proper exposure, they could be very big
over here.”

Japan’s competition to North American blues, the West Road Blues Band.

U.A.'s Matthews to U.K. to

boost Ruhnke & Franklyn

Allan Mathews, national promotion
manager for United Artists, is currently in
the UK. to talk up the British releases for
Vic Franklyn and Craig Ruhnke. The latter
is currently represented on the RPM 100
with his single, Summer Love, showing early
indications of becoming a summer hit.

Just prior to leaving for his business/
holiday trip, Mathews mapped out a hefty
promotion for the Marilyn Jones’ single,
Small Town Talk, which is now showing
indications of crossing over to the Con-
temporary (Top 40) market. With several
breakout and block-programmed stations
now playlisting the single, Matthews is
‘confident he can influence major market
play. CJCH of Halifax was one of the in-
dicators of crossover action. If Matthews
is successful in breaking the Jones single in
the Contemporary market, it will mark the
first time a Canadian Talent Library/United
Artist single has been able to break this bar-
rier.

Set for Maritime Tour,
Irish Rovers add fiddle

Toronto publicist Gino Empry announc-
ed recently that the Irish Rovers have added
a fiddler to their lineup. Bob O’Donavan
joins Will Millar, Jimmy Ferguson, Joe
Millar, Wilcil McDowell, and George Millar,
beginning July 28 when they start their
Maritime tour. Their appearance July 27
at Montreal’s Place Des Arts will mark the
last time the group will appear with five
members.

O’Donavan was first seen by many of the
group’s fans as a guest on their TV series.

The Maritime tour begins in Charlotte-
town July 28 and 29, then moves to Saint
John N.B. (30), Moncton (31), Glace Bay
N.S. (August 2) Shelburne N.S. (3), Halifax
(4), Truro (5), Bathurst (6), Chatham N.B.
(7), New Glasgow (8), Amherst (9), Corner-
brook (11), Grand Falls (12), Harbour
Grace Nfld. (13), St. John’s (14), and
Fredricton (16).

Rovers’ records are distributed by
Polydor on the Potato label.

—
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Olympic Song finalists set to dampen Olympic flame

Nine Quebec songs and one song from
Ontario have been selected to compete to
be the “official closing song” for the Mont-
real Olympics. The winning song will be
official to the extent that it must be played
after the Olympic flame is extinguished at

comment
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J by alan guettel
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the closing ceremonies in Montreal August
1, while the TV credits are being broadcast
to the estimated more than 1 billion Olym-
pic viewers around the world.

All music played between the opening
ceremonies and the official closing must,
by international Olympic committee sanc-
tion, come from music composed by late
Montreal composer Andre Matheiu.

Music publishers in Canada expressed
some reservation about entering songs in
the closing-song contest, as rules demanded
a studio-produced tape and required that
half of the publishing rights of each of the
ten finalists would belong to COJO, the
Montreal Olympic committee.

Each finalist is awarded $1,000 and the
winner, $20,000.

Song contest officials claim, according
to an associated Canadian press story pub-
lished in papers and broadcast across Can-

‘... the prophets of doom, the messengers of
mediocrity, will be overwhelmed by the new genera-
tion of competent, creative, confident artisans and
by all those of precéding generations who have
already d ated their fresh, of mind, their
talent and their capacity for inspired leadership.”

— Pierre funeau
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ada, that the contest attracted 20,000
entries, 50-50 from inside and outside of
Quebec.

Twenty thousand songs: composed, ar-
ranged and taped in studios in two months!
By our figuring, 20,000 songs, at three
hours of studio time for each, would book
all of Canada’s studios for at least three
months.

At $50 an hour, Canadian recording
studios would have billed $3 million to
Canadian publishers who taped demo tapes
for the contest.

Contest rules also stated that three to
five musicians had to be used on each re-
cording - that’s a lot of session gigs.

COJO was prepared to reimburse the
publishers for 50 per cent (up to $100)
of their recording costs; that’s almost
$2,000,000 returned to the publishers;
very few could have taped the demo for less
than $200.

No one ever expected 20,000 entries.
Contest coordinator Stephane Venn (who
won the Expo 67 song contest) told RPM

First mate Reed offers

unique meeting place

Mike Reed, who took a short hiatus
from the business after a long association,
first with Compo (MCA), followed by WEA
and then with Motown, has returned to the
business with a unique meeting place offer.
Reed is now involved with Waterways
Charter Services.

Reed is offering “a meeting place with a
difference”, a 41 foot Chris Craft crusier.
The floating meeting place, available for
charter, features total stereo sound, a fully
equipped galley, a head with shower, self-
contained power supply, colour television,
fly bridge and a swim grid. 3

The Waterways “luxurious cruiser” can
be utilized for anything from a bridge game
to a business meeting and can be catered to
with audio visual aids and bar service.

Waterways Charter Services is located
‘in Agincourt, Ont.

George Martin producing
Gilder, McCulloch in L.A.

Barry Samuels of the Vancouver com-
pany Passiton Publicity which has handled
press for Sweeney Todd, reports that

guitarist Jim McCulloch and singer Nick

Gilder, recently departed from that group,
are recording in L.A. with Chrysalis Records
and ‘super’ producer George Martin.

Samuels says that it is hoped that a
Nick Gilder solo LP will be released before
the end of the year, with some new Gilder/
McCulloch compositions (Roxy Roller is
such a collaboration) and a few songs from
other songwriters.

Referring to the aquiring of George
Martin’s production services, Samuels said
that “this is a first for any Cancon act -
which Nick Gilder will of course remain.”

in a phone interview in May (see RPM
May 22) that the contest budget was $125,
000, all expected to be recovered through
COJQO’s share of the publishing rights.

The 10 songs chosen as finalists are now
being professionally recorded and went on
sale July 18. The judges final decision was
made July 20.

The nine finalists from Quebec are:
Prends Mon Coeur, by Herve Brosseau; Je
T’Aime, by Jean Robitaille and Christian

( St. Roch; Souviens Toi de Montreal, by

Marc Bradley and Francois Dompierre;
Mon Pays C’est le Monde, by Luc Piamon-
don and Francois Cousineau; Les Oiseaux
d’Athenes, by Jean Pierre Guay and Marc
Lepage; L’Or, I’Argent et le Bronze, by
Pierre Bourgault and Phillippe Vyvial;
Revenez a Montreal, by Robert Gauthier
and Francois Dompierre; A Bientot, by
Pierre Letourneau and Germain Gauthier;
and Friends, by Charles Linton.

The one out of province finalist is for
Humanity, by Fred Napoli and Bobby
Edwards of Toronto.

McConnell Management
Ltd., reforms in Toronto

James McConnell has reformed James
McConnell Management Ltd., after taking a
year’s leave of absence from the industry.
His associate Don Connolly will handle
and publishing

business administrations

Jim Ackroyd (seated) and Jim McConnell.

activities, through the company’s CAPAC
outlet, Songsmith Music. Allan Duffy will
be responsible for artist and music direction
and studio productions.

The company’s first signing is James
Ackroyd, Canadian songwriter, returning to
Canada after a stay in California.

With David Bleakney, McConnell used to
manage Downchild, Whiskey Howl, Horn,
and La Troupe Grotesque, after moving to
Toronto from Ottawa where he worked
as a booking agent. ;



Capitol has open doorto U.S.

Capitol Canada’s A&R department has
been given a boost within the structure of
the Capitol-EMI corporate complex.

Canadian A&R Paul White will be work-
ing directly with Rupert Perry, corporate
A&R VP in Hollywood. The significance of
the change, White told RPM, is that any
Canadian acts which White and Capitol
Canada sign here in the future are also on
the roster of Capitol U.S., with a commit-
ment from the parent firm for release and

and Rupert Perry.

(L to r) Don Zimmerman, Paul White

support in the U.S. market.

No other Canadian subsidiary of a major
label has the same relationship with its
U.S. office.

A number of Canadian acts are signed
directly to Capitol U.S. at present (Anne
Murray, Ray Griff, Colleen Peterson, The
Band). Other acts signed to Capitol Canada,
such as Sylvia Tyson, are well known in
the U.S. and some, most notably Suzanne
Stevens, are on the threshold of U.S. suc-
cess. :

White explained to RPM that the status
of acts currently signed to Capitol Canada
which may be not now suitable for U.S.
marketing will be determined in each case
‘when their current contracts expire.

White has been with Capitol since 1957
and worked his way up from the warehouse,
through national promotion manager and
national advertising manager, to his current
post as A&R chief. He reports that Capitol
is on the verge of signing its first Canadian
group under the new relationship; an an-
nouncement will be made shortly.

Mike Docker, formerly with Capitol’s
press relations office in Malton, has been
moved to the Prince Arthur Street A&R
office to bolster the staff there and to assist
White in his added responsibilities. White
will also select product from other EMI
companies for release in Canada.

WEA push for Pringle and Edwards

WEA’s Larry Green has announced the
release of two new singles by Canadians who
have established successful careers in the
States.-

Peter Pringle’s LP was featured in RPM
a few months ago, and now the cut Gonna
Get A Lady has been pulled for a single.
Originally from Halifax and now in the

WAM single release
for Ville Emard’s Miller

Carlyle Miller, described as having
had “a multi-diversified musical background
and career” including the Canadian produc-
tion of Hair, takes the solo recording plunge
with a WAM single, Get Back. A native of
Canada’s west coast, Miller lived much of his
life in Atlanta Georgia and in 1966 was a
member of the Dynamic Daqueris, one of
the first white bands to use two drummers,
which won a regional Battle of the Bands
contest in New York State.

Miller came back to Canada to perform
in Hair and then went on to play sax for the
Ville Emard Blues Band and also with the
backup band for Robert Charlebois.

Concentrating on writing, Miller penned
both sides of his new single as well as co-
writing another Wam group’s single, There’ll
Come A Time, There’ll Come A Day, by
Basic Black and Pearl. Miller has also been
involved in the production of commercials.

The Montreal-based WAM label, headed
up by Gary Cape, is distributed in Canada
by Polydor.

U.S. Pringle’s song is MAL, with produc-
tion by Brian Ahern in the U.S. The flip
Please Don’t Sell Nova Scotia, was written
originally for Anne Murray and appeared
on one of her earlier LPs.

Conversely Jonathan Edwards came
originally from the States but now resides
in Nova Scotia. Known for a hit in ‘72
called Sunshine (Go Away Today), Edwards’
new release on Reprise is Favorite Song,
from an LP entitled Rockin’ Chair. Pro-
grammers please note that the single was
shipped without a MAPL designation;
Larry Green reports that the single is four
points Cancon. Production is also by Brian
Ahern.

Both singles are being released on the
Reprise label in the U.S.

Smile Music launches

songwriters' tip sheet

The Smile Music Group has initiated a
songwriter’s tip sheet, called Song Pusher.

Originally intended for distribution
among the group’s own writers, Smile is
inviting other songwriters to write in to
receive the tip sheet.

Song Pusher covers what major U.S.
and Canadian artists are looking for and
when they are likely to be recording.

Smile intends the tip sheet to be a ser-
vice and an incentive to Canadian song-
writers, showing them there is a very big
market for popular material. Those interest-
ed should write to: Smile Music, in Toronto.

AUDIO

New tape line
from Audio Magnetics

Audio Magnetics has released a line of
tapes called Mini-Tracs, intended for use in
most pocket memo recorders. It’s a 30-
minute cassette, with 15 minutes to a side.
The tapes will be sold in packages of three
for a retail price of $9.95 throughout the

Audio Magnetics’ Mini-Tracs.

North American market. The firm’s Canadi-

an offices are located in Rexdale, Ontario.
The company is launching a national

promotion. using T-shirts with the slogan

I'm Yours For A Song, available from the

company to consumers for $3.00 each.

RECORD RETAILERS

Summer for retailers
is business as usual

Figures released last month by the Re-
cord Industry Association of America in-
dicated that, while overall dollar sales are
up, unit sales of singles as well as albums
were down in that country. Record com-
panies in Canada have generally expressed
concern that single sales have slumped
considerably, even in what is generally
accepted by record manufacturers as a slow
season. !

A quick survey of Toronto’s downtown
‘strip’ record stores however, reveals that
this concern is not shared at the retail level.

Richard Carrol of Music World (down-
town) expressed his surprise at the number
of releases so far this summer, of big-name
acts, pointing out that record companies
usually wait until later in the year for best-
seller bets. He claimed that they were sell-
ing as well as they might any other time of
year.

The trend Carrol noted was that sales
are more evenly spread over the top-thirty
selling titles, and that a really outstanding
seller was not apparent in a given week.

Bob Muir of A&A agreed, saying that
total sales were up in singles from the
same period last year. He and A&A singles’
buyer Charles Luedey also found there were
no major sellers so far this year, claiming
that March was the only slow period this
year.

Barry Tisdall, who handles singles for
Roblan’s, suppliers for Sam The Record
Man franchise stores, told RPM that this

RETAILERS continued on page 11
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BTO rolls with

Mercury’s top grossing rock act, Bach-
Turner Overdrive, have launched their Great
Beaver Patrol which was billed as “the

biggest and best ever national tour inhistory”.

Fate dealt them a cruel blow however,
with drummer Robbie Bachman dislocating
his shoulder in a go-kart accident, causing
the cancellation of dates in the Maritimes
(Sydney, Halifax and Moncton). The young
Bachman did open the tour in Saskatoon
however, against doctors orders and played
a grueling set of almost two hours. It’s
the same BTO with a few audio and light-
ing changes and a longer set. Their lighting
system cost them a small fortune. With
more than 120 lamps and two miles of
electric cable the group’s new arc adds an
eye-boggling dimension to the stage and to
BTO’s signature gear wheel. The latter
contains more than 1700 bulbs and also
costs a small fortune. Ned Powers of the
Saskatoon Star-Phoenix checked into the
opening show of BTO’s tour which was the
biggest grossing house for a single concert
in the history of the city’s Pioneer Days.
Powers noticed the change from the usual
BTO powerhouse instrumental pounces. He
wrote: “For a while, the audience wasn’t
sure what was happening. There weren’t
any of those three-minute radio crash
courses from BTO but an extension into
deeper and more instrumentals, with Randy
Bachman, in particular, exercising some jazz
techniques. There were even some sorties
into ballads™. Change however, followed the
expected, as Powers continued with: “when
the thunder-struck, the people knew. Sud-
denly, everyone in the stands and about
1,200 on the grass were on their feet,
frantically clapping and responding happily.

Great

Beaver
Patrol

BTO’s Randy Bachman
& Blair Thornton.

The din wouldn’t die for another 30 min-
utes”.

.How come the change? After a success-
ful touring and recording life of almost four
years and being the largest grossing Canadi-
an group and one of the biggest money
making groups in the world, is their now a
trend away from what made the cash
registers jingle and sold out concerts?

Although it began a few records back,
probably with Undone and progressing with
Blue Collar, the ballady trend was more
noticeable with their most recent single
release, Looking Out For No. 1.

Randy Bachman told RPM: “It was
Looking Out For No. 1 that geared us for a
few notches of respectability with an
adult crowd. I’'m speaking of those in their
20s and 30s and I’'m sure we’ve lost a few
notches of popularity in the teenybopper
area”. Asked if he thought this type of
music would hurt the group’s future, he

. didn’t feel it would because their basic

mainstream is Top 40 rock and roll. |

When it comes to the critical stage of
concerts, BTO has worked this new sound in
well with a medely of Blue Collar and
Looking Out For No. 1. Says Bachman:
“There’s a time in our concert that we
found very tough. It used to be, in the
beginning, that when we came out on stage
we had the audience on their feet for the
entire length of time we were on stage.
They’d be screaming, dancing, singing our
songs and clapping. This was when we were
doing about a 45 minute set. Now, our con-
cert is very close to two hours for the Cana-
dian tour and it’s really tough to see people
on their feet for that length of time. They

get tired and we get tired. We’ve almost
tripled the amount of music we used to
play, because we have a greater volume of
catalogue to draw from. So, we’ve got a
piece in the middle of our show that gives
everyone a rest. It’s a real concert piece and
after we do some really fine numbers, where
we can do some really fine playing, we put
in the medely of Blue Collar and Looking
Qut For No. 1.” :

BTO experiemented with this type of
thunder-and-calm-and-thunder show in
Alaska and Las Vegas and found there was
good response from the audience, which
gave them the go ahead for the Canadian
tour. “It reminds me of when I saw the
Bee Gees”, noted Bachman, “the people
sit there in a kind of reverance while they’re
hearing these great songs”.

They return to the studios in September
after their tour for a studio album and will
be booking Toronto’s Phase One. “We like
Phase One, explained Randy, “becasue it’s
out of town where there aren’t any dis-
tractions. A lot of people like to go down-
town for the distractions - so when they
have time off, there’s something for every-
body to do. We just like to get it done and
go home. We record and mix right there
on the spot”. Bachman is so impressed with
the sound of Phase One that he produced
the new Trooper album there. “It’s the
first time I ever mixed in Canada and kept
the mix.”

BTO are purposely staying out of the
U.S. “to give it a rest”, says Bachman.
“We’ve played every major market in the
States at least three times. We were doing
what’s called ‘wearing out your welcome’,
People were getting sick of BTO. It’s not
that our show has deteriorated or our
quality of music, it was just that we were
becoming too familiar. In November we’re
going to Japan and Australia and possibly
into South Africa and Europe.”

Laying the groundwork for success on
concert tours has been a grinding effort over
the past couple of years. “I think our tours
will get smaller says Bachman, “We’re play-
ing bigger places and making more money.
In the early days when we were playing two
or three thousand seaters we had to go on
a two or three month tour so we could
break even. Now, in one week we can make
$250,000 to $300,000.

Randy Bachman doesn’t want to be a
rock and roll star for ever but he intends to
be in the business for a long time. “I've
been in it for seventeen years and I still
feel like a beginner. There’s so many things
for me to do.”

One project both he and Fred Turner
will be involved in are solo albums. There’s
nothing definite at time or writing but it
definitely is one of top priority for Bach-
man. “It gets to the point where you really
want to be heard alone.”

The 32 year old elder Bachman, founder
and spokesman for the group, has much
admiration for the other members of BTO,
particularly Fred Turner who is unfortun-
ately very shy and sidesteps confrontations
with the press. “‘Freddy is a great solo artist
and he really attracts an audience”, boasted
Bachman. Obviously, the 32 year old Turner
has been a stabilizing factor in the life of
BTO.
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MURRAY McLAUCHLAN MR
Boulevard
True North TN 25-H :

Following on the heels of On The Boulevard, his first single
in a year, Murray McLauchlan has released the LP, entitled sim-
ply Boulevard.

One of the biggest features is the work of the Silver Tractors,
McLauchlan’s first real working band. On this LP, their work is
so tight, it's often hard to believe that the band wasn‘t born
until well into the first sessions. Many of the band members -
Jorn Anderson on drums, Dennis Pendrith on bass, Ben Mink
on mandolin and fiddle, and Gene Martynec on guitar - have
performed together before, and that experience probably helps
create overall smothness.

The band enables McLauchlan to achieve a rare degree of
musical versatility within his established style. The opening cut,
for example, Gettin’ Harder To Get Along, turns from simple
piano and vocals to electric rock in a pleasant change. The Train
Song follows with the kind of ‘urban country’ rhythms often
associated with McLauchlan.

McLauchlan’s lyrics, full of thoughtful images, are as good
as they‘ve ever been, and in combination with McLauchlan’s
best musicians yet, they make these and other cuts like Sling-
back Shoes, As Lonely As You, and La Guerre C’est Fini Pour
Mol stand out.

The LP was recorded and mixed at Eastern Sound in Toronto
engineered by Ken Friesen, and produced by McLauchlan
and Bernie Finkelstein, his manager. Ronny Abramson pro-
vides some background vocals on Crying To Me and Slingback
Shoes. i

OSCAR PETERSON (R
A Rare Mood %
BASF MC 20668-L

This is a rather moody album,
recorded in West Germany
with the Oscar Peterson Trio,
(Ray Brown and Ed Thigpen).
Six cuts, two by the Gersh-
wins, and one by Cole Porter
are included. Our preference is
Foggy Day, and also Tin Tin
Daeo. Peterson has acquired a
large-sized buying following
both in his native country
and abroad.

BROTHERHOOD OF MAN
Love and Kisses from The
Brotherhood of Man

Pye NSPL 18490-L

European vocal group has the
original version of Save Your
Kisses For Me on this LP,
along with 11 other pop tunes,
mostly original by Hiller,

Sheriden and Lee. A couple [; 5 [f,

of cuts, like Sweet Lady From OV ana RISSEs
Georgia, have AM potential, (ﬁf{m;

and many of the others have = w6
MOR strength. Could be a “féﬂ?{ﬁeféjxﬁgf an
giant seller if marketed pro- -

perly. ;

J CHALMERS DOANE
Ukulele Solos L%
Waterloo Music CSPS 1015
The artist is a music educator
who believes that the ukulele
is the key to encouraging kids
to love music but the LP also
makes the instrument access-
able to grown-ups by demon-
strating all its possibilities.
Doane plays ukes and string
bass, the only instrumentation
on the album A valid item for
kids and the curious and
unusual arrangements of songs
like Tiger Rag might make
novelty MOR or FM fare

BEACH BOYS

20 Greatest Hits

TeeVee TA-1044

Capitol happens to have the
two most prolific and etern-
ally marketable pop groups
ever. One of them is the Beach
Boys, and this time TeeVee
has tneir collection. Includes
standards like Fun, Fun, Fun,
Rhonda, Little Deuce Coupe,
and a few others that are good
but not as well known, like
When | Grow Up, and 409.
Reissuing of BB material
hasn‘t been as well-organized
as that other group, but this
collection should do as well as
any other.

MORRIS ALBERT

Morris Albert

RCA APL1-1496-N

Brazilian pop singer followed
up the success of Feelings with
a song called Memories, from
this LP. A full orchestra is
used throughout, and new
life is put into Everybody
Loves Somebody. Most of the
other songs are original com-
positions. MOR programmers
could try Same Things and
Summer In Paris.

TROOPER AR
Two For The Show e[t/
Legend MCA-2214-J

Title cut is already getting
airplay by the Moffat chain
and others, and it's a good
example of the hard rock
found on the other eight
cuts. Outstanding production
by Randy Bachman, who
plays lead on two cuts, and
Mark Smith, a very fine
engineer. Wrapped up inside a
package that should help gen-
erate sales.
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Television

CBC head wants bigger program budget

CBC president A.W. Johnson, in the
network’s annual report to Parliament,
pointed to the crucial challenge facing
Canadian TV programming from the growth
of cable TV systems and the imminent
debut of pay TV in Canada.

Success, he said depends “a large extent
on program budgets which are moze in line
with those of CBC’s U.S. competitors.”

Eighty-two per cent of CBC’s $394,992,
000 operating costs were budgeted to pro-
gramming, 65 cents of every CBC dollar
spent on the radio and TV programmes
themselves.

During the fiscal year ending March 31,
1976, the broadcasting corporation spent
$244,523,000 on their television service
which involves 463 stations across Canada,
17 owned by the corporation.

Radio broadcast expenses were $69,953,
000 for a national service which involves
493 stations, 471 of them AM stations.

CBC TV aired 3,558 hours of CBC
produced shows on the English language
network and 2,889 hours on the French
language network. Average network pro-
gramming costs were $17,926 per hour
in English and $19,747 in French. CBC
produced local programming costs averaged
$4,316 per hour for 10,280 hours of Eng-
lish language broadcast and $7,058 per hour
for 1,576 hours of French language pro-
gramming. :

The total CBC budget for the year was
up 16.5 per cent, 6.2 per cent in constant
dollars (after inflation).

During the fiscal year, the CBC paid a
total of $37,164,000 in fees to musicians,
writers and performers (almost $29 million
in Quebec and Ontario) up from $30,366,
000 during the previous year. In addition
CBC paid $1,452,000 in royalty payments
to author’s, composers and musicians
associations.

CTV plans pay TV firm, Canadian film

CTV shareholders have agreed to form a
separate corporation to seek a CRTC
licence to operate a national pay TV system
in Canada.

CTV president Murray Chercover said
that the separate corporate structure would
allow participation, through purchase of
shares, of other Canadian private broad-
casters in order that ‘‘the private sector of
the TV industry will be able to compete
on a more equal footing with the publicly
financed CBC as well as be able to slow
more effectively the erosion of audiences
the private sector has experienced as a result
of the inroads caused by cable’s delivery of
imported TV signals.”

A major part of CTV’s licence applica-
tion will be the formation of a multi-million

1.7 million tuned in
on CBC's Rising Star

CBC’s Catch A Rising Star, a musical .

variety show which replaced the Tommy
Hunter Show for the first five weeks of the
summer, “was a winner,” CBC Variety chief
Jack McAndrew reports.

The final show of the series (June 11)
was the most widely-viewed Canadian-
produced show that week, with 1.7 million
viewers and 13 per cent of the viewing audi-
ence in the Friday 9-10 pm slot. The final
show had the largest audience of the series,
during which Tommy Hunter presented
dozens of young Canadian performers,
many never seen on TV before.

“It’s encouraging,” says McAndrew,
“that there’s enough good young talent to
attract so much of the population in such a
short time.” McAndrew points out that
many of the people who tuned into the first
shows of the season were used to seeing The
Tommy Hunter Show in that spot, but
don’t seem to have been disappointed with
the replacement show.

dollar programming fund to finance Canadi-
an TV and film production.

CTV executive VP Don Coyle told RPM
that details of the fund or the structure of
the pay TV system have not yet been
worked out. The fund, which would be
financed from the profits of the pay TV
system, would have to be independent of
the TV system and CTV to the extent that
they couldn’t be able to determine the
allocation of the fund’s programme financ-
ing, he said.

CTV officials met with representatives
of other Canadian private broadcasters on
July 18, and, Coyle reports, they’re all
interested, but will reserve all commitments

COUNTRY
SONG

by
ARTIE
MacLAREN

(Broadland BR 2194)

BROADLAND RECORDS
DISTRIBUTED BY QUALITY

CBC looking for acts

for Wolfman Jack show

The producers of CBC’s co-produced
Wolfman Jack show, Pop Goes The Wolf-
man, are looking for Canadian performers
to appear throughout the Vancouver-pro-
duced series, which will begin production
in late summer.

The show has already been sold for
syndication across the U.S., in a number
of European countries, and most recently
in Australia.

Len Starmer is coordinating the talent
search, he’s inviting any interested managers
or groups to contact him at his CBC office
at 100 Carlton St., Toronto. He is looking
for tapes and plans to hold auditions.

Jimmy Dale is the show’s musical
director. Robbie ‘King is putting together
a band, mostly of Vancouver musicians,
to play regularly on the show. CBC variety
has also signed People Players, a group
which presents original puppet acts to pop
music. CBC is creating a Wolfman Jack
puppet for the show. People Players, a
group which includes some mentally retard-
ed young people, were well received on
CBC’s Catch A Rising Star.

until the CRTC brings down its final pay
TV guidlines.

All “recommendations - regarding the
CRTC guidelines must be submitted to the
Commission before September 1, and CTV
representitives are studying equipment, de-
livery systems and programming in the U.S.
in order to finalize their proposal for the
CTV initiated system here.

“It amazes us how rapidly things are
moving,” said Coyle, who estimates that if
the CRTC finalizes its position by the end
of the year, the company -could have pay
TV in a few test areas of Canada by the end
of 1977. Then, he calculates, expanison
could be quite rapid.




Gentle Giant’s John Weathers ready to cake walk for other mem- Montreal impressario Sheldon Kagan and his faithful friend

bers of group after Toronto concert with Capitol’s Scoot Irwin Silver, out scouting the market for new and better showbiz ideas.
and Mike Docker.

e

Could they squeeze in any more? Anyway, here’'s Max Webster Randy Bachman (sitting the right) listening to playback of
with Tauras’ Tom Berry and London’s sales and promo people Trooper session at Vancouver’s Spot Shop Sound. Barry Ryman
at Toronto’s Knob Hill. You pick out who's who. 5 (MCA) and Sam Feldman are also present.

Members of Deja Vu, now showing national strength with th Love Machine, Arista’s seven girl disco band, took time off from
single, Dance, take time off to mingle with friends at Toronto’s their Tom Jones’ show to call on Nancy Krant at CHUM with
Gasworks. Arista’s Rick Nickerson.
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The Vu-Thru story

This man made

gl

A few years ago, Frank McManaman,
then a tape salesman, came up with a better
idea to package and display 8-track and
cassette tapes.

Today he has a successful company,
Vu-Thru, to prove there is still room for a
better idea.

Vu-Thru has sold almost 8 million
“spaghetti boxes” - a carboard longbox with
a base and a cap (the most popular) or a

by Alan Guettel

single unit box with a window viewer
which displays the tape or cassette within
it on racks the same as records. In open
counter retailing it helps, by its added bulk,
to discourage tape theft, and as a removable
wrapper, can be used for stock control.

McManaman told RPM that he original-
ly wanted to create a reusable package to
help narrow the gap between tape and LP
prices: “Consumers were often throwing
away 35 cents worth of packaging and
merchandising aids before they got to the
product they wanted.”

Some of Vu-Thru’s accounts re-use the
boxes, “but most rackjobbers aren’t geared
to that kind of operation,” he told RPM.

Vu-Thru’s display aids depend on open
merchandising of tapes, as opposed to the
lock and key system where tapes are locked
in cases to beat shoplifting. ;

“You lose about 35 to 45 per cent of
sales when you lock the tapes up,” says
McManaman, “there’s hundreds of thou-
sands of dollars spent on developing anti-
pilfering devices, but they don’t sell mer-
chandise.”

He maintains that as long as retail
counters don’t employ enough staff to serve
each customer under the lock and key sys-
tem, there will be a market for aids which
better display tapes and deter pilfering.

MaManaman, who runs Vu-Thru alone
with his wife, got into the music business
with Continental Records, a now-defunct
budget label. He moved into Allied Records
as special projects, and later, Ontario
sales manager.

He later moved to Handleman’s rack-
jobbing firm: “That taught me how much
work is involved in merchandising - rack-
jobbers do one hell of a lot of work.”

The salesmen at Handleman, he remem-
bers, were aware that new tape merchandis-
ing devices were needed, but were generally
too busy to develop them. McManaman
figured that a specialty line of products
was needed.

While working on his design, McMana-

part six of a series

Long boxes make it possible for tapes to
stand up and be merchandised in the same
manner as LPs. Above is a typical display
showing LPs and tapes racked together.

man took the position as national sales
manager at Stereo Tape Products, at a time
when tapes, as he puts it, “were much more
of a separate market place than they are
today.”

“Now they’re mass-merchandising tapes.”
he notes, “where before it was almost a
specialty line.”

The first device McManaman developed
was a clear acetate version of the long box
(hence the name Vu-Thru) which was
picked up by The Bay and several smaller
accounts. The medium proved too unpre-
dictable, and Vu-Thru turned to cardboard.

Now, Vu-Thru’s long boxes can be found
in most retail chains, (Eatons, and The Bay).
Vu-Thru’s main customers are Canada’s
big rackjobbing firms.

“I had no idea when I started this pro-
ject that it would grow to this size,”
MaManaman remarked. “The tape industry
has grown to the point where this can be a
business of its own - the position of the
long box in the industry is just now being
established.”

Vu-Thru has sold 5 million of the card-
board bases, many with headers (see side
bar) and about 1.5 million each of the
8-track and cassette long boxes. He sees a
bright future ahead.

“Im starting to get the feel of the
market; now I can begin to cut costs by pre-
stocking and manufacturing in larger quant-
ities.”

i

The Vu-Thru re-usable long-box (1) loads by
inserting the tape through the top. The tape
is then displayed at the same visual level as
a 12" LP jacket. The musical catagory cap
and base (2) Vu Thru’s most popular device,
is loaded by inserting the tape into the base
and capping it with a cover which lists the
musical catagory which describes the music.
The latter box can be used without the cap
and poly-wrapped, or the whole unit can be
poly-wrapped. Both have beveled bottoms
so the tape may lean back slightly.



RETAILERS continued from page 5

month has been “busier than ever”. He has
found that there were some titles, not yet
charted by CHUM and CFTR, that he is
having difficulty keeping in stock. The only
point he raised that differed with that of
the others was his feeling that the really
big sellers were the exception rather than
the rule. Their biggest ten sellers were doing
very well, he said.

Sheldon Fry at Yorkdale’s Music World.
suggested that the more than usual amount
of bad weather this summer may have kept

many would-be vacationers at home and

buying records, thus staving off any poten-
tial slump. It was his belief that record
companies released fewer singles during the
summer months.

There was agreement among those sur-
veyed that there seems to be no immediate
end to the disco trend. and that it is pros-
pering as well as it has ever been.

A&A’s Bob Muir believes there are
twice as many disco singles being released

as the pop variety, while Richard Carrol
claimed that his downtown Music World
consistently saw twice the sales. All agreed
that the downtown market was the main
concentration of the disco market, although
Sheldon Fry in Yorkdale noted a definite
but different disco clientele.

At least one observer has suggested that
the disco buying trend is more seasonal
