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Each of Canada’s favorite entertainers has his own unique style, but there’s
one thing these top performers have in common: Shure microphones. Con-
sistent Gold Record winner Paul Anka and Juno award winners lan Thomas,
Edward Bear, and the Mercey Brothers all depend on Shure microphones. ..
along with other international greats like the Rolling Stones, Led Zeppelin,
Carpenters, The 5th Dimension, Charlie Rich, Loretta Lynn, Conway Twitty,
Tom T. Hall, etc., etc., etc. For performers around town or around the world,
Shure microphones sound great anywhere.
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Motown and Wonder sign multi-million dollar deal

The biggest contract ever signed in the
history of the record industry was com-
pleted August 5th between Stevie Wonder
and Motown Records. The agreement is
worth $13 million dollars over a seven
year period. That’s equal to Elton John’s
and Neil Diamond’s contracts combined.

Commenting on the agreement Wonder
noted: “Of course I’'m happy about it,
but there is something perhaps even more
important involved. I’'m staying at Motown
because it is the only viable surviving black
owned company in the record industry.
Motown represents hope and opportunity
for new as well as estaplished black per-
formers and producers. If it were not for
Motown, many of us just wouldn’t have
had the shot we’ve had at success and ful-
fillment. In the record industry we've all
seen many. cases where the big companies
eat up the little ones and | didn’t want
this to happen to Motown. | feel young
black children should have something to
look up to.” Wonder went on to say: ‘It
is vital that people in our business, par-
ticularly the black creative community
including artists, writers and producers,
make sure that Motown stays emotionally
stable, spiritually strong and economically
healthy.”

Ewart Abner, president of Motown Records
headed the negotiations. He was quoted as
saying: “It is difficult to translate Stevie’s
special kind of creative genius as an artist,

producer and writer, to a dollar sign”’,
adding: “When a performer gets to the
plateau that Stevie owns, he stands alone
and it is obvious he could command just
about anything he wants with any record
company.in the world. That is why we at
Motown are especially gratified with
Stevie’s philosophy that he can best help
his brothers and sisters by keeping Motown
strong so there will be a marketplace for
their creative talents.”

Wonder is the only artist ever to win ten
Grammys over a two year period - five in
1974 and five this year. He also has six
Gold albums and numerous Gold singles
to his credit. This was also the year when
he chalked up more nominations for more
awards than any other performer or pro-
ducer for the U.S. industry’s first annual
rock awards to be televized on CBS Aug
9. This show will be co-hosted by another
Motown “‘super star’”’ Diana Ross and
MCA'’s Elton John. C

1975 was also the year that wonder took
the Presidential Award of the National
Association of Record Merchandisers,
making him the youngest and first black
honoured by this organization which re-
presents approximately 80% of all record
buyers in the U.S..

Stevie Wonder has made Canadian news

as well. He earned two Gold Album Awards
in Canada for his “Fulfillingness’ First
Finale” and ‘“‘Innervisions”’.

Bim - the product of CBC transcription???

The CBC is laying claim to the discovery
of 22 year old Dawson Creek born singer-
composer,Bim. Apparently he had three
recordings released on the CBC transcrip-
tion service and is now being launched by
a private Vancouver company.

“If we had been able to release the things
he did for us to the public, they would
have landed on the pop charts”, claimed
Blll Bessey who heads up the CBC broad-
cast recording division. He was speaking
to Sid Adilman of the Toronto Star.

Another CBC type, Danny Finkleman,
whose weekly network radio show features
transcriptions from the CBC exclusively,
said: “l don’t know much about pop
music, but | find Bim a likeable and tasty
performer. He’s very listenable’’.

According to Adilman’s report, the CBC
has recorded 245 separate performers

by way of its transcription service, since
1971. Artists recorded included: Tommy
Ambrose, Bob Ruzicka, Jodi Drake, Milan
Kymlicka, Catherine McKinnon, Diane
Brooks and Moe Koffman.

“Our concern”’, said Bessey, ‘‘is to record
people who hopefully will be picked up
by commercial companies. Also we don’t
have ‘live’ programs like we did in the
past, where performers would get a
chance.”

Bim was discovered, commercially, by
Ray Pettinger, late of Goldfish Records
and a partnership with Terry Jacks and
now heading up his own Casino Records.

His initial single release, ‘“Me and My
Baby’’, produced by Claire Lawrence, has
just been released and is distributed na-
tionally by A&M.

Lawrence is also the producer of CBC’s
weekly series “Great Canadian Gold
Rush”. Says Lawrence: “His (Bim) style
is a bit of Van Morrison influenced by
Elton John. He’s going to break through.”

Bim’s real name is Roy Forbes.

BIG COUNTRY (see page 15)

Sinatra and Beach Boys
sold out for CNE dates

The next time adults criticize teenagers
for lining up all night and going through
freakish stunts for their favourite rock
group they should take a good hard look
at their own age group. Sinatra fans, paint-
ed dolls frothing at the mouth and trying
hard to wet their pants along with their
sophisticated freak male counterparts,
created a bit of a carnival atmosphere as
they lined up at many of the ticket agen-
cies - some for nine hours, for a trip into
nostalgia-land. The Aug 21st. date for
Sinatra at the CNE Grandstand was ap-
parently “sold out” in short order. There
has been charges of “being unfair’’ lajd
at the door of CNE General Manager
Dave Garrick by some who claim that
not all the 23,000 tickets were available
at the ticket agencies. Garrick claims the
tickets were evenly divided among the
agencies with the exception of a few for
the use of the Sinatra people. Garrick
also ordered that only six tickets could
be purchased at a time, to deter scalpers.

Little solace for the real fans who will
probably end up paying scalper’s prices.

“Sold out” notices have also appeared for
the Beach Boys’ Grandstand concert and
are expected for the John Denver date.

Record and tape pirates
hitting down under

The Australian Music Industry is planning
to smash a booming business in bootleg
tapes and albums.

According to Rudolph Bare, chairman of
the Australian Music Publ. Assoc. a number
of actions for breach of copyright will be
initiated in Melbourne and Sydney, through-
out the month of July.

lllegal pirate records and tapes are selling in
hundreds of small milk bars, bargain and re-
tail stores throughout Australia.

Imported from the U.S., the U.K., Singa-
pore and Hong Kong, the records are selling
at a reported half of authorized list versions.

Jacks revives Goldfish for

London distribution

Terry Jacks, president of Goldfish Re-
cords, revives the label once again and
signs a new three year distribution agree-
ment with London Records. Signing for
London was Fraser Jamieson. Jacks en-
joyed many years of success with Lon-
don, who were responsible for breaking
his first internationally acclaimed hit,
“Which Way You Goin’ Billy?”.

Initial release under the new contract will
be Jacks’ new single, “Holly”, a Jacks’
original which was produced at Van-
couver’s Can-Base Studios. He is currently
working on a follow-up album.

CONGRATULATIONS TO
ATTIC RECORDS
ON THEIR
1ST ANNIVERSARY
CONVENTION
WHY WEREN'T WE INVITED?

S RO PRODUCTIONS
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Bernstein re-emerges as high energy promoter for Bay City Rollers

Sid Bernstein is the man responsible for
first promoting The Beatles in North Amer-
ica. He recognized their significance early
and presented their first appearance in
Carnegie Hall and promoted their two spec-
tacular concerts at Shea Stadium.

Since his graduation from Columbia Univer-
sity in 1948, Bernstein has been involved in
the music industry. He started out as a
manager, moved to CMA as an agent, and

in 1960 he became a promoter, producing
concerts for stars such as Judy Garland,

and later The Beatles.

RPM had a chance to speak with Bernstein
recently when he made a brief stop over in
Toronto:

What groups are you managing or represent-
ing at the present time?

At the moment I’m managing Deodato and
representing Phoebe Snow, Melba Moore
and the Bay City Rollers.

Are you still involved with concert promo-
tion, or are you into management exclusive-
ly?

“

. . the prophets of doom, the messengers of
mediocrity, will be overwhelmed by the new genera-
tion of competent, creative, confident artisans and
by all those of preceding generations who have
already demonstrated their freshness of mind, their
talent and their capacity for inspied leadership.”

— Pierre Juneau
)
PV
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I only do very special events as far as concert
promotion is concerned . . . things that |

o
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CHUM FM’s Brian Masters (1) with Sid
Bernstein, now high-powering the promo
trail with the Bay City Rollers.

care about. The last few shows |’ve done
here included such artists as Jimmy CIliff,
Smokey Robinson, and Redd Fox. | really
don’t do alot of concert shows, and those |
do become involved with are mainly -artists
that grab my fancy. My career has shifted
from management to concerts and now back
to management.

Are the Bay City Rollers really the biggest
phenomena since the Beatles? We've been
hearing this claim ever since the Beatles have
appeared on the scene . . . you should know
... you promoted those first Beatle concerts
in Shea Stadium. ‘

| went to Scotland to see them kick off a
35 city tour, and | saw it quote “‘all over
again’’. The same excitement, the same

by David Sheehy

historic musical thrill and significance that
the early Beatles demonstrated. The girls
were just as excited and hysterical, except
that in this case they were wearing the same
clothes, the tartans and plaids the boys were
wearing. Not a girl in the audience, and
there were thousands, was without an article
of clothing that did not include tartan.
They’ve started a whole new fashion trend
in England and I'm sure it’ll be duplicated
here.

What is their amazing appeal? |’ve read in
the New Yerk Times of girls rioting and
fainting and doing just about anything to
get near the stage.

| think they have a great deal of sex appeal.
They are five very attractive young men.
They range in age from 19 to 23 and they
are very appealing to the young ladies.
They’ve got a tremendous amount of. per-
sonality that you can see the moment they
hit the stage, and they care about their
audience which is a very important factor.

Wiien will the Bay City Rollers play Canada
and what records are now available in North
America?

Their first North American album to be re-
leased was entitled “Rollin’’ and is presently
available in the record stores. In about
three weeks their second North American
album will be released simply called ““‘Bay
City Rollers.” Their current single in
England is now number one after its second
week on the charts.

(Arista’s Bay City Rollers are distributed in
Canada by Capitol' Records/EMI).

Elvis: a little beefier but back on the road

Elvis Presley headed back out on the road
again this summer and into his fifth year
back on the travelling scene. This year the
fans were there as they always have been,
but this year many of them were wondering
if all the rumours and press that they had
been hearing about the King of Rock and
Roll and his battle with his weight were
actual or not. As he walked out to centre
stage at the Niagara Falls Convention Centre
recently and went right into his show the
wondering crowd seemed not to care or even
remember anything about Elvis putting on
the beef. However, it was there, cleverly
hidden behind a monstrous belt buckle and
some very cleverly designed wardrobe -

a curved profile, and a sign that the press
had reported the truth. A triple chin also
gave away the extent of the overweight and
the fact that his whole act has slowed down
displayed the overall effects of a bigger man.
But all this still does not matter to the peo-
ple who go to see the “‘king’ as he sells out
everywhere. Members of the audience from
fourteen to fifty still tried to reach the stage
and as if to compensate for not looking his
best, Elvis paid more attention to these in-
dividuals than he has’in the past. This time
he kneeled several times and spoke to several
of the runners who fought their way to the
lip of the stage. The show by all means is
still a success even though except for three
or four songs it is the same show he has been

doing for those five years, but then the idea
is not everyone gets to see the King of Rock
and Roll every year. - John Rowlands

Elvis: a little beefier but still “‘Ring”.



Blue Mountain crude
by Richard Patterson

The Blue Mountain Summer School of
Contemporary Music was a new and
unique concept in education that ex-
plored all the aspects of today’s world of
contemporary music. The course included
group sessions, individual instruction and
seminars on jazz, rock, and folk music,
plus instruction on all aspects of music
management and artist direction, om-
poser’s rights, contracts, record com-
panies and recording studio techniques.

The headmaster this year was Paul Hoffert,
who has been an anchor of the Canadian
jazz rock scene for the past fifteen years
and was one of the founding fathers of
Canada’s top jazz rock concert groups -
Lighthouse. His wide range of experience
in the music industry was most evident
during the school term and his deep per-
sonal contact with the staff and students
was a comfort to everyone involved.

The teaching faculty, for the most part,
comprised members of Lighthouse plus
a hand picked group of seasoned profes-
sionals. The approach to classes was in-
formal but probably the best words to
describe them would be “productive, in-
formative and downright practical”’.

The accommodation was also practical.
Students were lodged in ski chalets in
nearby Tyrolean Village. Each chalet com-
prised bedrooms, living rooms and a sauna
bath. The basements were turned into
practice rooms and each chalet was equip-
ped with sound systems, amplifiers and
drum Kits including synthesizers.

PSI-Chord off with
Peter Ebner single

Vancouver’s PSI-Chord production centre
is readying a promotion push to introduce
anew ‘“pop’ name, C.B. Victoria. The
single, ““Come And See My Man”’ was pro-
duced and master mixed at PSI-Chord by
Robin Spurgin with final mixdown in Los
Angeles.

C.B. Victoria isn’t new to the game - just
his name. He was formely known as Edwin
Coppard, a native of London, England but
active in the Lower Mainland music scene
since the early sixties. He is well-known
both as a sideman (keyboards and backup
vocals) as well as a single act (piano and
voice). ;
Twentieth Century Records, out of Los
Angeles, has picked up the Victoria master
and will be releasing the single in early
September with an album to follow. A
large scale promotion push is expected to
break Victoria in the U.S. first. An ironic
twist to the story is that it was originally
recorded three years ago and shuttled to
several Toronto-based labels - no soap.

PSI-Chord has undergone several changes
over the past few months, including the
appointment of Ken Vaughn who will be
responsible for management at the Van-
couver complex. He replaces Peter Wil-
helm. PSI-Chord was originally formed
as Vancouver Recording and opened its
doors in 1961.

The daily schedule was a full one and the
students took part in each phase of the
daily routine with such high energy and

Dale Hillary of Lighthouse (far right)
with student faculty group.

enthusiasm that by the day’s end most
were looking forward to a good nights
rest in order to make the next day more
productive than the last. The most re-
warding time of day was sundown when

Simon Hughes, David McKerrell and Paul
Hoffert detailing ‘‘roadie’’ activities.

everyone would gather at the base lodge
to showcase the student groups that were
formed by faculty and students themselves.

Night after night groups would perform
the numbers they were working on in
class and numbers that had been put to-
gether in spare time. Many of their musi-

INDUSTRY OCCUPATION
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cal numbers were original material the
students had written themselves, and by
mid-week the groups were taking on that
tight, professional,’polished look and
sound that only comes as a result of hard
work.

Lighthouse singer Bill Ledster (2nd from
left) with vocal group.

3

Ralph Cole, leader of Lighthouse (left)
with student from vocal class.

One of the highlights of the nightly ses-
sions was Paul Hoffert’s Greaseband who

rock ‘n rolled us through the fifties, com-
plete with greased hair, muscle shirts and
‘‘corne-ography”. But the musical mom-
ent that touched the hearts of all involved
came the last night of camp when the
nineteen piece Blue Mountain Lighthouse
Orchestra gave its solo performance. The
looks of sheer ecstasy on faces of staff,
students and audience alike was a Jook
that this vintage rocker will never forget.

The Blue Mountain concept delivers, But
it will only continue to do so as long as
it receives the support of the Canadian
music industry .
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Seven characters in search of an industry

RPM REUNION. Many of you who have
been fans of RPM from the beginning will
remember the great cast of characters (in
search of a music industry) who wrote in
the early days of this publication.

There was the inimitable Bebe Gee, the
sultry E.I.E.I.O. MacDonald, Penelope
Penelope, Old Ed: (of course), winged
worrier, and | mean worrier, Canada Bill
(of Wright’s). Lori Bruner and Irving. All
are pictured here (with the exception of
E.I.E.l.O. MacDonald, who was away on
special assignment).

Those were the golden days of RPM. . .as

' many of you will remember.

We met again and had dinner at Ronald
McDonald’s (he’s not in the picture).
Many of you have written to me with the
question: Where are they now?

Bebe Gee is unemployed. She is presently
with the programming branch of a regu-
latory branch of a government that I’m
not at liberty to name. Penelope Penelope
has changed her name and is now a super-
star in the vast and wonderful Canadian
pornographic industry. . .just to give you
some indication of what the CFDC can do.
Canada Bill has returned to Wright’s where

he is an interior decorator after that dread- -

ful scandal involving him and a hairdresser.
(The less said about that. . .the better!!!)
(Ed: Well, it takes all kinds!)

Irving is retired and spends most of his
time in the sun at his country place. He’s
fifteen now and seldoms comes into the
office.

Lori Bruner has gone on to bigger and
better things with Polydor Records,
since she left RPM. (Ed: We all know
that!!!) Old Ed: still publishes and edits
RPM. . .just couldn’t get a legitimate job
anywhere. And yours truly has made her
fifteenth comeback in RPM. This is defi-
nitely my farewell tour.

We all met and we talked about the old
days at RPM - the struggle that we all
lived through and we talked about what
RPM had become. In those twelve years
of publication, RPM has grown, and so
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At the RPM reunion from left to right Penelope Penelope, Lori Bruner, Canada Bill,
Elvira, Old Ed: Bebe Gee and (seated) Irving -'in a jovial mood.

has the industry.

To the many new readers of RPM, |

would like to explain that back in the old
days it was rumoured that Old Ed: wrote
the whole RPM himself. The photo in this
column is living proof that there was a
staff with RPM that was bigger than most
people.imagined. (Ed: That alone will put
an end to that rumour!!!)

The last time we had all been together was

the day the 30% AM music ruling was an-
nounced. We spent that reunion throwing

darts at a blowup of a leading Canadian
broadcaster. (Ed: You also subjected us
to vast readings of ““The Best of Elvira.
| remember it well!!!)

Next year we’ll meet again. Our thanks

to Ronald who stuck me with the bill and
Old Ed: who stuck me with Bill. That boy
has a multitude of super hangups!!! Six
Big Macs, three quarter pounders with
cheese, nine large fries and fifteen Artic
Orange shakes later we said goodbye.

PLAYDATES

Fullerton Dam (Polydor)
Holiday Inn, Sturgeon Falls (11-16)
Kirkland Lake (18-24)
Hans Staymer Band (RCA)
Ottawa (with BTO) (15)
Sudbury (17)

C.N.E. (with BTO) (18)
Queensbury Arms Weston (19-23)
Mercey Brothers (RCA)
Thunder Bay (11-16)
Milford Bay (18-30)
Charley Pride (RCA)
Victoria (13)

Edmonton (14)

Vancouver (17)

Hank Snow (RCA)

Lucan, Ont (15-16)
Kinmount, Ont (30)
George Hamilton 1V (RCA)
Minden, Ont. (23)

Harrow, Ont. (30)

Guess Who (Nimbus 9)
P.N.E. Vancouver (16)
C.N.E. Toronto (31)

Edward Bear (Capitol)

Leisure Lodge, Cambridge, Ont (12-15)
Sauble Beach, Ont. (16)
Stampeders (Music World Creations)
Thundermug (Axe)

Chatham, Ont (12)

Woodstock, Ont. (13)

Sarnia, Ont. (14)

Stratford, Ont (15)

Goderich, Ont (16)

Pt. Colbourne, Ont (18)

Hanover, Ont (19)

Ottawa Ex. (28)

Major Hoople’s Boarding House
(Polydor)

The Barn, London, Ont (18-23)
Matador, Galt, Ont (25-30)
Copperpenny (Capitol)

Penthouse, West Hill, Ont (11-16)
Forge, Toronto (18-24)

C.N.E. (with Peter Foldy) (25-29)
Christopher Kearney (Capitol)
Harbourfront, Toronto (16)
Riverboat, Toronto (19-24)

Anne Murray (Capitol)

Kelowna, B.C. (15)

Kamloops (16)

Vernon (17)

Victoria (18)

P.N.E. Vancouver (20)

C.N.E. Toronto (23)

Sylvia Tyson (Capitol)

C.N.E. (with John Denver) (24)
Lick ‘n Stick (Columbia)

Midwich Cuckoo, Toronto (11-16)
Flamingo, Oakville, Ont (18-23)
Shawne Jackson & Tantalus (RCA)
Zodiac 1, Toronto (11-23)

C.N.E. Toronto (31)

. . . in the morning

SEPT 27, 1975
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Dan Hill - almost there

by Scott Stewart

Moving into the record business has been a slow but carefully thought out evo-
lution for Dan Hill. He has groomed himself as a professionally sound entertainer
and recording artist and armed himself with a “‘working’’ manager and a hit.

How did you get started in the music busi-
ness?

| finished grade 12 and decided not to go
back to my last year in high school. | made
a basement tape with six songs on it, guitar
and vocal, and sent them to RCA. The next
day they called me in and within a month |
signed my first record contract. My hunch
paid off, which was to sign a terrible contract
and get to meet a lot of people and be in-
spired by musicians and songwriters and also
to meet the right kind of contacts. By the
time | finished, | had gotten so much stronger
from the stimulus of being around so many
other recording artists. | just met up with
my producers and they invested in me, and
we started making more and more demo
tapes until finally we made an album, which
we just made a deal on, which the single is
derived from as well.

Would you comment on ““You Make Me
Want To Be.”

Well there’s not mucl. to say. When | started
trying to become a musician, | worked
during the day to support myself and it was
two years ago when | was working in the
civil service and | walked home one day to
my apartment and picked up my guitar and
wrote the song in an hour. It came kind of
like a flash. It’s the kind of song you can’t
believe you wrote afterwards. Two years
later, | guess it becomes a hit.

Does that surprise you?

Well it was so long, so long of waiting, so
long of trying to convince record companies
that they could put out a song like that,
because they were scared by it. They
thought it was original, weird, and out in

JACK'S BACK.. ..
ON DOMINION RECORDS
WITH' A HOT NEW SINGLE

Not Begun

WATCH FOR HIS NEW ALBUM. . ..

left field, and couldn’t take a chance on it.
Like | was prepared for really just about
anything, | wouldn’t have been surprised if
it hadn’t been played at all and | wouldn’t
have been surprised if it became a really
number one airplay song. I’'m not really
surprised, but very happy about it.

How long have you been writing?

I started writing songs when | was 14, so |
guess that would be seven years ago.

Who has had the biggest influence on your
career? :

There are a lot of people | really like, there’s
a song out now that | think is phenomenal
called ‘“At Seventeen”, by Janis lan. | love

**....a Canadian artist starting out,
can really be accepted in his own
land, if the right things go in

his favour. . .”

JUST RELEASED

“My Life Had

177A

“Victim of Misery’.
“BAILEY BREAKS

James Taylor and some Cat Stevens and Don
McLean. The “Tapestry” album | thought
was incredible. There’s not one single factor,
| think there’s a collage of various singer-
songwriters and musicians that have had an
influence on my writing style.

How did you meet up with Bernie
Finklestein?

I’ve known Bernie for a couple of years, we
met through the Riverboat. | played there
a few years ago for the first time. | just
keptin constant touch with Bernie F. and

Bernie Fiedler over the years. It just became

LOVE THAT JACK BAILEY !

a natural evolvement that we started work-
ing together.

How did you react to the recent reviews on
your Riverboat engagement?

| was really pleased they gave me good re-
views. They made me feel that a Canadian
artist starting out, can really be well accepted
in his own land, if the right things go in his
favour. It made me feel happy not just for
myself, but for the fact it can be done by
other artists as well.

How did your parents feel when you didn’t
take a more established route in choosing
your career?

| think for any parent to see their son trying
to be a musician is a rather traumatic kind of
experience, because it seems like such an
insecure emotionally damaging experience.
So they thought | was impulsive and not
being too realistic, and there are 30 million
other Kids trying to have record contracts
too. So their reaction was very paternal

and very normal, but they understood that

| had to do, what | had to do, I’m sure
they’re happy about what I’m doing now.

What type of audience do you prefer?

I like a concert situation where it’s up to
them. | like to challenge them or try to hit
them with the lyrics and the music so that it
pulls them right out of themselves. That
way they become part of what I’m doing,
and | become part of them, it’s kind of a
give and take situation on both sides. | like
the challenge of having the potential to
completely reach them.- In a concert situa-
tion, | certainly wouldn’t take my song
“You Make Me Want To Be’ and try and
play it in a bar, because no one would listen,
no matter what the song was.

. . .l think we’ve got a lot of
raw material that just needs to
be encouraged and developed . .”

What are your feelings on the present music
industry in Canada?

| think it has a magnificent potential, | think
it’s still in its incubation stage and it still has
a long way to go. | still think we have a long
way to go in having more confidence in the
talent we have. | don’t think we should be
so intimidated that we have to follow the
same old commercial singles route, that we
can expand and become more innovative
with our Canadian talent. [ think we’ve got
a lot of raw material that just needs to be
encouraged and developed.

Are Canadian radio stations giving Canadian
artists a fair break?

Like | said | walked around with “You
Make Me Want To Be” for two years and
the record companies were too scared to
pick it up. Yet when they took that record
and released it, most stations that I’m
familiar with, had no reservations at all.
CHUM picked it up in 2 days and charted
itin a week. So from my very limited ex-
perience | found the AM radio system in
Canada to be very hip in terms of, they were



picking up on a song that all the record com-
panies thought was out in left field. They
seemed to be quite liberal with me and they
seemed to give the song a chance during its
trial period before it started to sell. They
were very fair.

Can you give me a progress report on the
album?

It’s pretty well finished, we’ve already re-
corded and finished 11 songs. |’ve gone
into re-record two more songs, and to record
three new ones as well. We’ll have a total
of 14 songs to cut down to 10, which is the
way | like it because | know a lot of people
who have written maybe 7 songs and they
have to stretch it out to 10. Here I’ll have
to cut down, that way ensuring a lot more’
consistency and quality, which is really im-
portant to me, specially on the first album.

DN MAKING
S LY TRACKS

Z2AZA SOUND was the setting for the re-
cording of several pennings of Lucio Ago-
stini for tracks of the “Spirit of Independ-
ence’’ - an American special. Wayne Thom-
as mixed his next single and production
work for Bob McGuigan is now underway.
The latter booked eighty hours. Bobby
Gimby (of “Canada” fame) was in for a
recording session as was Stu Farago and
Smile’s lan McLean. On the commercial
front Gord Fleming groomed a Mercury
spot for Ford of Canada.

SOUNDSTAGE had Tufano. & Giamarese,
a duet out of Chicago, doing a Jack Rich-
ardson production with Brian Christen, an
L.A. engineer working with Jim Frank the
inhouse engineer. After working twenty-
three hours sclid they came out with an
album. Jack Richardson’s daughter is
emerging as ‘‘a talent to watch’’. She re-
cently completed a demo session at the
posh studios. In from Australia was Image
Records for the final mixing of tracks by
the Pied Pipers. JAMF (Just Another
Mastering Facility) opens for business
Monday Aug 11.

Commercial work at Vancouver’s PSI-
CHORD STUDIOS has been on the in-
crease for both television and radio spots.
Completed for radio were two spots for
Hawiian Telephone and Yamaha. Tele-
vision spots were groomed for B.C. Sugar,
Alberta Sugar, Manitoba Sugar and Leth-
bridge Pilsner. Radio and television spots
were produced by Sunrise Productions.
On the label front PSI has produced a
single by Peter Ebner, “European Love
Song” and the master mixing of a new
single by C.V. Victoria, “Come And See
My Mama’'.

Canadian Talent Library booked time at
Toronto’s RCA STUDIOS for Keath Bar-
rie’s new album and GRT’s Downchild A
Blues Band completed vocal overdubbs.
Gloria Kaye is ready to bow the scene

and Enrico Farino putting the finishing
touches on his new album. Ronnie Pro-
phet in from Nashville for a session for
RCA and Attic’s Ken Tobias mixed his

new album.

PSI-Chord readies
C.B. Victoria single

PSI-Chord, the Vancouver-based produc-
tion complex, has incresed its labkl ac-
tivity and bows a new single by Peter
Ebner, “European Love Song”’ and “Ala-
mos’’. Both sides are Ebner originals and
published through PSI (BMI).

Ebner was born in Germany but has been
a resident of B.C. for several years.

PSI-Chord’s Robin Spurgin included a
questionnaire with his mailing of the
Ebner single and received thirty-one re-
plies from programmers who indicate
they were airing the single - all in the
first - week of release.

- Loy

John Milis-Cockell into
production & management

John Mills-Cockell has announced the
formation of his own production and
management firm, flying the banner Heart-
beat Productions. The company is based
in Toronto. Function of the new complex
will be to handle his career and to run
four and eight-track recording facilities

at the studios. They are available for ren-
tal, although Heartbeat is primarily an
in-house operation.

Current project at Heartbeat is the music
for a thirteen week television series, “A
Stationary Ark’’. The series is to be tele-
vised by the CBC.,

Mills-Cockell is joined by his manager,
Jim Bungard, Jeff Allen and Gordon
Phillips, in the new venture.
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CBS parades finery for international reps

The buzz of excitement that ran through
“the family that plays together stays to-
gether”” CBS Records Convention in Toron-
to was the expectation of the name acts
that would be entertaining. What impres-
sed the Canadian observers most was the
rumoured outlay of dollars for the week
long event. Some had it as high as $5
million while others took a conservative

Percy Faith receiving CBS plague from
Goddard Licberson.

Quebec “superstar”’ Michel Pagliaro
opened the CBS entertainment segment.

Bill Withers newly signed to the CBS
camp performed the first evening.-

guess of $1 million. Whatever. . . it was
the biggest record company show to ever
hit “north of the border’’.

Canadian Michel Pagliaro kicked off the
nightly supper entertainment and he was
followed by some known and a few un-
known acts that CBS obviously had a
great deal of faith in. There was Percy

Columbia President Terry Lynd with
CBS Disques’ Rene Simard and sister.

Maribeth Solomon, Mickey Erbe; Walter
Yetnikoff and Sam Sniderman.

\

. Paul Simon, who was later joined by

Art Garfunkel brought the house down.

Faith, Billy Joel, Stephen Stills, Bill
Withers, Jeff Beck, Phoebe Snow, Harold
Melvin and the Bluenotes - and the top-
ping on the cake in the beautiful setting
of the Royal York’s Canadian Room - the
reuniting of Simon and Garfunke!. The
latter was the cue for pandemonium. The
whole CBS crew - all 1500 delegates rose
as one and roared their approval of this
surprise visit by two of the world’s greatest
songwriter/performers. luckily they were

Coleen Riley (Dahlquist mgr) Ed Colero
(Ont. Branch) and Bunny Friedus (CBS).

the last act - who could follow an act like
that?

The audience too was dotted with many
of the internationally-known groups and
artists including Chicago, Patti LaBelle
and her group, Roger McGuinn, Dr. John,
Taj Mahal, Minnie Riperton, Earth, Wind
& Fire, Janis lan, Vicki Carr and Cana-
dians Murray McLauchlan, Patricia Dahl-
quist and Quebec’s “superstar’”’ Rene
Simard, newly signed to CBS Disques.

Jeff Beck, playing Toronto’s O’Keefe
dropped into the CBS Convention.

Having the CBS Convention in Canada
was a coup for Columbia Canada’s presi-
dent Terry Lynd. The weather couldn’t
have been better, the traffic was unusu-
ally laid back, and the hotels - Old Mill,
Royal York and Inn On The Park(- put
their best foot forward to impress the
more than 1500 delegates - most of whom
have never been to Canada before.

From the keynote address by Arthur
Taylor, president of CBS Inc., through

to the last overturned table, the Conven-
tion obviously strengthened the company’s
belief in themselves, their beliet.in their
artists and their artists belief in CBS -
“The Family of Records”.



Good news or is it bad news from CBC

The news that the CBC wants to go several
paces better than the CRTC is something of
a mixed blessing. And when |[ first heard
about it last week, from a friend who works
with the CBC in Montreal, it sounded like

a classic ‘““good news-bad news’’ story.

The good news: CBC’s twenty-six owned
and operated English-language radio sta-
tions, as of June 30, 1976, must play 50%
Canadian content. The bad news: As of
the same date, 40% of the music on those
CBC stations must be CBC transcriptions.
(And let us be clear on this: That means
40% of the total music, not 40% of the
Canadian content).

In other words, that means a minimum of
10% of CBC'’s airtime will be available for
commercially produced Canadian content
records. Good lord, | muttered, and phon-
ed the CBC. Yes indeed, the memo out-
lining the content quotas had indeed gone
out to all producers along the network,
signed by CBC English network programme
director Peter Meggs. Meggs was not.in,
but an assistant sounded surprised that
anyone should be upset. Meggs however,
would call me.

Meanwhile, | spoke to a few other people.
Al Mair, with an investment in Attic Re-
cords and his artists’ careers, blanched
audibly on the telephone. You’d better
call the media people, he said. So | duti-
fully talked with Sid Adilman at the Star,
missed Mike Lawson at Canadian Press
because he wasn’t in his office, chatted
with Martin Melhuish and Larry Leblanc,
called Wilder Penfield at the Sun and
Blaik Kirby at the Globe, and finally - all
this in the space of two hours - Walt
Grealis at RPM. “With any luck,” some-
one muttered, ‘“‘you might get the media
to kill this idea before it hatches a turkey.”

The next day, | pounded out a long and
bitter letter to Peter Meggs. To tell you
the truth, | felt a little guilty. Here was I,
an outsider, dropping him six deep in the
brown stuff with the industry and the
media, and | hadn’t even talked with him.
As a courtesy, | phoned him - intending
to warn him about my letter, and my
vaguely-formalized plans to send copies
to all the people I’d been talking with the
previous afternoon. To my surprise, he
was remarkably pleasant, and sounded
legitimately concerned that his ruling
might have a negative effect on the Cana-
dian recording industry - “Good God,”
he said, “we’re not in competition with
the record companies, and I’d hate to
have them think that we were.” | decid-
ed to forget the letter and write this
article instead.

First of all, he said, there were a number
of points that | should consider. Right off
the 40% CBC transcription content would
include all CBC produced music, not only
the CBC-produced records made only for
radio and not available for public sale.
Thus, live concerts, recorded in Canada
by Canadian artists (as is a-great deal of
the CBC'’s classical music content) would
qualify towards the 40% figure. Thus, us-

by Richard Flohil

ing pop or jazz musicians in live (or one-

time-only recorded) situations would help
make up the quota. The rest would indeed
be made by the CBC-produced recordings.

These CBC-produced recordings are some--
thing of a mixed blessing. Since 1971, ac-
cording to Bill Bessey, the one-time CBC
announcer who is in charge of the record-
ing programme, the CBC has recorded
some 245 different performers. Some of

*“. .. .many of the artists recorded
by the CBC simply haven‘t b_een
ready to record....”

these recordings are by excellent artists
in the MOR field; some of them are jazz
releases by the usual crew of first-rate
studio musicians whose bank balances .
are already well-covered by their activi-
ties in the jungle studios; some are by a
motely collection of singer-songwriters
who have been unable or unready to land
commercial recording contracts.

Many of these records were produced with
a time-limit on their availability for air-
play; thus of the total of 245 performers
who have been recorded, the library of
material that can be used NOW is con-
siderably less than that total.

Peter Meggs and others at the CBC rightly
point out that the Corporation does indeed
have a mandate to introduce new artists.
The fact is, however, that many of them
have been produced in poor studios (only
recently has the CBC acquired a decent
board, in Toronto - the regions are still
recording their local artists in somewhat
makeshift circumstances). And the fact

is that too many of the artists recorded by
the CBC simply haven’t been ready to re-
cord - to point out that some of these
people have later gone on to make a career
as commercial artists, as the CBC does,
doesn’t alter the point. The level of A&R
work is pretty circumspect, too - “why
should | play Catherine McKinnon singing
‘Both Sides Now’, when Joni has recorded
it?”” muttered my unhappy friend in Mon-
treal. Or ask Diane Brooks what she thinks
of her CBC transcriptions, compared to the

album she’s working on in Los Angeles right

now,

Most CBC transcription records have been
made with tight budgets. None of them are
available to the public - however, commer-
cially accessible their content - because of

the terms of the CBC’s agreements with the

American Federation of Musicians.
A number of CBC radio producers | have

talked to are distinctly unhappy with Meggs’

directive. They feel strongly that the quali-

ty of the transcription records simply hasn’t

been up to par, and that this is going to be
a method of force-feeding them. But, they

point out, given limited budgets, a crowded

studio schedule, and the quality of the

non-commercially recorded talent available,
they see no possible increase in either quan-
tity or quality in the future.

The main point Meggs made in his 30 min-
ute conversation on the telephone was that
he didn’t see how commercially-produced
Cancon would receive less airplay. Cer-
tainly he couldn’t accept my ““10%”’ assertion.
“Already, some of our stations are playing
well over 50% Canadian content, and one
or two are playing 70% and more. There’s
plenty of room there for commercially
produced Canadian Content records, after
the 40% CBC content is accounted for.<ns1:XMLFault xmlns:ns1="http://cxf.apache.org/bindings/xformat"><ns1:faultstring xmlns:ns1="http://cxf.apache.org/bindings/xformat">java.lang.OutOfMemoryError: Java heap space</ns1:faultstring></ns1:XMLFault>