


Music For Dancing
In The Streets,
(And Elsewhere)

SIDE ONE

UPTIGHT (Everything’s Alright)
Stevie Wonder

DANCING IN THE STREETS
Martha Reeves & The Vandellas

(I'm A) ROADRUNNER
Junior Walker & The All Stars

YOU NEED LOVE LIKE | DO (Don’t You)
Gladys Knight & The Pips

IT'S A SHAME
The Spinners

AIN'T TOO PROUD TO BEG
The Temptations

DISCOTECH#1

M 824Vi
M 824BT

M 824BC

The Motown Sound is what disco-
theques and dancing are all about. So
it was a natural for the label to put
together an album (first in a continu-
ing series) of the best dancing music
via the best songs and the top Motown
artists over the span of Motown’s
existence. To be supported by a mas-
sive advertising, merchandising and
publicity campaign. Motown’s DISCO
TECH series—- judging by the first al-
bum-- should be a sales monster. '
The tune line up says it all:

SIDE TWO

| HEARD IT THROUGH THE GRAPEVINE
Marvin Gaye

GIRL YOU NEED A CHANGE OF MIND
Eddie Kendricks

LOVE IS LIKE A ITCHING IN MY HEART
Diana Ross & The Supremes

FUNCTION AT THE JUNCTION
Shorty Long

'GOING TO A GO-GO
Smokey Robinson & The Miracles

ABC
The Jackson Five

AVAILABLE NATIONALLY MAY 15TH.
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CAMILLERI TO COLUMBIA
NATIONAL PROMO POST

Jack Robertson, executive vice president of
Columbia Records of Canada, Ltd., has an-
nounced the appointment of Charlie

Charlie Camilleri, Columbia’s new director
of national promotion,

Camilleri to the new position of director of
national promotion.

Camilleri has filled several important posi-
tions at Columbia, including sales represent-
ative, branch manager, and most recently,
national promotion manager. Camilleri has
been a part of the Canadian record industry
for twenty years.

In announcing the appointment, Robertson
said, ““National Promotion is regularly con-
sidered to be the supervision of promotional
activities directed towards radio, TV, campus,
disco, artists appearances, etc. Charlie’s
authority extends beyond this to include a
primary contribution in the marketing of
new product and the planning of sales pro-
motional campaigns. His appointment to
Director is also a deserved recognition of
Charlie’s contribution to the growth of
Columbia in Canada, particularly in the last
few years.”

planned for 1976.
i g T N

PETTINGER EMERGES AS
PRESIDENT CASINO LABEL

Due to recent confusion over the status of
Goldfish Records, Ray Pettinger, president
of the new Casino record label, dropped in
to RPM’s offices to set the record straight.

Pettinger and Terry Jacks were partners in
Goldfish Records, until Jacks recently de-
cided to sell his shares to the company. The
shares were bought by Pettinger, who, as
new president, decided to change the label’s
name to Casino Records. Legally, after four
months, anyone can pick up the name Gold-
fish Records, although the Goldfish logo has
been copyrighted and is not available for
use.

At present, Pettinger is negotiating a major
showcase tour for Casino acts to take place
in Canada this fall. He intends that tour

proceeds will go to charity and is arranging
for sponsors to take care of tour expenses.

* A&M Records of Canada Ltd., will distribute
Casino product, as they did in the past with
Goldfish.

MCA’S “TOMMY”
RESURFACING

MCA Canada have reissued “Overture
From Tommy”’, the single by The Who
originally released on the Decca label
(32729) in the fall-of 1970. The Pete
Townshend original (instrumental) was
produced by Kit Lambert. The fli'p,
“See Me, Feel Me”’, was taken from the
“Tommy” finale.

)

MCA have also concentrated on their
“Tommy’” album (MCA 1005) which
contains the above single, resulting in a
resurrgence in sales and a return to the
RPM 100 album chart. The renewed in-
terest in The Who product is due the
success of the recently released movie,
“Tommy”. .

TAPP SINGLE RELEASED
ON U. A. RECORDS

Jimmy Tapp, the afternoon drive jock at
CFCF in Montreal, has just released a single
on U.A. Records. The record, titled “Test
of Time” f/s “Mirror of Love” was co-written
by Tapp and Johanna Manross and was pro-
duced in Montreal by Ben Kaye.

LIONA BOYD FEATURED
IN MAJOR MAGAZINES

Liona Boyd, the Toronto classical guitarist,
has recently been the subject of exception-
ally good press coverage. Included in the
list of publications who'’ve been drawing at-
tention to her achievements are Time maga-
zine, who ran a special profile, and People
magazine, where the artist was spotlighted
in a feature.

Liona has just comﬁleted engagements at
Ottawa’s National Arts Centre and Toronto’s
St. Lawrence Arts Centre, with dates in
Vancouver and Montreal pending. This sum-
mer, she will be giving a six-week master
class in Seattle. A Yukon tour is being

A NEW GERMAN INVASION?

“Our success is going to make it easier for
all of the other German bands who want to
win acclaim in America: it also has Ameri-
cans talking about a so-called ‘German
sound’ "’ said Ralf Hutter, vocalist for the
band Kraftwerk. Kraftwerk is topping the
charts with a smash hit single entitled
‘“Autobahn.” With another German import
called Passport, and the German-based Eng-
lish group Nektar, there is a sudden buzz
going down about a ‘“German invasion.”

The sound trend for these bands are a re-

liance of synthesis and oscillation, which pr
duce sci-fi effects much in the same manner
that Pink Floyd produce theirs. Many selec-
tions are also of Wagnerian length that run

for a full 22 minutes, which is ideal in keep-
ing a train of thought and mood.

As a result of “Autobahn’s’”’ success and ac-
ceptance on the charts every major record-
label is now searching for a German band to
call its own.

Atlantic, Capitol, Polydor, Phantorm and
Sire have each found their band, which

makes the German sound sort of a pet to
have around as a novelty mgney-maker.

DYNOMITE & GIRLS

SHOW DISCO ACTION

The Polydor single “Girls’’ by Moments &
What Nots has broken wide open in Mon-

treal’s disco market with heavy sales in the
downtown retail outlets following.

A&M'’s “Dynomite Part I’ by Tony Camillo’s
Bazuka has also created a hit foundation for
itself in the Montreal market. This is the
first disc released by A&M marked Disco
Special and a heavy concentration on all
markets where there has been an increase in
discotheques, is now underway by the label.

- The single was released in the U.S. and be-

came a giant R&B hit with sales topping the
150,000 mark before breaking through to
the white stations.

A recent gathering of Montreal disco owners
and operators saw more than two hundred
establishments represented and a good at-
tendance by record promotion men. During

‘this gathering the “Dynomite” single was

played and apparently met with much en-
thusiasm. One of the major suppliers of
disco product, Montreal’s-Record Cave, has
reported a brisk business with the single.
Although Toronto is still behind the Mon-

treal disco scene, there are early indications

that the A&M single is now emerging as a
top request item.

MOTOWN TO OPERATE
PROMOTIONAL HOT LINE

Motown’s latest promotion is a ““Dial a Hit”’
hotline which is expected to be operational
as of this week. Callers will hear the ‘““latest
Motown smash single’” after dialing 438 -
2837 in Toronto.

For the past few days, the recorded voice of
Ron Newman, managing director of Motown
Records, has been greeting people who dial
the number. Newman, in a preliminary ex-
planation of what’s going to happen, invites
callers to phone a request to their favourite
radio station if they like the record they’ve
heard.

he “Dial a Hit”’ hotline will be in action 24 .
ours a d%v/'\/\/\
CP1 KNUCKLE RAPS

ON RIP-OFFS
Concert Productions International have de-
vised a method for foiling would-be mail-
order ticket-interceptors. People who mail
in their $8.50 (plus service charge of 35
cents accompanied by a stamped self-ad-
dressed envelope) for tickets to the Pink
Floyd concert in Hamilton, June 28, will
not receive a ticket in return, but rather a
coupon redeemable for a ticket. The cou-
pon will have the purchaser’s name inscribed
on its surface, plus time and place for pick-
up. Customers will then have to prove they
are indeed the person on the ticket, with
the proper legal identification to back them
up. Without such identification, intended
concert-goers will have a pretty hard time
trying to lay claim they are who they say
they are.

Michaei Cohl, vice-president of CPI, said
that this new system will beat out any po-
tential ticket rip-offs, that occurred to the
chagrin of many of last year’s Bob Dylan
{[-order hopefuls.
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Managers’ Association still an active force

It was reported in the April 6, 1974 issue of .
RPM that the creation of a Canadian Man-
agers’ Association brought about a very
powerful bloc within the industry. What
happened? Does the Association still exist
or did it fall apart even before it had a
chance to use its clout?

The answer about the Associations’ existence

is Yes, it still does exist, according to Leonard

Rambeau who was elected vice-president at
their initial meeting. i

That meeting, which was held during RPM’s
C8 saw the largest gathering of Canadian
managers ever witnessed. Besides Rambeau,
there was Don Hunter who was elected
president of the Association; Bernie
Finkelstein, chairman; and Bruce Bell,
secretary-treasurer. Some of the other heav-
ies involved included: Alexander Mair, Mel
Shaw, and others including moral support
from well-known promotion and booking
agencies Donald K. Donald (Don Tarlton)
and Concept 376 (Tom Wilson). It was felt
at that time there was a need for an Asso-

ciation of managers and one spokesman
noted: “Through unified efforts and an ex-
change of ideas, we hope to improve the
quality of management which will aid in the
advancement and development of Canadian
performing and recording artists.”

Unfortunately that was the first and last
meeting the members had officially. The
spirit in which the Association was formed
was certainly a healthy one with an overall
aim to improve the quality of management
and to bring out a better understanding of
and protection for artists and groups.

Communication and the lack
of leadership contributed to
the initial problems.

“ . . . the prophets of doom, the messengers of

mediocrity, will be overwhelmed by the new genera-

tion of competent, creative, confident artisans and

by all those of preceding generations who have

already demonstrated their freshness of mind, their

talent and their capacity for inspired leadership.”

— Pierre Juneau

-
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Principals in the Association have kept in
touch with one another but there is an ob-
vious lack of leadership and communication -
not to be blamed entirely on the managers
themselves. Being as they managed star acts,
it was almost impossible to plan ahead for
meetings. Several attempts were made but
fell apart because the key managers were
suddenly called out on problems relating to
their charges.

There were a few initial errors made that
caused some of the managers to get their
noses out of joint. One being the manage-
ment of the Association of McLean and
McLean. Apparently the other managers
hadn’t been consulted. Tom Wilson had
been called in to book the duo and he ar-
ranged for Massey Hall, got fantastic press
and then a confrontation with the managers
who asked “Why are we promoting that act
when we all have acts that could be pro-+
moted?”” That was the beginning of a fall
out. But ‘““the Association still exists’’ says
Rambeau. One of the problems, according
to Rambeau is “I think mainly it comes
down to leadership and someone who has
the time and interest to follow through and
make sure managers are brought together
with the issues effecting Canadian talent and
personal management in this country. Un-
fortunately the key people involved have
their own acts and artists to worry about
and then when' they’re ready to have some
time, the other people are off and running.
It’s a matter of leadership and communica-
tion - the two things needed to cement the
Association.”

Al Mair was under the impression the “or-
ganization has gone defunct.” Says Mair:

“| resigned two weeks after it started be-
cause there was various statements being
attributed to the Association which should
have been attributed to one person in re-
gards to McLean and McLean, and | had not
agreed with the comments - and on that
basis | withdrew from the organization.” °

Mair was asked if he thought there could be
an effective Managers’ Association. He
answered: ‘I think there could be an organ-
ization. | think that particular organization
started off perhaps a bit too optimistically,

because there were only four or five people
in the Association who really knew what,
they were doing from experience and there
was another twenty odd people who were
hoping to learn from those four or five.
That was one of the negative aspects of it
and a businessman is not prepared to pour
out all his knowledge to other people. It’s
one thing if they’re working in your organ-
ization to train them, it’s another to be kind
of an advisor/councillor to your competitors.”

Bernie Finkelstein was asked how come the
Managers’ Association didn’t continue as a
force. “I’m in no position to answer that”’,
said Finkelstein, adding: “There’s probably
nobody who was a member of the Associa-
tion who is in a position to answer that and
that’s probably why it fell through. All the
members had a great interest in the Associa-
tion, but we were always travelling and very
involved. It’s hard to get ten managers in
one place at one time. It’snot a dead idea,
as time goes by and the members become
more successful, there’ll be more time.”

There were many important items discussed
at the initial meeting of the Association and
Rambeau is of the opinion that several prob-
lems emerged. ‘“We wanted to discuss the
1.R.S. problem, the immigration business,

the tax thing, the booking situation, promo-
tions etc., but it came to a ticklish point - if
not political - as to just who is a manager.

In getting the thing off the ground should

we just have the managers who have been
around for a number of years with the proven
acts, or is the growth of the Association going
to be retarded by bringing in the more recent
people who are handling local acts, who call
themselves managers. Maybe there’s a space
in education and experience, and that was
one of the things that was going to be con-

Is it possible for a managers’
association to work collectively
on industry problems?

sidered of benefit to the Association. The
experienced people. could help the younger
people coming along and try to alert them
to the would be pitfalls, which | see as a
great offshoot of the experienced people
getting together.”

. Mair was asked if he didn’t think that as an

organization couldn’t they work collectively
to do something about problems that effect
the industry generally. He answered: “They
would be but there’s not that. many general
problems. A problem that a Gordon Lightfoot
or a BTO or an Anne Murray has is not the
same problem, although it may appear to be,
as an act that’s making a thousand dollars a
week in Hartford. Using as an example, the
30% withholding tax - it doesn’t really effect
the major performers in the same way it ef-
fects the minor performer who has cash flow
problems. Record contracts are a completely
different ballgame when you’re successful.
I’ll talk to the manager of a fairly successful
MANAGERS continued on page 7




| MORE POSITIVE PROOF THAT
CHARITY BROWN '
' IS THE HOTTEST NEW
CANADIAN ARTIST
ON THE AIR TODAY !

AM391

TAKE ME IN YOUR ARMS |
(ROCK ME A LITTLE WHILE)
FROM CHARITY BROWN |
ON ASMRECORDS W8




SO RPA0)5/75

JOHN DENVER

he’s a country boy

by Michael Dolgy

... Alice said he was going to make damn
sure that he stayed around long enough to
piss on my flowers. So | sent him some
flowers.” - John Denver, Rolling Stone
magazine.

In terms of record-sale and people-love,

John Denver of the pudding-face and wheat-
straw hair has become the next in the line of
the music super-star. To date he has realized

seven gold records, a platinum disc presented -

by RCA of Canada, numerous television spe-
cials and dozens of sold-out smokeless con-
cert appearances.

John Denver has finally become the sweet-
ness and right-on smilin’ Jack of the record
Industry. 7

But in the old days Denver was Deutschen-
dorf. John Deutschendorf to be specific. He
was born in Rosewell, New Mexico to parents
on the constant-go with his daddy a career-
air force man who constantly reassigned his
family’s spread from the shuffle of Japan to
the heatrof Fort Worth. John stayed in Fort
Worth, long enough to attend high school,
making new friends easily with the power of
a scoring guitar and the pure church-holiness
of his choir boys’ voice. It was the time of
Eisenhower’s late fifties and current musical
screams were harmonies of the Everley’s and
the Kingston Trio’s “Tom Dooley.” As well
as digging the fatalism and country-pride of
such artists, John played his Fender Jazz-
master in a rhythm role for rock ‘n roll, as
he mimed many goodies from the Ventures
to Jimmy Reed’s Texas hauls of women
grog and brawls. Before completing high
school, John left of his own accord and it
wasn’t too soon after, that he called up his
father from California crying to come pick
him up and bring him back home. Pop com-
plied and steered his son on the righteous
path towards the Texas Technological Col-
lege. In these learned surroundings, John
played football and sang while majoring in
architecture. In his second year, John pro-
gressed into the poo-poo cushion frat scene
and thusly his marks and grades slipped
down to a rocky mountainous low. He hop-
ped up to a lumber camp in Washington
State in order to figure out his fate that
year, but after a few beers and entertaining
some boys with-an old Hank Williams tune,
someone flattened his guitar EL KABONG

on his head which reduced both John and
his 12-string to a form shaken up. But never to
be undaunted and knowing what he wanted,
John glued his ears to the melodies of Joan
Baez, Tom Paxton, Peter, Paul and Mary,
the New Christy Minstrels and-the Chad
Mitchell Trio, refining and nurturing his tal-
ents in some college-happening hootenanies.
He finally split from college, in answer to
his music-calling and with his daddy’s okay,

his mother’s $200 and a change of last-name
to a city of beauty-fame, John Denver went
off to L.A. where he secured a job with a
draftsman and played whenever and wher-
ever he could.

“’He sang his heart out and got
the message - don’t call us.”

John was only 20 years old when he man-

aged to sign on with the club ‘“‘Leadbetter’s.”

From Leadbetter’s he moved on to a club in
Phoenix called the ‘‘Lumbermill” and he
gigged there for a spell until he received
word that high-school idol Chad Mitchell,
was thinking of splitting from his Trio. In a
flash John’s audition-tapes were sent to the
Mitchell brass in New York, where it was de-
cided that John should come and be checked
out in the flesh. He sang his heart out for
the executives with a newly-acquired sore
throat, and was sadly whipped back to
Phoenix with a Sugarloafed don’t call us.

But in only three dragging days later the
brass called back and John Denver soared
up from the ranks of the thousand west-
coast folkies to become a member-headliner

with a nationally-known act. Joe Frazier
and Mike Kobluk, the remainder of the Trio,
worked six days of rehearsal with John be-
fore they opened up to raves at the “Cellar
Door” club in Washington, D.C.

Although working with the Mitchell Trio
was an encouraging and learned probegin-
ning, John felt cut-off from the drive of his
creativity that was unable to come to surface
because of the format and style of the band.
Many people were asking for his own orig-
inal work, and in 1967, John cut a solo ef-
fort consisting of a 250 LP run. Included on
the release was the number “Leaving On A
Jet Plane” which was recorded by the talent
of Peter, Paul and Mary on their “Album
1700.” John was indeed proving himself as
a sensitive writer. But meanwhile back at
the Trio. .. Joe Frazier, because of his stan-
dard of tardiness at rehearsals, his failure to
show up at a gig in Boston, and maybe for
his inclination and insistence for rock, was
ceremoniously given the can from the Chad
Mitchell Trio, but the Trio nevertheless per-
severed with Denver remaining and compli-
menting the sounds of David Boise and Mike
Johnson. This arrangement lasted until
Johnson pulled his member out, with the
group finally fizzling towards dissolve.
Denver retreated to a ski-resort in Aspen,

Colorado where he felt he could develop

his craft and identity without any unneces-
sary pressures and hullabaloo. He scored ex-
tremely well with this time-out and he con-
fidently moved back up to the Cellar Door
in Washington, hitting the college coffee-
house circuit as a single artist of professional
merit. In 1969, he met up with businessman
Jerry Weintraub of Led Zeppelin and Frank
Sinatra fame, who insisted on no binding
contracts, tightened Denver’s existing one
with RCA and began to groom a Humper-
dincklike image of the man for the masses
via the medium of television: Weintraub had
found the record to push his baby, and
“Country Roads” penned by Denver and the

RCA’s Ed Preston presents John Denver with RCA Platinum Award.



Danoff’s (from the band Fat City) became
through perseverance and record-company

" hasselling a numbered one hit on many of
the national charts.

Now that a hit single was under the belt. . .
lovable Merv Griffin became the Weintraub/
Denver vehicle for John to appear on tele-

vision as the wheat-sucking dimpled adorable

who was very much in tune with the era’s
uncommunicative youth culture, much to
the delight of all the suburban housewives
and Caesar’s Palace shopping-baggers. Jerry
then readied John for a successful exposure
on British television via the BBC Il which
led to middle-America hosting-stints oppo-
site Ed McMahon and Doc Severinsen on
Johnny Carson’s NBC “Tonight Show.” All
of America was afforded the opportunity to
fall asleep with this wholesome young guy
courtesy shrewd management and the To-
night Show.

Since then, John’s pursuits have opened up
considerably. He wrote the music for a ser-
ies called ““Sunshine’”’ which had the pilot as
being about a struggling young singer whose
wife refuses to have her leg amputated and
therefore withers away. to cancer. He has
completed a special with salt-water sub-
mariner Jacques Cousteau and another spec-
ial with Canadian naturalist Tommy
Tompkins, co-starring the big-horn sheep of
Alberta’s Rocky Mountain High. As il he
doesn’t work enough . . . John Denver re-
cently appeared at Toronto’s Maple Leaf
Gardens on a circuit of appearances that
counted Toronto as the 24th in 23 days. He,
will be completing nineteen more in the
forthcoming 19 days, while flying with 34
other members of the Denver Show in the
Boeing 707 “Starship.”

John looked very pale for his Toronto ap-
pearance but his singing was truly incredible.

iy

Aided by an orchestra and rhythm section
consisting of , among others, Steve Weisberg
(Duelling Banjos composer), and drummer
Hal Blaine (Mamas and the Papas), Denver
performed the numbers “Sunshine On My
Shoulder”, “Rocky Mountain High”’,

“Annie’s Song’’, and “Rhymes and Reasons’’,

which came and flew by all too 45-machine
quickly.

Jim Conners on the banjo whose solo album
on Denver’s Windsong label wil! soon be out,
proceeded to scurry and chicken-scratch a-
bout on the country-picker “Grandma’s
Feather Bed.” N

Behind smilin’ John were three screens that
afforded the viewers a representation of
what his songs were visually all about. Some
of them looked to be home-movies of John
and the family at the weekly barbequé and
it was as wholesome as kin’ be.

| found his manner right on, but | kept get-
ting the feeling that he was trapped by an
image, that had gone too far ahead. His jok-

]

‘... .John Denver possesses an
incredibly-lush and rich voice.”

ing and slick carrying-on were of the Tonight
Show pseudo-hip variety and the only peo-
ple who laughed were young people who
thought they should and older people who
should know better.

But what the hell ... John Denver possesses
an incredibly-lush and rich voice that careens
on the air and holds beautifully on the mo-
ment. If he chooses to spread his vibes in
this way, then he succeeds at the attempt of
relieving hostilities and uniting many to-
gether with the realizations of his beauty.

group and they’ll talk to me and we trade

the industry internationally; what company
has come up or what company has gone
down; what percentages are being talked;
that type of information that is agreeable,
not on an Association basis, but on a one to’
one basis. | think that’s the only way that
information will be made available. | don’t
think anyone signing a major record contract
is going to photostat that contract and dis-
tribute it to twenty-five or thirty members
of an Association.”

Finkelstein was asked if the managers can
come together in an Association to better
the cause of their artists. He says: “You
can’t separate the managers from the artists
in that they both need healthy industries to
work in, and if the Association can create a

healthier industry, then it’s that much better.

A manager/artist relationship is intensely
personal and | don’t think a good Associa-
tion will improve the general relationship

between individual artists and their managers,

but | think a good Association could help
improve the overall atmosphere.”

There were many suggestions as to what a
managers’ association should be to be effec-
tive. Probably coming closer to the truth
than any was Tom Wilson’s comment that

MANAGERS continued from page 4 “ItWwould have to be so loosely structured

that nobody would have to do anything. The

various information on what is happening in

key managers are so busy it’s very difficult
to get them together on anything and then
petty jealousies start. So it would have to
really be a loosely structured thing where
you did it all by mail.”

Says Mair: ‘I think there will be, in the
future, another organization similar ta the
Managers’ Association which hopefully will
be more effective at that point.”

Rambeau is optimistic about the future of
the Association: “Optimistic to the point
that | would like to see more done with it
and get people involved”’, adding, ‘“‘and it
may be the easy way out, but | feel that

_even if we can only get together one day a
year<and bash things around we could accom-

plish a great deal. | think the onus is on the
key people to kick it off rather than waiting
for somebody else to try and-do it.”

Obviously a sore point has been revealed with
the managers and their Managers’ Association.

We have attempted to contact other princi-

pals involved with the formation of the Asso-

ciation, but they have been unavailable at
press time. It's hoped that before the next
issue of RPM we will have filed observations

by these important people and perhaps create

a dialogue and an understanding between
some of the warring factions.
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On this aspect, he is to be commended an i
eventually if his integrity as a musician con-
tinues, then he will himself come to the real-
ization that to put down the modern tech-
nology of the city in lieu of the tranquility
of the country is a beautiful concept, but
completely contradictory to the methods
employed to manufacture technologically-
produced records (millions of them) and to
perform for thousands of people in a tech-
nologically-created sound amphitheatre like
Maple Leaf Gardens. Then there were the
hucksters bumping into each other as they
were hustling John Denver T-shirts, programs
and John Denver posters. |'m sure that he
must be aware of his share of all royalties.

Integrity as a musician is playing your music.

Propaganda is playing a trip, and if that trip
is deceiving then the artist has become noth-
ing more than another tool who's looking to
see whatever and how much can be had out
of people.

John Denver need not play image if his soul
is in his music.

ITH HOWE SINGLE

roadland’s Bob Davies found a hook to
hfing a note on and is showing carly. indica-
tjons of making it work. His hook was

ordic Howe and he waxed ‘“Gordie Howe
(The Greatest Of Them All)”, an original
Davies composition and published through
Broadland Music and Qualrec Music (BMI).
The session was produced by Gary Buck.
The flip is an instrumental version.

Quality, distributors of the Broadland label,
report good reaction to the single, particular-
y with country programmers. Retail action
as also been brisk wherever the full colour,
utographed sleeve of the single is displayed.

CELEBRATION OFF WITH
STEWART’S “SPRINGHILL”

Reaction to Cathie Stewart’s new album re-
lease, “Springhill”’ has resulted in the title
song being culled as a single. The plug side
is a Stewart original published through Deer
Park (CAPAC). The flip, “The Last Thing
You Ever Wanted To Do’ was written by
Kim Carnes and Dave Ellingson and pub-
lished through Brown Shows (Chappell).

- Engineering credits for the album go to
David Green with Jim Pirie producing at
Toronto’s Manta Sound.

“OLD SCRATCH” RELEASES
GRASSROOTS SINGLE

A Saskatchewan group called “Old Scratch”
has just released a single on the Colly Re-

- cords label titled “Devil Take You’ f/s
“Diamond Lady.” The recording is a unique
venture in Saskatchewan since it is a total
effort from the Grassroots - recording, mix- A
ing, material, distribution and production.

In September of this year, the group will be
cutting tracks for an album and will be plan-
ning another single release. For information
regarding the group, contact Haddock
Enterprises Ltd. No. 3 - 821 Broadway
Avenue, Saskatoon, Saskatchewan.
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TERRY McGEE
Terry McGee was born in Toronto, Decem-
ber 18, 1948. He began his career in the re-
cording industry by taking a three year
course in Radio and TV Arts at Ryerson,
where he was manager of the campus station
CRFM for a year and a half. His educational
background, combined with work he did
for CHFI and CJRT, provided him with op-
portunities to meet people connected with
the music industry, although for a time his
interest in acting conflicted with his interest
in music. Eventually he decided to opt for
a career in music and ended up with Colum-
bia Records'in 1973.

Terry says of Columbia; “Being hired as part
of their promotion team gave me a chance
to be involved with people who have a high
level of professionalism and have been in

the business for a long time.” As for his
career goal, for the moment; “I want to
learn as much as possible about the business
in all its aspects, from a creative standpoint,
to the corporate standpoint of sales and
‘marketing.”

PLP SIGNS
JORDIE YORK

PLP Recording signs Jordie York. The in-
itial release will be a single titled “When |
First Fell In Love” f/s ‘“Round Again.”
Both sides written by Peter F. Clarke and
Jordie York (PLP Pub BMI) with Jerry
Mudry assisting on_the lyrics of “When |
First Fell In Love.” Single was mixed at
Advision Studios, London, Zngland by
Dave Mitchell.

Jordie, now 26, entered into the pop groups
in his early teens, then turned professional
at the age of 1.5 when he formed the Van-
couver-based ‘“New Breed.”” He has recorded
in a number of major studios including a
self-penned single released in Britain 6n
Scratchy Records and recorded at Advision
Studios in London. At present he is produc-
ing several Calgary groups as well as doing
vocal arrangements and playing guitar on
studio sessions.

The mike wasn’t the dummy

JUNO AWARDS MIKE. Reference to the
sawed off microphone used on the Juno
TVer might have led some to believe that
the mike was a dummy. Modern technology
has produced mikes that transmit a signal
to a receiver and make it possible to move
about without a mike. What you have read
about the acts all lipsyncing to their records
is not accurate. It was a mike and not a
dummy . .. but the writers who forged
ahead without a little research can’t say the

same.

RPNV LI ESSHOEEIRS
W

‘( stan Rlees

NUMBER ONE WITH A STORY. A re-
knowned and notorious writer is being
wooed by many Canadian record companies
to make a comeback. Seems there’s a lack
of good writing on Canadian acts and per-
sona non-grata is being welcomed back into
the fold . . . if he ever left.

CANADIAN POP. What was referred to as
the Canadian music explosion a few years
ago is now referred to as the ‘“Canadian
POP!”

JUNO AWARD GONE. After the Juno
Awards were over and the dust settled at the
Q.E. Theatre, one of the presentation rep-
licas flew . . . the coop. To put it nicely, it
was lost, strayed or stolen. Presentation
replicas are used on stage as dummies. They
are also lent out to TV shows and anyone
interested in using a dummy while the real
thing is being prepared. Anyway, we’re in-
vestigating the disappearance of the Juno
Award and a couple of interesting clues
have come our way.

WHO IS WHO??? This years Canadian

talent directory (The Who’s Who In Cana-
dian Talent) will feature the TOP forty
“heavies” in the Canadian music industry.
Photos of the important people in the in-
dustry will be featured in the book and de-
fine their strength. Another feature will be
photos of the top ten booking agents and

top ten managers with their credentials.

Last year’s WWICT was quite successful, but
this year’s will be filled with info and features
that you won’t want to miss. Someone will
be asking you, “ARE YOU IN THE BOOK?”
Book your ads now for this deluxe edition.
Should be better than the CMID.

AWARDS FOR AWARDS SHOWS. This
has been the year of the polls, the year of
the awards and the year of the contests. TV
has been bulging with awards shows. The
best of the lot (in my opinion) was the
Tony Awards Show which gives awards to

- the theatre. The show had something that

made you feel like you were part of a big
occasion. The sets and the concept even
made the Oscars look pale. The theme was
a good one and it was an award show that
will stand out in my mind as being the best.

REALLY SOMETHING! When someone
comes up with something as inventive as
this . . . it deserves a mention. Magnavox
has just come out with a TV set that lets

you tune into all 82 VHF and UHF channels
by remote control. You just punch them
up like a telephone. The channel comes on
instantly and . . . get this . . . the channel
number flashes on the screen electronically
for three seconds to indicate that it is the
channel you punched up and then disap-
pears. A recall button will bring the figure
back if you forgot what channel you were
tuned to. A mute button takes away all the
sound and the usual other features of remote
control are part of this unique and imagina-
tive system. Now that’s something.

TAPE CASSETTES. Many groups have ac-
quired 3% inch tape cassettes of their per-
formances and more and more 