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The record business became a part of Joe
Summers when he was seventeen as a ware-
house worker for Capitol Records in
Detroit. He went on to work in a local
record store, returned to Capitol as an
inside salesman and finally hit the road with
Decca Records at the age of nineteen. Sum-
mers graduated quickly in the business.
From salesman to assistant branch manager
-to branch manager to regional manager and
finally to national sales manager for Motown.

Summers took the job of national sales
manager for A&M (Canada) two years ago.
He believed that Canada, only a stone’s
throw away from Detroit (Windsor) was
very similar in the marketing of records. He
learned very quickly that this was a com-
pletely different market. He was asked
what he found that was different in Canada:

SUMMERS: | think probably the thing that
hit me most was the lack of excitement and
enthusiasm. It was almost like a sin to get
excited about anything.

RPM: Did you find they didn’t trust you
because you were an American?

SUMMERS: No... | think they thought
he’s just another American. | remember my
first trip to the west and when | got back
someone asked me what | thought. | said
thank God I’'ve only got two strikes against
me — I’m an American and I’m from eastern
Canada. If I’d had three strikes they’d prob-
ably have shipped me back in a box.

RPM: Did it take you long to get accustomed

A&M continued on page 10
Joe Summers, national sales manager for A&M (Canada).
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WHAT'S WRONG WITH
CANADIAN COUNTRY MUSIC~?

HOW CAN WE IMPROVE THE IMAGE OF CANADIAN COUNTRY?
WHO CAN LEAD CANADIAN COUNTRY MUSIC?
IS THE CANADIAN COUNTRY SCENE AS BIG AS WE BELIEVE?
HOW INTERESTED IS THE CANADIAN COUNTRY INDUSTRY?
HOW SUCCESSFUL CAN CANADIAN COUNTRY BE?

These are the issues, and the answers can
come from a meaningful dialogue among
Canadian country people. RPM will make
available the forum and thz country indus-
try will (or will not) respond.

For many years, country people have been
telling us they want a bigger and better
industry. There are many issues. They can’t
be solved if they aren’t discussed and the
problems made clear.

On November the 23rd and 24th, RPM will
sponsor BIG COUNTRY, a two day meeting
of industry events.

Saturday, the 23rd, the day will begin with
speakers who are authorities in the country

SPEAKERS’ SESSION
CANADIAN COUNTRY FORUM

RPM COCKTAIL PARTY

business. The afternoon session will be a
forum to discuss the problems of country
music in Canada.

That same evening, RPM will host a cocktail

SHOWCASE OF COUNTRY STARS

party for registrants (and their registered
guests).

Sunday will be a full day of activities that
will interest country people.

This two day meet of country music people
will be the event of the year for country
music. You shouldn’t miss it.

Record companies interested in showcasing
their acts on Sunday, November the 24th as
part of BIG COUNTRY should contact the

BIG COUNTRY co-ordinator at RPM,

6 Brentcliffe Road, Toronto, Ontario M4G

3Y?2, or telephone 425-0257.

Register now at the low advance registration
rates.

THE CANADIAN COUNTRY EVENT OF THE YEAR

(After November 8th, the registration fee will be $30.00 per person)
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(Please enclose $25. cheque with your registration)
Send to: RPM Weekly - 6 Brentcliffe Road - Toronto M4G 3Y2
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Note: Please add $5.00
if you wish to
bring a guest
to the RPM
cocktail party.
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A TOUCH OF PERRY
FOR VALDY ALBUM

A&M have taken a little more time in the
preparation of Valdy’s new album and have
completely remixed all the cuts. Two cuts
were remixed at Andre Perry’s new Le
Studio, located forty miles north of Mont-
real in the Laurentians. Perry’s engineer Nick
Blagona remixed Valdy’s ‘‘Renaissance”

o e ¥ L v el
Valdy and e Studio engineer Nick Blagona
remixing cuts from Valdy'’s new A&M
album,

and “Hero”’ tracks.

The Valdy album will contain a “‘live”

portion, which was taped during his Massey
Hall (Toronto) concert earlier this year plus
a studio session. This will be the first album

release from Valdy since he won the Juno
Award as Canada’s Folk Singer Of The

Year (1973). He previously released on the
Haida label. )

A&M'’s Pete Beauchamp, Andre Perry, Nick
Blagona and Valdy outside Perry’s Le Studio
Morin Heights,

A&M LAUNCHES CAMPAIGN
FOR ““HARD PART’” MOVIE

A&M, now deeply involved in Canadian
country, have launched a national cam-
paign to run in conjunction with the cross
Canada showing of the new Canadian film,
“The Hard Part Begins’’. The film was pro-
duced by John Clifford Hunter and Derrett
G. Lee and is an Odyssey Films Production,
given an assist by the Canadian Film Devel-
opment Corp.

A&M is interested in the music side of the
flick, having just released the soundtrack
which was scored by Three Hats Produc-
tions, and in particular lan Guenther and
Willi Morrison. Culled from the soundtrack
and released as singles are ‘‘The Hard Part
Begins (Every Mile)”’, sung by Louise Rock-
wood with the flip the same song performed
by Rockwood and Zeke Sheppard; and Cliff
Carrol’s “The Way Of Life' and ‘““Prospect-
ing For Jesus”.

On the soundtrack, Zeke Sheppard sings King
and introduces Rockwood as Jenny Frame
and Carrol portrays himself. Musicians on the
soundtrack include: Johnny Bourque, bass;
Bob Lucier, steel; George Semkiw, mouth
guitar; lan Guenther, fiddle and acoustic
guitar; Roddy Lee, drums; Mel Aucoin,
piano and rhythm guitar; Hal Greer, acoustic
bass; Fred Mollin, guitar, tambourine and
drums; and John Shand, guitar and sax.
Backup vocals are supplied by Fred Mollin,
Andy Geatrix and Al Stewart.

A McQUEEN PENNING
FOR GINETTE RENO

Ginette Reno returns to the record scene
with a Mike McQueen composition, ‘“Light
Of Love’ on the Parrot label (PAR 2558).
Publisher is Burlington Music of Canada.

Reno, a Juno Award winner of past years
and nominated last year as Female Vocalist
of the Year, is one of the favourites of
Canadian pop programmers. She is the first
French Canadian recording star to find
equal status in English Canada.

The plug side of the Reno single qualifies
as 100% Cancon. No production credits
or studio information available. Parrot is
distributed in Canada by London Records.

MELODIYA INTO CANADA
THROUGH CBS AGREEMENT

" Walter Yetnikoff, president of CBS Records

International and Mezhdunarodnaja Kniga,
the Soviet Union’s foreign trade organization
for cultural goods, have completed the
signing of an agreement which calls for

the release of CBS recordings in the U.S.S.R.
and Melodiya recordings in the U.S. and
Canada.

The agreement has apparently been under
discussion for.a couple of years and marks
the first time that recordings by a U.S. com-
pany will be manufactured and released in
Russia. Initial releases will be Igo Stravinsky,

' conducting the ballet “Persephone”, and

album product by Miles Davis and Rav
Conniff, Scheduled for future release is pro-
duct by Duke Ellington, Vladimir Horowitz,
Frank Sinatra, Blood, Sweat & Tears, Ella
Fitzgerald and Zino Francescatti.

Initial Melodiya release for Canada and the
U.S. will be Prokofiev’s “War and Peace’’,
the complete “Nutcracker” by the Bolshoi
Theatre Orchestra, and a Mozart-Haydn
concert album by pianist Emil Gilels. Com-
mencing November 1st, Columbia Records
of Canada, will make these recordings avail-
able to igs customers on an ongoing basis.

In commenting on the pacting, Goddard
Lieberson, president CBS Records Group,
noted: ‘“We have always known that music
is an international language in itself, and it
is with great pleasure that we help make the
music of the Russian and American people
more accessible to one another.”

CONDOR & MARATHON ARTISTS
RECEIVING GOOD EXPOSURE

The Ray Francis single, “If Ginny Knew’’ on
the Condor label has picked up playlistings
and charts from Victoria through to Stephen-
ville, Newfoundland. Much of the action

has been due the promotion afforded Fran-
cis and his single by Marathon, distributors
of the Condor label.

The Marathon people are now making good
gains with their Charlie MacKinnon single,
“The Ballad Of Johnny Canuck’’, penned by
part-time country writer and full-time law-
yer, Bill Atwell.

RPM 9/11/74 ---3

NASHVILLE AND FILM
FOR GAIETY’S BAKER

Carroll Baker, currently making good chart
inroads with her Gaiety single, “I’d Go
Through It All Again’’, had been scheduled
to appear at the Country Music Association’s
International show in Nashville (17), through
the efforts of Gary Buck. The pretty country
talent is also the subject of a thirty minute
colour television special, which her pro-
ducer, Don Grashey, is making available to
television stations across Canada. The film
has already been picked up by Ron Waddell
of Shamrock Television in Yorkton, Sask-
atchewan and by Toronto’s CITY-TV. The
show is one cne inch video tape and is being
made available free of charge. Grashey is
asking however, that stations make a dub
from the master and return as soon as pos-
sible because of the demand. Stztions are
also asked to take care of the fr.ight charges.

Having just completed two weeks at
Thunder Bay’s Park Mount Hotel where she
was backed by The Shades Of Country from
Chatham, Ont., several one nighters are in
the offing.

MONTREAL DISCOS
HIGH ON OC. SMITH

The power of Montreal discotheques has
been felt with the “incredible’’ sales picture
of O.C. Smith’s newest Columbia single,
‘““La La Peace Song”. Radio play for the
single hasn’t been too exciting but as one
observer put it “If we had discos in the rest
of Canada like we have in Montreal, we'd
have more beat music on the air. Discos are
so powerful in Quebec province they can
force radio play and actually demand that
stores stock the product.”

Smith is being given stiff competition in the
U.S. by the Al Wilson release on the Rocky
Road label. Canadian distribution is handl-
ed by Quality Records.

The Smith single was_produced by Johnny
Bristol who co-wrote the “Peace’ song
with L. Martin.

- QUALITY & BROADLAND

HIT COUNTRY TRAIL

Quality Records: publishing arms, Shediac
and Qualrec have combined their marketing
expertise with country producer/performer
Gary Buck’s experience in the country
business and have come up with Canada’s
newest country label — BROADLAND. Much
planning has gone into the coupling with a
hefty initial release and several singles and
albums in the can.

Ready for shipping are singles by Darlene
Madill, “Knock On My Door”’, Wayne
Rostad with “Burnette Road’” and Bob
Murphy and Big Buffalo with “Don’t Put
The Blame On Me”’. The latter appeared at
the recent CMA International showcase in
Nashville. :

Also on tap is a single from Eddie Low,
“You’re Everything That Love’s Supposed
To Be”. Low, a Maori (New Zealand) also
appeared on the big Nashville CMA Inter-
national show.

Patty McDonell, a country discovery from
Vancouver was flown into Nashville for an
album session at Woodland Studios, pro-
duced by Rick Sancheck and Quality’s A&R
manager, Bob Morten. Her first single
release will be a Ross Allan composition.
With the exception of Low’s session, all
other tapings were produced at RCA’s
Toronto studios by Gary Buck.
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Where is Canadian country music going????2??

§o'mone once said that the greatest progress
is the desire to progress. Another indication
is the degree of the desire to progress.

For years, the Canadian country industry

(

IV

COMMENT
walt grealis

R

has had the desire to progress. Just how
great that desire is......... is another question.
It doesn’t do anything for the industry to
simply wish something would happen. You
could ask what progressive steps have been
taken to create a strong Canadian country
music industry in Canada. | wonder if any-
thing really solid has been done to move

«

. .. the prophets of doom, the messengers of
mediocrity, will be overwhelmed by the new genera-
tion of competent, creative, confident artisans and
by all those of preceding generations who have
already demonstrated their freshness of mind, their
talent and their capacity for inspired leadership.”

— Pierre Juneau
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In what is to be a ““do or die effort’”, RPM
is holding Big Country to bring together
country people and to help bringabout
the truth of what the problems are, and
to allow the country industry to find the
answers if there are any.

Four years ago, the country music industry
in Canada was given a unique opportunity
to find itself. Canadian content on AM
radio was regulated to 30% Canadian con-
tent. In the past four years there has been
little to show for that opportunity, other
than a number of artists who have been
able to make a living at country music,
but little more.

Lacking leadership, togetherness and a
unity of purpose, the industry sometimes
shows very little life. It has been referred
to as a loud, vocal minority of complain-
ers.

Somewhere, progress must enter the pic-
ture, or the industry will go on believing
that the country industry in Canada is
over-glorified, over-rated and ‘‘a waste of
time’’.

The nose count will take place on Novem-
ber 22nd and 23rd at Big Country. Just
what and who is the country music indus-
try in Canada should emerge during those
two days. It could be so small that it isn‘t
worth worrying about, or it is an industry
that wants to progress and prosper.

There is no talent in Canadian country
that is big enough to cure the problems
of country music. There is no Canadian
country hit that will bring the Canadian
country music industry to the forefront.

gl ,( ONLY FOR
R PV AMERICANS

Although the direct authority of the Queen -
in Canadian affairs lapsed with the estab-
lishment of parliamentary government, a
considerable degree of personal influence
has been sustained through public affection
and respect. Today the Queen’s official
role is limited to participation, in person
or through the Governor-General, in such
ceremonies as the opening of Parliament,
the assent to bills and the granting of
honours. Essentially, the Queen now is the
symbol of the unity, continuity and trad-
itions of the Commonwealth.

In Canada the title of Her Majesty is:
““Elizabeth the Second, by the grace of

God of the United Kingdom, Canada and
her other realms and territories Queen,
Head of the Commonwealth, Defender of
the Faith.” Elizabeth Alexandra Mary was
born April 21, 1926; ascended the throne
Feb. 7, 1952; married Nov. 20,1947, H.R.H.
Prince Philip, Duke of Edinburgh, Earl of
Merioneth and Baron Greenwich, son of
Prince Andrew of Greece and Victoria Alice
Mountbatten.

On July 17,1917, George V proclaimed that
the name of the Royal House would be
changed from the House of Saxe-Coburg-Gotha
to the House of Windsor, On February 8, 1960,
Queen Elizabeth announced that her descen-
dants, apart from princes and princesses of

the Royal family, are to bear the surname
Mountbatten-Windsor.

The order of succession to the throne — in

Canadian country people look to Nashville
for inspiration. Little do they realize nor
care, about the unity of purpose that
caused the progress of Nashville and the
Nashville artists. Little are they aware of
the problems that face them as a group
and seldom do they sit down and roll up
their sleeves to find answers.

The Canadian country music scene is noth-
ing but a sad imitation of what is being
done in Nashville. The Canadian country
industry lacks originality and unity, and
suffers from a lack of genuine purpose

and progress.

Big Country won’t have all the answers,
but it will be a unique opportunity to
face the problems, and from this could
come the answers.

Last year’s Big Country was a baby step
on the way to building something in
Canada. This year’s Big Country will be
the acid test. We either get together to
get it together or we take a closer look at
Canadian country music - and the Cana-
dian country music industry - and make
up our minds...........one way or another.
It should be a historic two days.

IIIIIIlIIlIIIIIIIIIIlI'IIII
For Your Information:

Comment is an editorial opinion that appears
in RPM purely as an opinion. It is meant to
stimulate the music industry and deals with
various aspects of the music business. We
welcome your comments and any new
opinions that may be generated by this
feature. Please address your comments to
Letters to the Editor, c/o RPM.
AARNARAERRRRANANRRRARRARNRANARAARRENRE]
DAMRON SET TO GO

WITH NEW SINGLE

Dick Damron is ready to release his new
single, “The Cowboy. And The Lady”’,
culled from his new album, also ready for
release. The Damron session was produced at
Toronto’s RCA and Manta Studios.
Damron has just completed a hefty schedule
of appearances throughout the west and
took time to tape interviews with some of
the better known on-air country radio per-
sonalities including Linda Martin, CKKR
Rosetown; Art Wallman, CKSW, Swift
Current; and Fred King at CKRM Regina.
Damron also completed a television special
for CFRN-TV in Edmonton for their new
“Hit Seekers” series. The series is produced
and directed by Fred Vos and hosted by
Russell Thornberry. The in studio portion
of the show was taped at Channel 3’s
Edmonton studios with the film crew doing
location work at Damron’s country home
near Bentley, Alberta in the Birch Bay

area on Gull Lake and along the Blindman
River in west central Alberta.

which the sons of the sovereign and their
descendants have precedence over the
daughters, and the daughters and their des-
cendants have precedence over lateral lines —
i.e.: Prince Charles, born Nov. 14,1948; Prince
Andrew, born Feb. 19, 1960; Prince Edward,
born March 10, 1964; Princess Anne, born
Aug. 21, 1950; Princess Margaret, sister to
the Queen, born Aug. 21, 1930 (married
Antony Armstrong-Jjones, May 6, 1960);
David Albert Charles, Viscount Linley

of Nymans, son of Princess Margaret and the
Earl of Snowdon, born Nov. 3, 1961, the
Duke of Gloucester, uncle to the Queen, born
1900.



RCA COUNTRY SHOWING

COAST TO COAST GAINS

Barry Haugen, RCA’s A&R and promotion
manager, reports an encouraging national
hearing for Bob Ruzicka’s “Sunshine Lady”

and “California Lady” by the Mercey Brothers.

The latter has crossed-over into the pop and
contemporary markets and Larry Mercey is
taking advantage of the action to personally
tout the single. He flew into Winnipeg for a
round of talks with local radio stations.

Tommy Hunter, the big country name from
CBC-TV, is looking like an early winner with
his single, “Born To Be A Gypsy”’, which was
penned by Roy Payne. The latter has just re-
leased his new album which contains his cur-
rent chart item, “Whisper To Me Tina”.
There will no doubt be a little more country
leaning from RCA. The label’s Canadian vice-
president and general manager, Bob Cook,
was elected to the Board of Directors of the
Country Music Association at the recent D)
Convention in"Nashville (16-20). He joins
country singer/producer Gary Buck. Both
will represent Canada and other countries
outside the U.S. for the CMA.

“THE FORCE” LAUNCHED
WITH MAJOR RELEASES

From WEA headquarters in New York comes
news of “The Force’’, the name given to the
label’s massive new sales and promotion
campaign, conceived by Warner Brothers’
art director Art Thrasher. The campaign is
intended to escalate sales and promotion
activities over a twelve-month period. All
WEA branch offices have been scheduled to
view a film which will highlight the promo-
tion and which features live footage of the
label’s artists. To identify “Force” members,
special T-shirts, wallets and badges have

been designed and double-track full colour
ads will unveil the campaign to the industry.

The September album releases mark the first
which come under the campaign. All albums
released during that time will receive special
attention for the next few months and
labels that fall under this special treatment
include Warner Brothers, Reprise, Bearsville,
Capricorn and DiscReet.

Warner’s releases included Graham Central
Station’s second album ‘“Release Yourself”,
Bonnie Raitt’s “Streetlight”’, Ron Woods’
“I’ve Got My Own Album To Do, Dory
Previn’s first album for the label “Dory
Previn”, Jay Dee’s “Come On Love” and Rex
Allen Jr.’s “Another Goodbye Song”.

Reprise’s albums are John Sebastian’s
“Tarzana Kid”, Randy Newman’s “Good
Old Boys”’, Fleetwood Mac’s ‘‘Heroes Are
.Hard To Find”’, and Jimmy Cliff’s second
album for the label ‘“Music Maker”’.

Bearsville’s releases are represented by Felix
Cavaliere (formerly lead vocalist for The
Rascals) titled ‘““Felix Cavaliere’ and pro-
duced by Todd Rundgren.

Following the ‘“Capricorn Month” promo-
tion, Capricorn Records has two strong con-
tenders for the September ‘“Force’’ release.
They are “High Roller” by the James Mont-
gomery Band and ‘“‘Watch for Fallenrock”
the debut album for the Nashville-based pop
rock group.

DiscReet Records contributes a new two-
album set from Frank Zappa and The Moth-
ers “‘Zappa/Mothers Roxy & Elsewhere’’.
Tim Buckley’s latest is ““Look at the Fool”

and “Tooth, Fang & Claw” from Ted Nugent’s

Amboy Dukes completes DiscReet’s releases.

All the above albums will receive special
attention for the next few months as part
of “The Force” campaign now underway.

MONUMENT’S BILLY SWAN
CATCHING NATIONALLY

Billy Swan, Monument recording artist,
has captured himself a national chart
setting with his recent single release, ““|
Can Help”. Canadian contemporary rock
programmers were quick to realize the po-
tential of the single as did country pro-
grammers.

Columbia, distributors of the Monument
label in Canada, have placed a high priority

(I to r) Terry McGee, Bernie Fiedler, Kris
Kristofferson, Rita Coolidge, Billy Swan,
Columbia’s Charlie Camilleri and |ohn
Donabie of CHUM-FM, take time out for
photo promotion at recent Massey Hall gig.

on the promotion of the Swan single, and

" while Swan was in Toronto recently with

Rita Coolidge and Kris Kristofferson, the
label’s Ontario promo rep, Terry McGee,
took advantage of the visit to talk up the
single - with obvious results.

SGM SHIPS NEW

SUN SINGLE

The Vancouver-based SGM Records has
shipped the latest single from Sun, “Trying
All Alone”’. The single, written by group
member Ken Nelson, was produced by Stan
Cayer at his eight track studio in Vancouver.

Up front people in Sun are Sue Shirley, Joe

Sparacino and John Shirley. Instrumentation

is provided by Nelson, on bass; Scott Wright,
lead guitar; and Al Brodie, drums. They have
just completed a heavy tour schedule that
took them through most of the west.

An album, containing the compositions of
all six members and published through
Astral Music-BMI, is now being readied for
release. There is no information available as
to national distribution. Enquiries should
be made direct to Cayer at SGM Records in
Vancouver.

EMERSON SALES PROMO
FOR FANTASY IN ALTA.

Vancouver-based Emerson Sales, headed up
by Emerson Short, will now promote pro-
duct on the Fantasy label in the Alberta
territory. Until now Emerson had provided
only distribution and direct mail promotion
of Fantasy product in Alberta. Responsible
for the handling of the promotion will be
Monica Netupsky who will work the Alberta
territory out of the Vancouver office.

First product to receive the Netupsky push
is Michael Denner’s “The Great Pretender’’
album. Other Fantasy product to be promo-
ted includes catalogue items by Kenny
Burrel, Bill Evans, Duke Ellington and, of
course, Creedence Clearwater Revival.
Emerson Sales is now completely responsible
for distribution and promotion of Fantasy
in all of British Columbia and Alberta.
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WALDO DE LOS RIOS TO
WARNER BROS. LABEL

Waldo de los Rios, one of the few pop/
classical composer/conductors in the
business, has been signed to the Warner

Bros. label. Initial single release will be
“Nabucco” (Fly My Thoughts — Chorus

of The Slaves) from his ‘“Opeéras” album. The
single has already sold in excess of 350,000
copies in France alone, where it now holds
down the No. 1 position on Europe 1, the
number one radio station in Paris. The
album has sold more than 120,000 copies in
France as well. WEA Canada will be releasing
back catalogue product over the next few
weeks.

An Argentinian with a solid family music
base (his father was a musician and his
mother, Marta de los Rios, was one of the
country’s most noted folk singers) Rios
studied music with some of the big names
in classical and pop music. He was twenty-
eight before he made his first big move
which was to Spain. It was here where he
signed with Hispavox and began writing
and recording movie scores. He scored the
soundtracks for “Escala En Hi Fi”’, “Whisky
Y Wodka” and ‘“Pampa Salvaje’’. The latter
earned him the Award of ‘“Best Music
Written For A Movie’’ by the Association

of Movie Reporters of Argentina.

CIRRUS AND CHAPPELL
PACT MUSIC PRINT DEAL

Cirrus Music, publishing arm of the Toronto-
based Nimbus 9 Productions, has signed a
three year music print deal with Chappell

& Co. The deal covers both Canada and the
U.S.

The big plum for Chappell is the powerhouse
material of the Guess Who contained in the
Cirrus catalogue including their current
runaway charter, “Clap For The Wolfman".
Other copyrights include “Star Baby”’,
“Glamour Boy”’, “Orly”’, “Share The Land"”,
“Follow Your Daughter Home’ and many
others.

The above signing was firmed by Gerry Lyon
of Nimbus 9 and Norman Weiser of Chappell.

LONDON CLASSICAL ACTS
BIG IN VANCOUVER

A host of London Records’ top name classi-
cal performers will grace Vancouver during
the month of November. Soprano Elly
Ameling gets the month going, November
10th at the Queen Elizabeth Theatre in a
David Y.H. Lui presentation. November
12th, the Beaux Arts Trio will be presented
in the city by the Friends of Early Music,
November 13th, two of London’s biggest
names, Joan Sutherland and Richard Bony-
nge appear at the Queen Elizabeth, again
presented by David Y.H. Lui.

Jacques Loussier and Zubin Mehta and the
Los Angeles Philharmonic, appear at the
Queen Elizabeth, November 16th and 28th
respectively. To promote the appearances
by .their major classical acts, London
Records’ Vancouver branch will undertake
a comprehensive program of window dis-
play in major retailers including A&B,
Glenn’s, Magic Flute and Kelly, distribution
of concert posters and publication of pro-
gram stuffers featuring London catalogue
items.

Frank Dans, newly appointed head of
London’s classical division in Montreal,
will come to Vancouver for the Sutherland-
Bonynge concert.
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Elton’s Lucy

Vancouver:

Attempting to pin down the extent of
success of Elton John’s current North
American tour is a futile exercise in jaded
hyperbole. All of the traditional licks that
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rock writers so frequently use to describe
a SRO situation - fantastic outasight in-
credible far out red hot ridiculous mons-
trous unbelievable sensational dynamite
tremendous - have been battered to im-
potency in the acres of print excess of re-
cent times, to the point where none of
them is really effective when applied to
the 1974 Elton John Tour, which might
correctly be termed the most successful
North American tour ever by a British
artist. The impact quite literally has been
devastating. It is above and beyond the
conventional cliche. It must be viewed
from a perspective of its own,

As much as one must distrust those trite
‘little labels that become attached to cer-
tain acts, Elton’s prominence in the late
‘74 rock scene is so pervasive that it’s dif-
ficult to avoid comparisons with the
Beatles. Certainly no act since the Beatles
has been able to whip up such box office
and performance fervor. Attendance re-
cords are being smashed regularly and
every gig thus far has sold out within
hours. All over America, nobody is hotter
than Elton John.

Prior to this year, it was generally agreed
that Led Zeppelin was the top British act
working Stateside. And time may well
demonstrate that Zep’s decision not to
tour here this year was a turning point in
their career. While Page and company stay-
ed at home working on a new double album
entitled “Physical Graffiti”’, Elton went on
the road to the roar of mass momentum.
His popularity, enormous before the tour
began, has surged even higher to a level
where it is doubtful if even a re-formed
Beatles could overtake him. As Ronnie
Hawkins observed recently, Elton John

IS the New Beatles. Unlike the old Beatles,
Elton came up the hard way.

Graphic proof of this rise can be found in
attendance figures at almost any major
stadium in North America. In Toronto, for
example, Maple Leaf Gardens’ Attractions
Manager, Peter Larsen, reports that in his
last appearance there, in early October
1972, Elton drew some 13,000 people.
Two years later, 19,000 tickets - the ca-
pactty of the Gardens were snapped up

in less than two hours by fans who’d stood
in line all night. That’s the equal of the
drawing power of any musical act ever to
have performed at the Gardens. Larsen,
who's now urging Elton to play a second
concert, says that the man could have sold
out four shows with no trouble. “In Toron-
0”, claims Larsen, “Elton John is as big
as anything in contemporary music. He’s
the King”.

We’re going to be hearing much more of
this Elton John v. the Beatles stuff.

Which adds more irony to the fire of El-

ton’s recent involvement with John Lennon.

Eiton’s contributions to John’s new single,
“What Ever Gets You Through The Night”,
were a considerable boost and it’s shaping

up to be Lennon’s biggest hit since the
demise of the B’s. In return, John trooped
off to Caribou Studios in Colorado to add
composer’s authenticity and background
vocals to Elton’s forthcoming single, ““‘Lucy
In The Sky With Diamonds’’. The flip side

Elton John

of the single, to be released in a month or
less, is Elton’s rendition of Lennon’s “One
Day At A Time” from the “Mind Games”’
album. You can’t avoid the fact that this
marks the first time that Elton has record-
ed tunes not written by Bernie Taupin and
himself (with the exception of “Honky
Tonk Women’’ on the “Live’” album.
Maybe it’s that old musical mutual admira-
tion malady.

BACKSTAGE AT ELTON’S GIG

Here we are backstage at Vancouver’s
Pacific Coliseum, presently occupied by
some 17,500 Elton John freaks patiently
listening to Kiki Dee and her band. Things
have settled down again after the distur-

‘bance caused by the unexpected arrival

in the heart of the stadium of seven silver
YORKE continued on page 23

IlIII IRRRnnuaRnRRRERRRN nnanannnne
For Your Information:

A GUIDELINE TO HOW THE
RPM 100 IS COMPILED

The RPM 100 is a national chart compiled
weekly from national sales and radio
station airplay and chart action. The top
50 records are computed fromysales and
airplay.

The computation of the records from 51
to 100 is based on early airplay, chart
action and regional sales and breakouts.

The chart is based on samplings from
markets across Canada and indicates trends
that may not be prevalent in all areas of
Canada.

Shaded numbers indicate a strong upward
trend and gains in airplay or sales. This
chart is offered as a guide to new product
and an indication of trends in Canadian
markets.

The RPM 100 singles and album chart (or
any part thereof) may be reproduced with
a proper credit.

RPM Top 100 Singles
ALPHABETICALLY

BY TITLE

After The Goldrush (17)
Angie Baby (49)
Another Saturday Night (46)
Back Home Again (13)
Beach Baby (37)
Bitch is Back The (4)
Black-Eyed Boys The (42)
Blood Is Thicker Than Water (82)
Boogie Bands And One Night Stands (98)
Build A Tower (86)
Candy Baby (97)
Candy’s Going Bad (100)
Can’t Get Enough (11)
Can’t Get Enough of Your Love Babe (52)
Carefree Highway (12)
Carrie’s Gone (40)
Cat’s in the Cradle (44)
Crazy Talk (53)
Dance Gypsy Dance (92)
Devotion (81)
Diana (94)
Dirty Work (75)
Distant Lover (35)
Do It Baby (21)
Do It (Till Your Satisfied) (34)
Don‘t Eat the Yellow Snow (68)
Doraville (72)
Easy Street (79)
Everlasting Love (33)
Fallin’ in Love (83)
Falling Out Of Love (77)
Fire, Baby I'm on Fire (51)
Freedom for the Stallion (20)
Give it to the People (64)
Give Me a Reason to Be Gone (87)
Heavy Fallin’ Out (85)
Honey Honey 319)
| Can Help (36
| Can’t Leave You Alone (59)
| Feel a Song in My Heart (45)
| Honestly Love You (8)

May Never See You Again (60)
I’'m a Dreamer (57)
I’ve Got the Music in Me (38)
James Dean (84)
Jazzman (2)
Just One Look (31)
Kissin’ in the Back Row (91)
Kung Fu Fighting (71)
La La Peace Song (80) (96)
Laughter in the Rain (54)
Let's Stralghten It Out (70)
Life is a Rock (7
Live It Up (Part 1) (74)
Long Gone (69)
Longfellow Serenade (14)
Lost in Colorado (95)
Love Don’t Love Nobody (Part |) (41)
Love Me for a Reason (18)
Mostly New Days (76)
My Melody of Love (16)
Need To Be, The (22)
Never My Love (23)
Nothing From Nothing (48)
Overnight Sensation . .. (27)
Passing Time (50)
Play Something Sweet . . . (26)
Pretzel Logic (56)
Promised Land (67)
Ramona (30)
Rock and Roll . .. (89)
Rockin’ Soul (47)
Second Avenue (39)
Sha-La-La ... (28)
She Called Me Baby (88)
Skin Tight (55)
So You Are a Star (15)
Steppin’ Out . .. (24)
Stop and Smell the Roses (3)
Straight Shootin’ Woman (5)
Sweet Feelin’ (99)
Sweet Home Alabama (25)
Tell Your Mother (93)
Then Came You (63)
Tin Man (10)
Travelin’ Shoes (65)
Very Special Places (58)
Virgin Man (73)
Whatever Gets You Through . .. (6)
Whatever You Got, | Want (66)
When Will | See You Again (29)
Willie and the Hand Jive (90)
Wishing You Were Here (32)
Woman to Woman (78)
You Ain’t Seen Nothing Yet (1)
-You Can Have Her (43)
You Got the Love (61)
You Haven’t Done Nothin’ (9)
You Little Trustmaker (62)
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CANADA’S ONLY NATIONAL SINGLE SURVEY

Compiled from record store, radio station and record company reports.:

YOU AIN'T SEEN NOTHING YET
8 @ Bachman-Turner Overdrive
Mercury 73622-Q

JAZZMAN

ias Carole King

i Ode 66101-W

STOP AND SMELL THE ROSES
{11} Mac Davi

Columbla 3-10018-H
THE BITCH IS BACK
Elton John

MCA 40297-J

STRAIGHT SHOOTIN' WOMAN
Steppenwolf
Mums ZS8-6031-H

{36}

WHATEVER GETS YOU THROUGH THE NIGHT
John Lennon

{8}
Apple 1874-F

LIFE IS A ROCK (BUT THE RADIO ROLLED ME)
Reunion
RCA 10056-N

| HONESTLY LOVE YOU
Olivia Newton-John -
MCA 40280-J

YOU HAVEN'T DONE NOTHIN’
9 Stevie Wonder
Motown 54252-Y

TIN MAN
America
Warner Bros. WB 7839-P

10 35 37 7

CAN’T GET ENOUGH
Bad Company
Atlantic 70015-P

1 3 {11}

I’i?}@

CAREFREE HIGHWAY.
Gordon Lightfoot
Reprise REP 1309-P

12 37 &

14 {

BACK HOME AGAIN : 4

13 John Denver 38 4! 8
RCA PB-10065-N

LONGFELLOW SERENADE
Neil Diamond
Columbia 3-10043-H

SO YOU ARE A STAR
Hudson Brothers
Casablanca 0108-M

39

40 =

My MELODY OF LOVE
Bobby Vinton
ABC 12022-N

41

AFTER THE GOLDRUSH
7} @Prelude
Dawn 1052-L

LOVE ME FOR A REASON
Osmonds
MGM 14746-Q
HONEY HONEY *
bb:

Abba
Atlantic 45-3209-P

17 42 43 7

18 43 5 @

18

FREEDOM FOR THE STALLION
Edward Bear

Capitol 72734-F A9k i

{12}

DO IT BABY
The Miracles
Motown 54248F-Y

21

22 418 46, =

THE NEED TO BE
Jim Weatherly
Buddah 420-M

22 24 oo 47 =0

NEVER MY LOVE
Blue Swede

23 =&
Captiol/EM| 3938-F

{14

.STEPPIN’ OUT (GONNA BOOGIE TONIGHT)
Tony Orlando and Dawn
Bell 601-M

24

SWEET. HOME ALABAMA
Lynyrd Skynyrd
MCA 40258-.

25

PLAY SOMETHING SWEET (BRICKYARD BLUES)
Three Dog Night
ABC 15013:N

OVERNIGHT SENSATION (HIT RECORD)
Raspberries
Capitol/EMI 3946-F

SHA-LA-LA (MAKE ME HAPPY)
Al Green
Hi 2274-K

WHEN WILL | SEE YOU AGAIN
Three Degrees
Phila. Int’l. 3550-H

RAMONA
®Stampeders
MWC 1016X-M

JUST ONE LOOK
Anne Murra
Capitol 72737-F

WISHING YOU WERE HERE
Chicago
Columbla 3-10049-H

EVERLASTING LOVE
Carl Carlton
ABC 2700-N

DO IT (TILL YOUR SATISFIED)‘
B.T. Express
Scepter 2395-Q

DISTANT LOVER
Marvin Gaye
Motown 54250F-Y

| CAN HELP
Billy Swan
Monument ZS88621-H

BEACH BABY
First Class
UK 49022-K &

I'VE GOT THE MUSIC IN ME
The Kiki Dee Band
MCA 40293-J

SECOND AVENUE
Garfunkel
Columbia 3-100020-H

CARRIE'S GONE
-J.C. Stone
Leo LA101-K

LOVE DON'T LOVE NOBODY (PART 1)
The Spinners
Atlantic 3206-P

THE BLACK EYED BOYS
Paper Lace
Po|ydor 2065 243-Q

YOU CAN HAVE HER
Sam Neely
A&M 1612-W

CAT'S IN THE CRADLE
Harry Chapin
Elektra 45203-P

| FEEL A SONG IN MY HEART
Gladys Knight & the Pips
Buddah BDA 433-M

ANOTHER SATURDAY NIGHT
Cat Stevens
A&M 1602-W

ROCKIN’ SOUL
Hues Corporation
RCA 10066-N

NOTHING FROM NOTHING
Billy Preston
A&M 1544-W

ANGIE BABY
Helen Reddy .
Capitol 3972-F

PASSING TIME
Bearfoot
Columbia C4-4065-H
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RPM 100 Top Singles (51-100)

87

* 62

55

57

58

59

62

73

74

®-

89

31

60

57

58

65

27

67

66

72

(2)

(15)

(2)

(2)

(11)

(6)

(8)

(4)

(5)

(3)

(3)

(11)

(14)

(9)

(6)

(3)

(3)

(2)

(3)

(2)

(2)

(2)

(9)

(7)

(8)

FIRE, BABY I’'M ON FIRE
Andy’K
lce |IC2- K

CAN'T GET ENOUGH OF YOUR LOVE BABE
Barry White
20th Century 2120-T

CRAZY TALK
Chilliwack
A&M GS110-W

LAUGHTER IN THE RAIN
Neil Sedaka
Polydor 2058494-Q

SKIN TIGHT
Ohio Players
Mercury 73609-Q

PRETZEL LOGIC
Steely Dan
ABC 12033-N

I'M A DREAMER
Scrubbaloe Caine
RCA PB-10041-N

VERY SPECIAL PLACES
@ Randy Bishop
Good Noise GN 1007-Q
| CAN'T LEAVE YOU ALONE
George McCrae
.RCA XB-02001-N

I MAY NEVER SEE YOU AGAIN
Gary & Dave
Axe 19-T

YOU GOT THE LOVE
Rufus featuring Chaka Khan
ABC 12033-N

YOU LITTLE TRUSTMAKER
The Tymes
RCA PB-10022-N

THEN CAME YOU
Dionne Warwicke & The Spinners
Atlantic 3029-P

GIVE IT TO THE PEOPLE
Righteous Brothers
Haven 7004-F

TRAVELIN’ SHOES
Elvin Bishop
Capricorn 0202-P

WHATEVER YOU GOT, | WANT
The Jackson Five
Motown M1308F-Y

PROMISED LAND (f/s)
Elvis Presley
RCA 10074-N

DON'T EAT THE YELLOW SNOW
Frank Zappa
DiscReet 1312-P

LONG GONE
Debbie Fleming
Attic AT102-K

LET'S STRAIGHTEN IT OUT
Latimore
RCA 1722-N

KUNG FU FIGHTING
Carl Douglas
Pye 7N45377-L

DORAVILLE
Atlanta Rhythm Section
Polydor PB-14248-Q

VIRGIN MAN
Smokey Robinson
Motown 54250F-Y

LIVE IT UP (PART 1)
The Isley Brothers
T-Neck 8-2254-M

DIRTY WORK
Songbird
Mushroom M-7005

76

77

80

81

82

84

85

86

87

88

89

90

91

92

93

94

95

96

97

98

99

100

82

79

86

55

56

61

70

92

94

98

99

88

(4)

(5)

(2)

(5)

(1)

(4)

(9)

(10)

(5)

(1)

(1)

(2)

(1)

(1)

(1)

(1)

(1)

(1)

(1)

(2)

(4)

(1)

(1)

e S 8 &

_MCA 40309-J

MOSTLY NEW DAYS
Ross Holloway
Aquarius AQ 5033 K

FALLING OUT OF LOVE
Buster Brown
RCA-PB-10023-N

WOMAN TO WOMAN
Shirley Brown
Truth 3206-Q

EASY STREET
The Edgar Winter Group
Epic 8-50034-H

LA LA PEACE SONG
O.C. Smith
Columbia 4-45863-H

DEVOTION
Earth, Wind and Fire
Columbia 10026-H

BLOOD IS THICKER THAN WATER
William DeVaughn
Roxbury 2001

FALLIN’ IN LOVE
Souther, Hillman, Furay Band
Asylum 45201-P

JAMES DEAN
The Eagles
Asylum 45202-P

HEAVY FALLIN’ OUT
The Stylistics
Avco 4647 -M .

BUILD A TOWER
Susan Jacks
Goldfish GS109-W

GIVE ME A REASON TO BE GONE
Maureen McGovern
20th Century 2109-T

SHE CALLED ME BABY
Charlie Rich
RCA BP 10062-N

ROCK AND ROLL ( | Gave You the Best Years of My Life)
Terry Jacks
(_:oldflsh GS111-w

WILLIE AND THE HAND JIVE
Eric Clapton
RSO SO 503-Q

KISSIN’ IN THE BACK ROW
Drifters
Bell 45600X-M

DIAgldCE GYPSY DANCE
U
Attic AT 103-K

TELL YOUR MOTHER
Downchild Blues Band
Special 1230-82-T :

DIANA
Don Goodwin
Super Blue SB 821-Q

LOST IN COLORADO
Ron Nigrini
Attic AT 104-K

LA LA PEACE SONG
Al Wilson

Bell 30200X-M
CANDY BABY

Strongheart
Ubic UA501-K i

BOOGIE BANDS AND ONE NIGHT STANDS
Kathy Dalton
DiscReet 1210-P

SWEET FEELIN’
Craig Ruhnke
United Artists UAXW567X-U

CANDY'S GOING BAD
Golden Earring

DEADLINE FOR ADS - TUESDAY NOON

THIS IMPORTANT AD SPACE IS AVAILABLE.
For further information phone Sammy Jo Romanoff at RPM (416) 425-0299.
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BRUCE COCKBURN

Salt, Sun And Time

True North TN 16-H

Unfortunately Canada lacks a star system,
but we would like to nominate as one of
its shining stars and one who almost de-
mands international recognition - Bruce
Cockburn. The Cockburn talent is incom-

parable and here, producers Bruce An-
thony and Eugene Martynec have captur-
ed Cockburn’s lyric, music and vocal
magic in the same simple, and seemingly
effortless manner in which a Cockburn
concert is presented. Although Cockburn
is thought of as a folk artist, he gives us
samplings of his guitar virtuosity with jazz
and abstract pop. Two instrumentals of
particular interest are ‘‘Rouler Sa Bosse”’
with Jack Zaza on clarinet, and ‘‘Seeds
On The Wind”, with Eugene Martynec
on synthesizer. A package of pure Cock-
burn - no frills and no detractions.

POINTER SISTERS
Live At The Opera House
Blue Thumb BTS8002-M

For those of us who tend to think of the
Pointers as a fad, this album comes as some-
thing of a shock. ‘“Live at the Opera House”

is four sides of solid music, reaching numerous
peaks-including “Let It Be Me” and “Yes

We Can’’. Programmers should sift through
the fifteen tracks with great care, there are
delights to be found therein.

RANDY NEWMAN
Good Old Boys
Reprise MS 2193-P

Given the kind of lyrics Newman comes up
with, by rights he should be a huge cult
hero. But he’s not and it will take advent-
urous people indeed to spread the gospel of
Randy. “Good Old Boys'’ is a co-ordinated
verbal attack on prejudice and inequality
of opportunity which hits its eloquent peak

with “Rednecks” . .. ‘“Maddox may be
a fool, but he’s our fool”. So he is, so he is.
FRANK MILLS

Sonogram LSG72005

Mills may never be remembered for pushing
back the musical frontiers but he is a con-
sistent source of well produced MOR mater-
ial with professional polish. This album
should be a source of delight to programmers

looking for quality instrumentals with a
Canadian content factor. For some reason
this collection sounds to us almost like a
movie soundtrack, a job which Mills could
do admirably.

DORY PREVIN
Warner Bros BS 2811-P

As in her past albums; Dory makes no
attempt at commercialism, preferring instead
to concentrate on getting out her own exper-
iences. The result is a strange blend alter-
nately vocalizing companionship and lonli-
ness. There is probably little of interest here
to anyone but free formers. Sales will depend
almost completely on FM airplay and word
of mouth: “Lover, Lover, Be My Cover”

and “Atlantis’’ best exemplify Miss Previn’s
style and message.

JOHNNY RODRIGUEZ
Songs About Ladies And Love
Mercury SRM1-1012-Q

A relatively unknown, Rodriguez possesses
a powerful and sincere voice which is put to
use here on a well chosen set of compositions
ranging from the country flavoured ““I Just
Can’t Get Her Out Of My Mind”’ to that
old standby, ““l Can’t Stop Loving You”.
Back-up is consistently strong and tasteful
throughout making this a good library

item for good music stations and country
outlets seeking a healthy touch of sophis-
tication.

VAN McCOY
Love Is The Answer
Avco AV 69002-M

A solidly produced instrumental set on
which Van McCoy and the Soul City
Symphony serve up some good music chest-
nuts like “Touch Me In The Morning” along
with black oriented tunes such as ““‘Back
Stabbers” and “You Are The Sunshine Of
My Life”. A particular delight is the rendi-
tion of another chestnut, “‘Proud Mary”. A
strong instrumental album which could fit
nicely into any softer sound format. i

TIM BUCKLEY
Look At The Fool
DiscReet DS 2201-P

There are a lot of influences at work here,
everything from early sixties protest singer
to Booker T and the MG’s. The result is
confusing to say the least. Out of the chaos
come a couple of choice morsels including
“Tijuana Moon”’, with back up a la Isaac
Hayes and a soaring vocal boost from Ven-
etta Fields, Clydie King and Sherlie Matthews.
In total the album is often dischordant,
sometimes aggravating, made palatable only
when all the elements unite properly, at
which time the result is praiseworthy indeed.

ORIGINAL SOUNDTRACK
The Hard Part Begins
A&M SP 9016-W

One of the first quality conscious Cana-
dian soundtracks to come down the pike
-and it happens to be country to boot.
The flick has already made a hefty impact
on the public and the soundtrack should
add to the importance of this rare venture.
A&M have culled a couple of singles from
the set - Cliff Carrol’s “The Way Of Life”
and “Prospecting For Jesus’’ and a most
impressive duet by Louise Rockwood and
Zeke Sheppard on the title song. Unfor-
tunately the Rockwood solo of the title
song is being touted as the ‘A’ side - we
prefer the flip. It has more balls - and it
makes more country sense.
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DISCO ACTION RESTRICTED
TO LA BELLE PROVINCE

There has been much talk in recent weeks
about the importance of the discotheques

in the U.S. but as far as Canada is concerned,
Quebec province is the only market that’s
important for this type of disc play. There
are more than one hundred active and success-
ful discos in Montreal and hundreds more
situated throughout the entire province.
They came into their own about five years
ago and it’s only recently that it was dis-
covered that Quebec discos really influence
the sale of records.

RCA’s Ed Preston has found that ““there is
always larger audiences and better exposure
in radio, but disco action is increasing,
especially in Quebec where we had great
success with ‘Rock Your Baby’ by George
McCrae. He broke heavy through disco
action.”

A&M'’s national sales manager, Joe Sum-
mers, is exceptionally high on the Quebec
market and the disco business in particular.
He noted: ‘“We moved more than eight
thousand pieces of the last Nino Tempo
single in Montreal alone and it was due mostly
to the popularity of the single in the discos.”

The big bugaboo for successful discos in
Ontario is the stringent liquor laws. There
are a few active discos in Toronto, one which
invested in a five thousand dollar system.
Scott Richards, national promotion mana-
ger for MCA Canada is of the opinion that
the eighteen to thirty-five crowd are looking
for good beat records and that discos con-
centrate on this type of record. Says Rich-
ards: “If there were more discos in Toronto
we’d sell a lot of records, because people

are interested in music and they’ll pick it up
from the discos. One of the things that dis-
courages club owners from going into canned
music is the misunderstanding of the Liquor
Board. | think discos can be very important.
We used the recent Martha Reeves single

as a disco work record and it worked but

it would have worked much better if there
were more discos.”

Larry Green, national promotion manager
for WEA, says: ‘“Exposure in Quebec discos
is tremendous, especially for danceable
music. Any additional input to stimulate
sales is of value. | think that discos will
especially reach the 18-35 demographics.”

Peter Taylor, promotion for United Artists,
finds that “Record exposure is very good in
discos in Quebec, especially funky sounds.
Toronto, and Ontario, in the last two or

three years, has shown improvement in expos-
ing records in discos, although it’s still not

. as good as in Quebec.”

There’s apparently going to be some relaxa-
tion on the Ontario Liquor Laws, but how
this will effect club owners going into
canned music isn’t known at this time. If
they did become involved in canned music
they would have to restrict themselves to
this form of entertainment. The Musician’s
Union frowns on the mix of “live” and
canned music.

GROWING MARKET FOR
CAPITOL’S STEVENS

Capitol/EMI Canada recently released a new
single by Suzanne Stevens, “‘House Full Of
Women’’, a Norman Gimbel/Charles Fox
composition. The song was originally
recorded by Lori Lieberman and is included
on her second Capitol album, “Becoming’’.

Bill Bannon, national promo for Capitol,
reports good initial action for the single,
particularly in Quebec Province. Pop pro-
grammers from coast to coast are showing
a definite liking for this bright new talent.
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A&M continued from page 1

to our customs and method of marketing
records and tapes?

SUMMERS: I’d say it took me a year to find
out where everything was. When | first came
here people told me that Canada was differ-
ent. | really didn’t believe it. | didn’t accept
it. Today | agree, it’s different. You have so
many different regions and different ways
of working each region. The basics are all
the same but Canada is very regionalized.

RPM: How do you think you can change
this situation or bring them together?

SUMMERS: [ think we have to have people
who are more knowledgeable of the business.
Just like Gord Edwards said in his recent
interview with you. Canada needs more pro-
fessional people in the record business. In
promotion, record people, rack merchandis-
ers, buyers . . . everywhere. | read a line
once — “We need record people instead of
people in the record business’. | think it’s
getting there but there is such a void com-
pared to what it should be.

RPM: Do you push new product more than
you do the established artist?

SUMMERS: No . .. you try to lay different
plans for product that goes to different
avenues. Obviously with a hit act you get
better distribution. But with a new act you
have to create a demand to the consumer than
get-that mass distribution every where.

RPM: How come A&M has had so much
success with the non-established Canadian
artist?

SUMMERS: | think our company has record
people in it and they do have an excitement
about the business. Our people know what
they’re doing. We have this built in enthu-
siasm . . . drive and energy.

RPM: How do you get the fire lit under
your people? Do you give them a pep talk?

SUMMERS: Everyone kids me about the
number of memos | send out. | just hope
they’ll pick something out of the memo

that they can work on. We don’t have to

have pep talks . .. just keep them informed
of what everyone else is doing. It’s a matter
of keeping the lines of communication open
and letting them know that head office is
backing them. | want to know what they’re

. doing and what the industry is doing generally

RPM: Do you work very closely with the
promotion department?

SUMMERS: Very closely.

RPM: Do you think that salesmen should be
promotion men as well?

SUMMERS: No. | think it’s really difficult
for a man to do an effective job as a salesman
then try to wear too many hats. We regard
our salesmen as record merchandisers. To
me, a record merchandiser (salesman)

should be able to walk into an account and
help him sell more product.

RPM: By helping the retailer sell more
product, you don’t mean with discount
deals?

SUMMERS: We don’t have deals. We have
programs. It's the total concept of trying to
reach the ultimate goal, whether it be to the
consumer or to break an act or whatever.
Unfortunately some people believe that a
promotion is to buy at a cheap price and
sell for $1.99. That’s not a promotion. To
me it has to be a total concept program.

RPM: Your policy on singles is pretty loose
isn’t it?
SUMMERS: We own every single out there

until the consumer buys it. They all come
back to us, if they’re not sold. Every record

we sell is guaranteed. Every record, single
or album, sitting in a warehouse because it
doesn’t sell, eventually ends up back here
where it’s scrapped.

RPM: You mean you don’t deal in deletes?
SUMMERS: We scrap every record. No
deletes at all.

(A&M.is one of the few companies that
destroys all unsold product. Gerry Lacour-
siere, Director of the Canadian operation for
A&M, began this policy when he opened in
Canada and it has since become a policy
with their parent company.)

RPM: Do you have your salesmen call on
the accounts serviced by rackers?

SUMMERS: We're trying to do it more

and more. We've just completed a program
in the Maritimes just like that. Where our
regional marketing man, our salesman,
branch manager and our promotion man
spent several weeks servicing rack accounts.
It was so successful that we have appointed
David Brodeur as regional marketing mana-
ger. As an example he would go into Sask-
atchewan and take rack inventory. He does
market research and passes his information
back to the local sales rep so that he can go
into the rack account and point up what
he believes would bring him more sales. |
think we have to get more involved in that
end of it. Sometimes we make money in
spite of the jobbers or the accounts. When
we can get past that pointof .. ... may be
it’s a lack of communication . . . .. and,
when we can prove that we can all make
money, we’ll be into a new ball game.

RPM: Do you put on a special effort to
have product available when an act is play-
ing in a certain area?

SUMMERS: Definitely. That’s what it’s all
about. Take the Nazareth tour for instance.
I’ve personally called almost every major
rack user in the country and told them . . .
‘Look, | need your distribution. | need
Nazareth in every location, otherwise what
good is our tour and what good is my adver-
tising. Give me that distribution. Let the
consumer decide if he wants to buy the
record.’

RPM: The Nazareth happening is very
interesting. A&M broke this group in North
America . . . don’t you think that has creat-
ed a very competitive spirit with your people
against their American counterparts?

SUMMERS: | don’t think it’s so much a
competitive spirit as much as it is the self
satisfaction of doing something. | think
that’s what the business is all about. If you
have the product, be it a Nazareth, Keith
Hampshire, Gino Vannelli, or you’re trying
to get Lorence Hud off the ground or what-
ever . . . there’s a certain pride in that ¢ | did
something.’

RPM: A&M has now graduated into a com-
pany that has something for everyone . . .
pop, folk, rock and country. Do you find this
poses any problems for your salesmen who
might prefer a eertain form of music over
anything else?

SUMMERS: Yes, that’s human nature.
Again, you have to have that fine degree of
being a professional and doing a job with
whatever you’ve been given. Music is very
emotional so you have to have your prefer-
ences. If everyone likes one thing it’s a lot
easier to go out and sell it. The challenge
comes when you can do a good job on
something you’re really not tuned into
personally.

RPM: Do you foresee any major changes in
A&M continued on page 23

RPM Top 100 Albums
ALPHABETICALLY
BY ARTIST

Allman, Duane (61)

America (3)

Anka, Paul (4)

April Wine (62)

Atlanta Rhythm Section (100)

Bachman-Turner Overdrive (6) (25)

Bad Company (28)

Beach Boys (36)

Betts, Richard (34)

Bowie, David (83)

Bread (52)

Browne, Jackson (66)

Chapin, Harry (45)

Cheech & Chong (22) (47)

Chicago (33)

Chicago Transit Authority (97)

Clapton, Eric (26)

Climax Blues Band (50)

Cocker, Joe (12)

Cooper, Alice (8)

Croce, Jim (17)

Crosby, Stills, Nash & Young (2)

Davis, Mac (10) (64)

Denver, John (7) (41)

Diamond, Neil (44) (76)

Downchild Blues Band (94)

Eagles (46)

Earth, Wind and Fire (81)

Electric Light Orchestra (74)

Emerson, Lake and Palmer (13)

Fleetwood Mac (69)

Focus (98)

Gaye, Marvin (53)

Graham Central Station (92)

Guess Who, The (70)

Hancock, Herbie (29)

Horn, Paul (73)

Isley Bros. (18)

J. Geils Band (84)

Jackson Five (32)

Jefferson Starship (86)

John, Elton (9) (79)

Jones, Quincy (11)

Kim, Andy (15)

King, Carole (1)

Lennon, John (14)

Lightfoot, Gordon (63)

Lighthouse (71)

Little Feat (49)

Lynyrd Skynyrd (30)

Mahogany Rush (90)

Miracles (85)

Mitchell, Joni (54)

Murray, Anne (24) (99)

McCartney, Paul & Wings (59)

Nektar (38)

New Birth (60)

Newman, Randy (87)

Newton-John, Olivia (23)

Nilsson (72)

Nitty Gritty Dirt Band (67)

Ohio Players (35)

Oldfield, Mike (96)

Osmond, Donny and Marie (37)

Preston, Billy (21)

Reddy, Helen (93)

Reed, Lou (31)

Renaissance (95)

Return to Forever Featuring Chick
Corea (75)

Righteous Bros. (27)

Riperton, Minnie (39)

Rolling Stones (88)

Rufus (56)

Santana (19) (91)

Snow, Phoebe (77)

Souther, Hillman Furay Band, The (89)

Stampeders (65)

Steppenwolf (20)

Stevens, Cat (43)

Stewart, Rod (42)

Traffic (16)

Triumvirat (57)

Tull, Jethro (78)

Wakeman, Rick (58)

White, Barry (5)

Who, The (82)

Wonder, Stevie (40) (55)

Young, Neil (51)

Z.Z. Top (80)

Zappa, Frank (48) (68)
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3 (6) SVAROAI\-E K:jNJG (Ode) 2 31 (16) ER‘%CLA'E'I.%N(RSO)
rap Around Joy [} 461 Ocean Bl
SP-77024-W 6 2394 138-Q 3216 038-Q 3803 033-Q
CROSBY, STILLS, NASH & YOUNG RIGHTEOUS BROS.
2 1 (7 So Far (Atlantlc) 27 30 (5) Give It To The People (Haven)
SD 18100-P : ST-9201-F
5 (16) aMlEd y (W rner Bros.) 28 28 (13) EAD %OMP&NIY )
olida: a wan Song (Atlantic
W-2808-P 8WM-2808-P SS-8410-P 8SS-8410-P
PAUL ANKA HERBIE HANCOCK
4 4 (9) @ Anka (United Artists) (4) Thrust (Columbia)
UA-LA 314G-U 32965-H
BARRY WHITE LYNYRD SKYNYRD
7 5 b 8 Second Helping (MCA)
5 (5) %_824\49_81 Enough (20th Century) 30 18 (26) AT A aca1a MCAT-413.
BACHMAN-TURNER OVERDRIVE LOU REED
8 (9 Not Fraglle (Mercury) 3
6 9} SRM-1-1004-Q MCR4-1-1004-Q MC8-1-1004-Q i3 %%lll_y C()afliv1 t1 ?‘ance tRE
JOHN DENVER JACKSON FIVE
7 2 (18) Back Home Again (RCA) (3) Dancing Machine (Motown)
CPL1-0548-N CPK1-0548-N CPS1-0548-N M6-780S1-Y
ALICE COOPER CHICAGO
13 (8) Greatest Hits (Warner Bros.) 33 23 (31) Chicago VII (Columbia)
W2803-P C2 32810
ELTON JOHN RICHARD BETTS
15 (18) Caribou (MCA) 34 33 (7 Highway Call (Warner Bros.)
MCA-2116-J MCAC-2116-J MCAT-2116-J CP-0123-P
MAC DAVIS OHIO PLAYERS
10 10 (15) Stop & Smell The Roses (Columbia) kin Tight M ! !
KC 32682 B 2z @ Sin Tight (Mercury) \ieg.1.706-0
Mo SNSLeN, EATIEONS,
ody Heat Endless Summer (Capito
SP 3617-W 8T-3617-W 36 28 Dl SVBB 11307 F
JOE COCKER DONNY AND MARIE OSMOND
12 9 (9 | Can Stand A Little Rain (A&M) 37 42 (7) I'm Leaving It All Up To You (MGM)
SP-3633-W SE 4968-Q E4-4968-Q E8-4968-Q
FUERSON, LAKE ANDEALNER 1o v o
elcome Back, My Friends, To The Show That Never Ends —
13 6 ™ Ladies and Gentlemen (Manticore) el gggjg&)boezr_ghe Future (ABC)
MC3-2001298-P
JOHN LENNON MINNIE RIPERTON
26 (4) Walls and Bridges (Apple) 39 44 (a) Perfect Angel (Epic)
SW 3416-F 32561
ANDY STEVIE WONDER
19 (6) Rock Me Gentiy (Ice) 40 32 (13) Fullfillingness’ First Finale (Motown)
ICE-100-K 1C8-100-K T6-33251-Y
TRAFFIC ) JOHN DENVER'S .
16 16 (6) When The Eagle Flies (Island) 41 34 (46) GREATEST HITS (RCA) '
7E-1020-P CPL1-0374 CPK1-0374-N CPS1-0374-N
JIM CROCE ROD STEWART
. 25 (4) Photographs & Memories-| H|s Greatest Hits (ABC) (2) Smiler (Mercury)
ABCD-835-N ABCD5-835-N ABCDE-835-N SRM.1-1017-H
ISLEY BROS. CAT STEVEN:
18 117 0 Live 1t Up (T-Neck) 43 35 (29) Buddah & The Chocolate Box (A&M)
PZ-33070-P SP 3623 8T 3623-W
SANTANA NEIL DIAMOND
D 24 (14) Greatest Hits (Columbia) (2) SErenade (Columbla)
PC 33050-H PC 32919
HARRY CHAPIN
20 21 (5) @2%&";5&"}'&55) 45 45 (a) Verities & Balderdash (Elektra)
PZ-330 PZA-33093-H PZT-33093-H 7E-1012-P
21 22 (7 -?LLLKY dP%«Er\SATC('Rl&M) 4 SA%\ESB der (Asylum)
e Kids e n The Border (Asylum
SP3645-W 6 36 (27) 7ES-1004-P CAS-1004-P 8AS-1004-P
CHEECH & CHONG CHEECH AND CHONG
50 (3) Wedding Album (A&M) 38 (7 Los Cochinos (A&M)
‘ SP 77025-W 47 7 @ 3P77019-W
OLIVIA NEWTON-JOHN FRANK ZAPPA
23 14 (21) If You Love Me Let Me Know (MCA) (3) Apostrophe (') (DiscReet)
MCA-411-J MCAC-411-J MCAT-411-J DS 2175-P 8RM-2175-P
ANNE MURRAY LITTLE FEAT
24 12 (9 @ Country (Capnol) (3) Feat's Don't Fail Me Now (Warner Bros.)
ST-113 BS 2784-P
BACHMAN-TURNER OVERDRIVE CLIMAX BLUES BAND
25 20 (40) @Bachman “Turner Overdrive |1 (Mercury) (19) Sense Of Direction (Sire)
M 1-696-Q MCR4-1-696-Q  MC8-1-696-Q JE0TT
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RPM 100 Top Albums (51- 100)

51

52

53

54

55

56

57

58

59

60

61

62

63

64

65

37

49

39

54

56

58

64

67

62

. 89

68

75

77

(14)

(13)

(16)

(38)

(61)

(12)

(10)

(20)

(35)

(7)

(6)

(41)

(8)

(2)

(2)

(23)

(8)

(2)

(4)

(2)

(2)

NEIL VOUNG
@ On The Beach (Reprise)

CRX-2180- P
BREAD
The Best Of Bread (Elektra)
EKS 75056-P CEK-75056-P

MARVIN GAYE
Live (Motown)
T6-33351-Y

JONI MITCHELL
Court & Spark (Asylum)
7ES1001- CAS-1001-P

STEVIE WONDER
Innervisions (Tamla Motown)
326L- T6326-Y

RUFUS

Rags To Rufus (ABC)
ABCX-809-N

TRIUMVIRAT

8RM-2180-P

8EK-75056-P

8AS-1001-P

T8326-Y

ABCX8-809-N

lllusions On A Double Dimple (Harvest)
F

ST 11311
RICK WAKEMAN’

Journey To The Centre Of The Earth (A&M)
3621

SP 3621-W Cs 3

PAUL McCARTNEY & WINGS
Band On The Run (Apple)

SO3415-F 4XW3415-F
NEW BIRTH

Comin’ From All Ends (RCA)
APL1-0494-N

DUANE ALLMAN
An Anthology (Warner Bros.)
2CP-0139-P

APRIL WINE
Live (Aquarius)
AQR-505K GCH-505-K
GORDON LIGHTFOOT
@ Sundown (Reprlse)

8T 3621-W

8XW3415-F

8M-505-K

8RM 2177-P

CRX 2177-P
MAC DAVIS
Baby Don’t Get Hooked On Me (Columbia)
KC31770-H
STAMPEDERS
@ New Day Mwe)
MWC-7 C-706-M

JACKSON BROWNE
Late For The Sky (Asylum)
7E-1017-P

NITTY GRITTY DIRT BAND

$8-706-M

Stars and Strlpes Forever (United Artists)

UA-LA 184-T2

FRANK ZAPPA/THE MOTHERS
Roxy & Elsewhere (DiscReet)
2D2-2202-P

FLEETWOOD MAC

Heroes Are Hard To Find (Reprise)

MS 2196-P

. THE GUESS WHO
Road Food (RCA)
APL1-0405-N

LIGHTHOUSE
@ Good Day (G
AL e

NILSSON
Pussy Cat's (RCA)
CPL1-0570-N

5230-1046-T

PAUL HORN
@A Special Edition (Mushroom)
MRS 5502

ELECTRIC LIGHT ORCHESTRA
Eldorado (United Artists)
UA-LA339-U

RETURN TO FOREVER Featurin
Where Have | Known You Before (
PD 6509 Q

DON'T MISS

the

APK1-0405-N

APS1-0405-N

8230-1046-T

Chick Corea
olydor)

78
91
79 7
80 47
81 85

88

89 79
90 90
91
92
93
94
95
96
g7 9
98 9%

99 92

100! -

(21)

(2)

(55)

(26)

(7)

(1)

(1)

(1)

(13)

(5)

(1)

(1)

(1)

(1)

(1)

(3)

(3)

(33)

(1)

NEI L DIAMOND

@DOWNCHI LD BLUES BAND

WL

His 12 Greatest Hits (MCA)
MCA21063 " 1 MeAC2106d  MCAT-21